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ABSTRAK 
 

Ernawati, Eka, 2023. Pengaruh Kegiatan Market Day Terhadap Kemampuan 

Sosial Emosional Anak Usia 7-12 Tahun di MI Tahfizh Entrepreneur 

Qurrota A’yun (MISTER-QU) Ponorogo. Skripsi. Jurusan Pendidikan Guru 

Madrasah Intidaiyah, Fakultas Agama Islam, Universitas Muhammadiyah 

Ponorogo. Pembimbing: (1) Dr. Anip Dwi Saputra, M.Pd (2) Dr. Sigit Dwi 

Laksana, M.Pd.I. 

 

Kata Kunci: Market Day, Kemampuan Sosial Emosional, Anak Usia 7-12 Tahun. 

 

Penelitian ini dilatar belakangi karena pentingnya kemampuan anak dalam 

bersosial didapatkan dari bermacam peluang dan pengalaman berteman dengan 

orang-orang disekelilingnya.  

Penelitian ini bertujuan untuk mengetahui pengaruh kegiatan market day 

dengan kemampuan sosial emosional anak usia 7-12 tahun MI Tahfizh 

Entrepreneur Qurrota A’yun Ponorogo. Metode penelitian yang digunakan pada 

penelitian ini kuantitatif serta populasi dalam penelitian ini merupakan siswa MI 

Tahfizh Entrepreneur Qurrota A’yun Ponorogo yang berjumlah 167 orang dan 

kemudian sampel dipilih berjumlah 42 orang. Penelitian ini menggunakan dua 

variabel yaitu variabel X program market day dan variabel Y kemampuan sosial 

emosional anak usia 7-12 tahun. Teknik pengumpulan data yang digunakan yaitu 

dokumentasi dan kuesioner. 

Berdasarkan hasil penelitian dan pembahasan, maka dapat diambil 

kesimpulan bahwa terdapat pengaruh yang signifikan antara kegiatan market day 

dengan kemampuan sosial emosional anak anak usia 7-12 tahun MI Tahfizh 

Entrepreneur Qurrota A’yun Ponorogo. Hal ini dibuktikan dari hasil uji hipotesis 

menggunakan Analisis Regresi Linear. Dari pengujian tersebut diperoleh nilai sig 

sebesar 0,000 dan nilai α (0,000 < 0,05), maka a Hₒ ditolak dan Hₐ diterima. 

Dengan diterimanya Hₐ sebagai hasil analisis, yang berarti terdap pengaruh yang 

signifikan dari kegiatan market day terhadap kemampuan sosial emosional anak 

usia 7-12 tahun MI Tahfizh Entrepreneur Qurrota A’yun Ponorogo. 
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ABSTRACT 

Ernawati, Eka. 2023. The Influence of Market Day Activities on the social 

emotional ability of children aged 7-12 years at MI Tahfizh Entrepreneur 

Qurrota A’yun (MISTER-QU) Ponorogo.Thesis. Madrasah Ibtidaiyah 

Teacher Education Department, Faculty of Islamic Studies, 

Muhammadiyah University of Ponorogo. Advisors: (1) Dr. Anip Dwi 

Saputra, M.Pd (2) Dr. Sigit Dwi Laksana, M.Pd.I. 

 

Keywords: Market Day, Social Emotional Ability, Children aged 7-12 years, 

 

The background of this research is because the importance of children's 

ability to socialize is obtained from various opportunities and experiences of 

being friends with the people around them.  

 This study aims to determine the effect of market day activities on the social 

emotional abilities of children aged 7-12 years at MI Tahfizh Entrepreneur 

Qurrota A'yun Ponorogo. The research method used in this study was quantitative 

and the population in this study were 167 students of MI Tahfizh Entrepreneur 

Qurrota A'yun Ponorogo and then a sample of 42 was selected. This study used 

two variables, namely variable X market day program and variable Y the social 

emotional abilities of children aged 7-12 years. Data collection techniques used 

are documentation and questionnaires. 

Based on the results of the research and discussion, it can be concluded that 

there is a significant influence between market day activities and the social 

emotional abilities of children aged 7-12 years MI Tahfizh Entrepreneur Qurrota 

A'yun Ponorogo. This is proven from the results of hypothesis testing using Linear 

Regression Analysis. From this test, it was obtained a sig value of 0.000 and an α 

value (0.000 <0.05), then a Hₒ was rejected and Hₐ was accepted. By accepting 

Hₐ as the result of the analysis, it means that there is a significant effect of market 

day activities on the social emotional abilities of children aged 7-12 years MI 

Tahfizh Entrepreneur Qurrota A'yun Ponorogo. 
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