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ABSTRAK 

 

ANALISIS AKTIVITAS MEDIA RELATIONS DISBUDPARPORA 

KABUPATEN PONOROGO DALAM PUBLIKASI EVENT  

“PARADE 2022 BUJANG GANONG FEAT TARI SUFI” 

 

MUTIARA MULIA RANTIKA 

20240819 

 

Skripsi ini berjudul Analisis Aktivitas Media Relations DISBUDPARPORA 

Kabupaten Ponorogo Dalam Publikasi Event Parade 2022 Bujang Ganong Feat 

Tari Sufi. Tujuan dari penelitian ini adalah untuk mengetahui bagaimana strategi 

media relations yang dilakukan oleh Tim Promosi Dinas Kebudayaan Pariwisata 

Pemuda dan Olahraga Kabupaten Ponorogo dalam melakukan publikasi event 

Parade 2022 Bujang Ganong Feat Tari Sufi dengan fokus penelitian bagaimana 

Tim Promosi Dinas Kebudayaan Pariwisata Pemuda dan Olahraga Kabupaten 

Ponorogo dalam menjalin hubungan baik dengan media relasi. Penelitian ini 

merupakan penelitian lapangan (field research) dan menggunakan metode 

penelitian kualitatif dengan tujuan membuat deskripsi secara sistematis, akurat 

tentang fakta-fakta pada populasi atau objek tertentu. Dan menggunakan teknik 

pengumpulan data wawancara, observasi dan dokumentasi dimana informan 

tersebut meliputi Kepala Bidang Promosi dan Ekraf DISBUDPARPORA, Leader 

Tim Promosi Grebeg Suro Ponorogo 2022, Media Partner, Masyarakat dan Penari 

Bujang Ganong. Hasil analisis deskriptif penelitian ini adalah Strategi Media 

Relations yang dikemukakan oleh Fank jefkins  tentang prinsip-prinsip 

membangun hubungan baik dengan media yang diuraikan ke dalam beberapa 

point antara lain: By servicing the media, By establishing a repotations for 

reliability, By supplying good copy, By cooperations in providing material, By 

providing verification facilities, By building personal relationship with the media 

yang penulis gunakan sebagai pedoman analisis terhadap strategi media relations 

yang dilakukan oleh Tim Promosi Dinas Kebudayaan Pariwisata dan Olahraga 

Kabupaten Ponorogo dalam publikasi Event Parade 2022 Bujang Ganong Feat 

Tari Sufi tersebut. 

Kata Kunci: Strategi media relations, Membangun hubungan baik dengan media 
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ABSTRACT 

ANALYSIS OF MEDIA RELATIONS ACTIVITIES DISBUDPARPORA 

PONOROGO REGENCY IN EVENT PUBLICATION 

“PARADE 2022 BUJANG GANONG FEAT SUFI DANCE” 

 

MUTIARA MULIA RANTIKA 

20240819 

 

This thesis is entitled Analysis of Media Relations activities DISBUDPARPORA 

Ponorogo Refency in Event Publication Parade 2022 Bujang Ganong Feat Sufi 

Dance. The purpose of this study was to find out how the media relations strategy 

was carried out by the Promotion Team of the Ponorogo Regancy Youth and 

Sports Culture Tourism Office in publishing the 2022 Bujang Ganong Feat Sufi 

Dance Parade event with a research focus on how the Promotion Team of the 

Ponorogo Regency Youth and Sports Culture Tourism Office in establish good 

relations with the media relations. This research methods with the aim of making 

a systematic, accurate description of the facts in a particular population or object. 

And using interview data collection techniques, observation and documentation 

where the informants include the Head of the Promotion and Creative Division of 

DISBUDPARPORA, Leader of the Grebeg Suro Ponorogo 2022 Promotion Team, 

Media Partners, Community and Bujang Ganong Dancers. The results of the 

descriptive analysis of this study are the Media Relations Strategy put forword by 

Frank Jefkins regarding the principles of building good relations with the media 

which are described in several points, including: : By servicing the media, By 

establishing a repotations for reliability, By supplying good copy, By 

cooperations in providing material, By providing verification facilities, By 

building personal relationship with the media which the author uses as a 

guideline for analysis of the media relations strategy carried out by the Promotion 

Team for the Culture Tourism and Sports Office of Ponorogo Regency in the 

publication of the event Parade 2022 Bujang Ganong Feat Sufi Dance. 

 

Keywords: Media relations strategy, Bulding good relations with the media 
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