DAFTAR PUSTAKA

Aprilia, C., & Suryani, A. I. (2020). Coffee Shop Atmospheric Effect On Customer Satisfaction
And Behavioural Intention. BISMA (Bisnis Dan Manajemen), 13(1), 1.
https://doi.org/10.26740/bisma.v13nl.p1-13

Avianty, V., & Waloejo, H. D. (2019). Pengaruh Kualitas Pelayanan, Harga, dan Keragaman
Produk terhadap Kepuasan Pelanggan Cafe Stove Styndicate Semarang. Diponegoro Journal

of Social and Politic, 2—7.

Berman, B., Evans, J. R., & Chatterjee, P. (2018). Retail Management: A Strategic Approach,

Global Edition. Pearson Education Limited.

Hanafiah, H., & Prasetya, R. (2021). Implementation of Digital Marketing of Om Bewok Coffee
Shop in Branding Robusta Local Coffee Native to Banten. Indonesian Journal of Economy,

Business, Enterpreneurship and Finance, 1(1), 11-19.

Hasfar, Militina, T., & Achmad, G. N. (2020). Effect of Customer Value And Customer
Experience On Customer Satisfaction And Loyalty PT Meratus Samarinda. Interntional

Journal of Economics, Business, and Accounting Research, 4(1), 84-94.

ISoraitée, M. (2018). Brand. Image Theoretical Aspects. Integrated Journal of Business and
Economics, 2(1), 116. https://doi.org/10.33019/ijbe.v2i1.64

Katadata. (2021). 2021, Konsumsi Kopi Indonesia Diprediksi Mencapai 370 Ribu Ton.
https:/databoks.katadata.co.id/datapublish/2018/07/32/2021-konsumsi-kopi-indonesia-

diprediksi-mencapai-370-ribu-ton
Kotler, P., & Amstrong, G. (2016). Prinsip-prinsip Pemasaran. Erlangga.
Kotler, P., & Keller, K. L. (2016). Marketing Managemen (15th ed.). Pearson Education,Inc.

Landahl, J., & Johannesson, H. (2018). Product Variety And Variety In Production. International
Design Conference, 817-828. https://doi.org/10.21278/idc.2018.0208

Lee, W. S., Moon, J., & Song, M. (2018). Attributes Of The Coffee Shop Business Related To
Customer Satisfaction. Journal of Foodservice Business Research, 21(6), 628-641.
93



https://doi.org/10.1080/15378020.2018.1524227

Musfar, T. F. (2020). Buku Ajar Manajemen Pemasaran: Bauran Pemasaran sebagai Materi

Pokok dalam Manajemen Pemasaran. Media Sains Indonesia.

Pasha, F. V. (2019). Pengaruh Citra Merk, Kualitas Produk, dan Store Atmosphere terhadap
Kepuasan Pelanggan pada Coffe Shop Piacevole Medan. Universitas Sumatra Utara.

Rasmikayati, E., Afriyanti, S., & Saefudin,-B. R. (2020). Keragaan, Potensi, dan Kendala pada
Usaha Kedai Kopi di Jatinangor ( Kasus pada Belike Coffee Shop dan Balad Coffee Works
). Agritekh (Jurnal Agribisnis Dan Teknologi Pangan), 1(1), 26-45.

Santoso, S. (2014). Statistika Ekonomi Plus Aplikasi SPSS. UNMUH PONOROGO PRESS.

Suhud, U., Allan, M., Wibowo, S. F., Sabrina, E., & Willson, G. (2020). Measuring Customer
Satisfaction Of A Café And Coffee Shop Colony At A Traditional Market. Journal of
Foodservice Business Research, 23(1), 78-94.
https://doi.org/10.1080/15378020.2019.1686897

Suhud, U., Puter, C. D., & Wibowo, S. F. (2017). Measuring Brand Loyalty of Coffee Shop
Visitors in Jakarta. ASEAN Marketing Journal, 9(1), 28-39. http://www.redi-
bw.de/db/ebsco.php/search.ebscohost.com/login.aspx%3Fdirect%3Dtrue%26db%3Dbuh%2
6AN%3D129839443%26site%3Dehost-live

Sumayyah, 1., & RUmpak, A. D. (2019). Pengaruh Kualitas Pelayanan , Dan Store Atmsphere
Terhadap Kepuasan Konsumen pada 404 Eatery And Coffe, Jakarta Timur. Jurnal
Administrasi Bisnis, 3(2), 21-28.

Taufik H, R., Tresnati, R., & Akbar, Moch, M. (2020). Pengaruh Brand image dan kualitas

pelayanan terhadap loyalitas konsumen. Jurnal Ilmiah Manajemen, 6(2), 878.

Toffin Indonesia. (2020). Toffin Indonesia Merilis Riset “2020 Brewing in Indonesia.” Toffin
Indonesia. https://insight.toffin.id/toffin-stories/toffin-indonesia-merilis-riset-2020-brewing-

in-indonesia/

Utami. (2014). Manajemen Ritel : Strategi dan Implementasi Ritel Modern. Salemba Empat.

%94



Wardhani, F. K., & Dwijayanti, R. (2021). Pengaruh Store Atmosphere dan Keragaman Produk
Terhadap Kepuasan Pelanggan: Studi Pada Pelanggan Coffee Shop Rustic Market Surabaya.
Jurnal Sains Sosio Humaniora, 5(1), 510-521. https://doi.org/10.22437/jssh.v5i1.14169

Widyawati, Widyawati, & Berlianto, M. P. (2019). The Influencing Factors on Coffee Shop
Customers’ Revisit Intention. Universitas Pelita Harapan, January 2019, 13-19.
https://doi.org/10.2991/iconies-18.2019.33

Wijaya, F. S., & Hidayati, R. (2020).-Analisis Pengaruh Citra Merek, Kewajaran Harga, Dan
Lingkungan Fisik Terhadap Kepuasan Konsumen Pada Tower Cafe Tembalang. Diponegoro
Journal of Management, 9, 1-14.

95



