
 

88 

 

DAFTAR PUSTAKA 

Ahmed, Rizwan Raheem., Veinhardt, Jolita., dan Ahmad, Nawaz. 2014. Impact Of 

Word Of Mouth On Consumer Buying Decision. Department of Business 

Administration & Commerce Indus University.European Journal of 

Business and Management.Vol.631), pp 394 – 403. 

Akhirson Karaini, Armaini. 2013. Manajemen Pemasaran. Jakarta: Gunadarma, 

Depok. 

Ali, Hasan, 2013. Marketing dan Kasus – Kasus Pilihan. Yogyakarta. 

Assauri, Sofian, 2013. Manajemen Pemasaran. Jakarta: Rajawali Pers. 

Basu Swasta dan Hani Handoko, 2010, Manajemen Pemasaran: Analisa dan Perilaku 

Konsumen. BPFE. Yogyakarta. 

Dantes, Nyoman.  (2012). Metode Penelitian. Andi, Yogyakarta. 

Daryanto. 2011. Manajemen Pemasaran. Bandung: Satu Nusa. 

Delgado. 2017. “Does brand trust matter to brand equity?”. Journal of Product and 

Brand Management, Vol; 14(3): 187-96. 

Fandy Tjiptono, P. (2011). Manajemen & Strategi Merek. Sleman: ANDI Yogyakarta. 

Ghozali, Imam. 2011. Aplikasi Analisis Multivariate Dengan Program SPSS. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Goyette et.al, I. (2010). e-WOM Scale: Word-of-Mouth Measurement Scale for 

content. Canadian Journal of Administrative Sciences Vol.27 Issue 1. 

Haikal R, Handayani S. D, Nuryakin. (2018). The Influence of Electronic Word Of 

Mouth On Brand Image and Brand Trust and its Impact On Purchase 

Intention. International Journal of Business Quantitative Economics and 

Applied Management Research. 



 

89 

 

Jalilvand M. Reza, A. Ebrahimi and N. Samiei, (2012). “Electronic word of mouth 

effects on tourists’ attitudes toward Islamic destinations and travel 

intention: An empirical study in Iran”, Procedia Social and Behavioural 

Science. 

Kotler, Philip and Kevin Lane Keller, 2016. Marketing Managemen, 15th Edition, 

Pearson Education,Inc. 

Kotler, philip dan Amstrong Gary. (2014). Principles of Marketing, 12th Edition, 

JILID 1 terjemahan Bob Sabran, Erlangga, Jakarta. 

Kotler, Philip dan Keller, K. L., (2012), Manajemen Pemasaran, Erlangga, Jakarta. 

Kustini & Ika, L. (2011). Experiential marketing, emotional branding, and brand trust 

and their effect on loyalty on Honda motorcycle product. Journal of 

Economics, Business, and Accountancy Ventura, Vol. 14. 

Malik, M. E., Ghafoor, M. M., Iqbal, H. K., Ali, Q., Hunbal, H., Noman, M., & 

Ahmad, B. (2013). Impact of brand image and advertisement on consumer 

buying behavior. World Applied Sciences Journal, Vol .4 

Ogi Sulistian. 2011. Pengaruh Brand Image Terhadap Loyalitas Pelanggan Rokok 

Gudang Garam Filter. Kuningan: Fakultas Ekonomi Universitas 

Kuningan. 

Purnamasari, Desy. (2017). Analisis Pengaruh Electronic Word Of Mouth terhadap 

Keputusan Pembelian produk smartphone Oppo dengan Brand Image dan 

Brand Trust sebagai variabel Moderator (survei pada konsumen Oppo 

shop center Sidoharjo). Universitas Brawijaya, Malang.(skripsi) 

Rizan, m., (2012), Pengaruh Brand Image dan Brand Trust terhadap Brand Loyalty 

Teh Botol Sosro (jurnal) Universitas Negeri Jakarta, Jakarta Timur. 



 

90 

 

Semuel, Hatane dan Adi Suryanata Lianto. 2014. “Analisis e-WOM, Brand Image, 

Brand Trust dan Minat Beli Produk Smartphone Di Surabaya”. Jurnal 

Manajemen Pemasaran. Vol. 8, No. 2 

Sugiyono. (2014). Metode Penelitian Kuantitatif, Kualitatif, dan R.D. Bandung: 

Alfabeta. 

Tjiptono Fandy, 2014. Pemasaran Jasa, CV. ANDI OFFSET: Yogyakarta 

Toruan, N. N. L., & Priansa, D. J. (2018). Pengaruh Electronic Word Of Mouth (e-

wom) Pesona Jawa Baratku Terhadap Keputusan Berkunjung Wisatawan 

Ke Jawa Barat Tahun 2018. eProceedings of Applied Science, 4(2). 

Wijaya, B, S., (2011), Brand Enterpreneurship, Brand Development Based 

Enterpreneurship, st Proceeding I International Conference on Business 

and Communication (ICBC), Indonesia, Jakarta. 

 

 

 

 

 

 

 

 

 

 

 


