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RINGKASAN 

 

This study aims to determine the effect of electronic word of mouth, consumer 

satisfaction and trust in repurchasing Scarlett cosmetic products among female 

students at the University of Muhammadiyah Ponorogo. The population in this study 

were all female students at the Muhammadiyah University of Ponorogo who used 

Scarlett products. The sample in this study was 100 respondents using incidental 

sampling technique. The results of this study indicate that (1) Electronic word of 

mouth has an effect on repurchasing Scarlett's cosmetic products (2) Consumer 

satisfaction has an effect on repurchasing Scarlett's cosmetic products (3) Trust has 

an effect on repurchasing Scarlett's cosmetic products (4) Simultaneously Electronic 

Word Of Mouth, consumer satisfaction and trust have an influence on repurchasing 

Scarlett cosmetic products 

Penelitian ini bertujuan untuk mengetahui Pengaruh Elektronic Word of 

Mouth, Kepuasan Konsumen Dan Kepercayaan Terhadap Pembelian Ulang Produk 

Kosmetik Scarlett pada Mahasiswi di Universitas Muhammadiyah Ponorogo. 

Populasi dalam penelitian ini adalah seluruh mahasiswi Universitas Muhammadiyah 

Ponorogo yang memakai produk Scarlett. Sampel dalam penelitian ini 100 responden 

dengan teknik incidental sampling. Hasil penelitian ini menunjukan bahwa (1) 

Electronic word of mouth berpengaruh terhadap pembelian ulang produk kosmetik 

Scarlett (2) Kepuasan konsumen berpengaruh terhadap pembelian ulang produk 

kosmetik Scarlett (3) Kepercayaann berpengaruh terhadap pembelian ulang produk 

kosmetik Scarlett (4) Secara simultan Electronic Word Of Mouth, kepuasan 



 

v 

 

konsumen dan kepercayaan memberikan pengaruh terhadap pembelian ulang produk 

kosmetik Scarlett 

Kata Kunci :Elektronik Word Of Mouth, Kepuasan Konsumen, Kepercayaan, 

Pembelian Ulang.  
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