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ABSTRAK 

ANALISIS STRATEGI MARKETING PUBLIC RELATIONS PIZZA HUT 

DALAM PROGRAM PIZZA MAKER JUNIOR DI PIZZA HUT MADIUN 

MILA MERSIANA 

19240755 

 

Judul skripsi ini adalah Analisis Strategi Marketing Public Relation Pizza Hut Dalam 

Program Pizza Maker Junior di Pizza Hut Madiun. Tujuan dari penelitian ini adalah 

untuk mengetahui bagaimana strategi marketing public relation dalam program Pizza 

Maker Junior di Pizza Hut Madiun. Penelitian ini menggunakan metode penelitian 

deskriptif kualitatif, dimana peneliti mendeskripsikan data yang berkaitan dengan 

keadaan social, koneksi antar variabel yang terjadi, serta mengetahui munculnya fakat 

baru dan akibatnya kepada lingkungan. Pengumpulan data dalam penelitian ini 

menggunakan teknik observasi, wawancara serta menggunakan intepretasi. Informan 

dalam penelitian ini berjumlah 8 orang, dimana 2 diantara adalah pihak dari Pizza Hut 

Madiun, 3 lainnya dari pihak sekolah yang terlibat program Pizza Maker Junior, serta 

3 lainnya dari orang tua yang terlibat dalam program Pizza Maker Junior. Dari hasil 

analisis deskriptif diperoleh data bahwa Pizza Hut Madiun telah menerapkan strategi 

marketing dalam program Pizza Maker Junior dengan mengimplementasikan 11P 

unsur yaitu : Product, price, Place, Promotion, People, Process, Physical Evidence, 

Packaging, Payment, Public Relation, Performance.  

 

Kata Kunci ; Strategi Marketing Public Relation, Pizza Maker Junior, Pizza Hut 

Madiun 
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ABSTRACT 

ANALYSIS OF PIZZA HUT MARKETING PUBLIC RELATION STRATEGY 

IN THE PIZZA MAKER JUNIOR PROGRAM AT PIZZA HUT MADIUN 

MILA MERSIANA 

19240755 

 

The title of this thesis is Pizza Hut Public Relations Marketing Strategy Analysis in the 

Pizza Maker Junior Program at Pizza Hut Madiun. The purpose of this study is to find 

out how the marketing public relations strategy is in the Pizza Maker Junior program 

at Pizza Hut Madiun. This study uses a qualitative descriptive research method, in 

which the researcher describes data related to social conditions, connections between 

variables that occur, and determines the emergence of new facts and their consequences 

for the environment. Collecting data in this study using observation techniques, 

interviews and using interpretation. There were 8 informants in this study, of which 2 

were from Madiun Pizza Hut, 3 were from schools involved in the Pizza Maker Junior 

program, and 3 were from parents who were involved in the Pizza Maker Junior 

program. From the results of the descriptive analysis, data was obtained that Pizza Hut 

Madiun had implemented a marketing strategy in the Pizza Maker Junior program by 

implementing seven elements, namely: Product, price, Place, Promotion, People, 

Process, Physical Evidence, Packaging, Payment, Public Relation, Performance.  

 

Keyword : Marketing Public Relation Strategy, Pizza Maker Junior, Pizza Hut Madiun 
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