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Analisis Pengaruh Online Customer Review, Word of Mouth dan Brand 

Trust Terhadap Minat Beli Kosmetik 

(Studi kasus pada Konsumen di Agen Nurlaili Drw Skincare) 

Sri Intan Nur Faidah 

Fakultas Ekonomi, Universitas Muhammadiyah Ponorogo 

RINGKASAN 

Penelitian ini bertujuan untuk mengetahui Analisis Pengaruh Online 

Customer Review, Word of Mouth dan Brand Trust Terhadap Minat Beli 

Kosmetik (Studi kasus pasa konsumen di Agen Nurlaili Drw Skincare). Metode 

yang digunakan dalam penelitian ini ialah metode kuantitatif”. Data dari 

responden dan analisis menggunakan sofwere SPSS 2022. Populasi dalam 

penelitian ini adalah konsumen Produk Kosmetik Drw Skincare. Sampel yang 

digunakan dalam penelitian ini berjumlah 96 responden dengan purposive 

sampling. Hasil penelitian ini menunjukkan bahwa : (1) Terdapat pengaruh antara 

Online Customer Review terhadap Minat Beli. (2) Terdapat pengaruh antara Word 

of Mouth terhadap Minat Beli. (3) Terdapat pengaruh antara Brant Trust terhadap 

Minat Beli. (4) Terdapat pengaruh antara Online Customer Review, Word of 

Mouth dan Brand Trust terhadap Minat Beli. 

Kata Kunci: Online Customer Review, Word of Mouth, Brand Trust, Minat 

Beli. 
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MOTTO 

“Great things are not done by impulse, but by a series of small things brought 

together” 

 “Man Jadda Wa Jada”  

(Barang siapa yang bersungguh-sungguh maka dapatlah ia) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

vii 
 

DAFTAR ISI 

 

HALAMAN PENGESAHAN .................................................................................. i 

RINGKASAN ......................................................................................................... ii 

PERNYATAAN TIDAK MELANGGAR KODE ETIK PENELITIAN .............. iii 

KATA PENGANTAR ........................................................................................... iv 

HALAMAN PERSEMBAHAN.............................................................................. v 

BAB I ...................................................................................................................... 1 

PENDAHULUAN ............................................................................................... 1 

A. Latar Belakang Masalah ........................................................................... 1 

B. Perumusan Masalah .................................................................................. 7 

C. Tujuan Penelitian ...................................................................................... 7 

D. Manfaat Penelitian .................................................................................... 8 

BAB II ................................................................................................................... 10 

TINJAUAN PUSTAKA .................................................................................... 10 

A. Landasan Teori ....................................................................................... 10 

B. Penelitian Terdahulu ............................................................................... 34 

C. Kerangka Pemikiran ............................................................................... 36 

D. Hipotesis ................................................................................................. 37 

BAB III ................................................................................................................. 41 

METODE PENELITIAN .................................................................................. 41 

A. Ruang Lingkup Penelitian ...................................................................... 41 

B. Populasi .................................................................................................. 41 

C. Sampel .................................................................................................... 42 

D. Metode Pengambilan Data ..................................................................... 43 

E. Definisi Operasional Variabel ................................................................ 45 

F. Metode Analisis Data ............................................................................. 49 

BAB IV ................................................................................................................. 55 

HASIL PEMBAHASAN ................................................................................... 55 

A. Gambaran Umum Objek Penelitian........................................................ 55 

B. Deskripsi Umum Responden .................................................................. 60 

C. Deskripsi Jawaban Responden ............................................................... 63 



 

viii 
 

D. Analisi Data ............................................................................................ 70 

E. Pembahasan ............................................................................................ 80 

BAB V ................................................................................................................... 84 

KESIMPULAN DAN SARAN ......................................................................... 84 

A. Kesimpulan ............................................................................................. 84 

B. Saran ....................................................................................................... 85 

DAFTAR PUSTAKA ........................................................................................... 87 

LAMPIRAN .......................................................................................................... 90 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

ix 
 

DAFTAR TABEL 

 

Tabel 1. Penelitian terdahulu ................................................................................ 34 

Tabel 2. Skala Likert ............................................................................................. 45 

Tabel 3 Jenis kelamin  Responden ........................................................................ 60 

Tabel 4 Jenis Kelamin Responden ........................................................................ 61 

Tabel 5 Mengenal Produk Dari ............................................................................. 62 

Tabel 6 Tanggapan Responden Terhadap Variabel Online Customer Review (X. 65 

Tabel 7 Tanggapan Responden Terhadap Variabel Word of Mouth (X2) ............ 66 

Tabel 8 Tanggapan Responden Terhadap Variabel Brand Trus (X3) ................... 67 

Tabel 9 Tanggapan Responden Terhadap Variabel Minat Beli (Y) ..................... 69 

Tabel 10 Hasil Uji Validitas .................................................................................. 71 

Tabel 11 Uji Realibilitas ....................................................................................... 72 

Tabel 12 Uji Regresi Linier Berganda .................................................................. 73 

Tabel 13 Uji T (Parsial) ........................................................................................ 75 

Tabel 14 Hasil Uji F .............................................................................................. 79 

Tabel 15 Hasil Uji Koefisien Determinasi (R
2
) .................................................... 79 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

x 
 

DAFTAR GAMBAR 

 

Gambar 1 Kerangka Pemikiran ............................................................................. 36 

Gambar 2 Daerah penolakan Ho1 dan penerimaan Ha X1 terhadap Y. ................. 76 

Gambar 3 Daerah penolakan Ho2 dan penerimaan Ha X2 terhadap Y. ............... 77 

Gambar 4 Daerah penolakan Ho3 dan penerimaan Ha X3 terhadap Y 78 


