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RINGKASAN

This study aims to determine the effect analysis of Differentiation Strategy,
Price and Experiential Marketing on Consumer Loyalty with Customer Satisfaction
as an intervening variable on Michello Grill Dimsum consumers in Kab. Ponorogo.
The population in this study were Michello Grill Dimsum consumers. The sample in
this study was 100 respondents with incidental sampling technique. The results of
this study indicate that: (1) Differentiation Strategy has an effect on Consumer
Loyalty (2) Price has an effect on Consumer Loyalty (3) Experiential Marketing has
an effect on Consumer Loyalty (4) Customer Satisfaction is able to mediate the
influence of the Differentiation Strategy variable on Consumer Loyalty (5) Customer
Satisfaction is able to mediate the effect of the Price variable on Consumer Loyalty
(6) Customer Satisfaction is able to mediate the effect of the Experiential Marketing
variable on Consumer Loyalty (7) Customer Satisfaction has an effect on Consumer

Loyalty.

Penelitian ini bertujuan untuk mengetahui analisis pengaruh Differentiation
Strategy, Price dan Experiential Marketing terhadap Consumer Loyalty dengan
Customer Satisfaction sebagai variabel intervening pada konsumen Michello Grill
Dimsum di Kab. Ponorogo.Populasi dalam penelitian ini adalah konsumen Michello
Grill Dimsum.Sampel dalam penelitian ini 100 responden dengan teknik incidental
sampling. Hasil penelitian ini menunjukan bahwa: (1) Differentiation Strategy
berpengaruh terhadap Consumer Loyalty (2) Price berpengaruh terhadap Consumer
Loyalty (3) Experiential Marketing berpengaruh terhadap Consumer Loyalty (4)
Customer Satisfaction mampu memediasi pengaruh variabel Differentiation Strategy

terhadap Consumer Loyalty (5) Customer Satisfaction mampu memediasi pengaruh



variabel Price terhadap Consumer Loyalty (6) Customer Satisfaction mampu
memediasi pengaruh variabel Experiential Marketing terhadap Consumer Loyalty (7)

Customer Satisfaction berpengaruh terhadap Consumer Loyalty.

Kata Kunci :Differentiation Strategy, Price, Experiential Marketing, Customer
Satisfaction, Consumer Loyalty
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