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ABSTRAK 
  

Penelitian ini bertujuan untuk menyelidiki secara cermat proses pembentukan citra 

religius dalam konten yang diunggah oleh akun @iqdammuhammad_ di media sosial 

Instagram selama bulan Januari 2023. Dengan menggunakan metode analisis 

kualitatif, penelitian ini berusaha mengenali serta mengungkap pola dan strategi yang 

digunakan oleh pemilik akun untuk mengembangkan serta menguatkan citra 

religiusnya. Data dikumpulkan melalui pengamatan yang intensif terhadap berbagai 

jenis postingan yang mencakup gambar, teks, dan interaksi antara pemilik akun dan 

pengikutnya. Analisis dilakukan dengan mempertimbangkan nilai-nilai agama yang 

disampaikan, baik secara tersirat maupun eksplisit, dalam setiap konten yang 

diposting. Hasil penelitian menunjukkan bahwa akun @iqdammuhammad_ secara 

konsisten menyampaikan pesan-pesan yang menekankan nilai-nilai agama, seperti 

ketaatan terhadap ajaran Islam, kegiatan sosial yang positif, dan pencerahan spiritual. 

Selain itu, konten-konten tersebut juga menggunakan berbagai elemen visual dan 

cerita untuk menciptakan pengalaman yang memotivasi dan memberdayakan bagi para 

pengikutnya. Analisis yang mendalam tentang strategi komunikasi yang diterapkan 

oleh akun ini juga mengungkapkan pola-pola yang efektif dalam memperkuat identitas 

keagamaan dan menjalin hubungan yang erat dengan audiensnya. Temuan dari 

penelitian ini memberikan wawasan yang lebih dalam tentang bagaimana media sosial, 

terutama Instagram, berperan sebagai alat yang efektif dalam membentuk dan 

memperkuat citra religius dalam era masyarakat digital. Implikasi dari penelitian ini 

juga mengundang pemikiran lanjutan mengenai peran media sosial dalam membentuk 

identitas keagamaan individu dan komunitas, serta memberikan dasar untuk penelitian 

lebih lanjut di bidang ini. 

Kata Kunci : Komunikasi, Citra religius, Media sosial dan instagram. 
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ABSTRACT 

 

This research aims to carefully investigate the process of forming a religious image in 

content uploaded by the @iqdammuhammad_ account on Instagram social media 

during January 2023. Using qualitative analysis methods, this research seeks to 

identify and reveal the patterns and strategies used by account owners to develop and 

strengthen its religious image. Data was collected through intensive observation of 

various types of posts including images, text, and interactions between account owners 

and their followers. The analysis was carried out by considering the religious values 

conveyed, either implicitly or explicitly, in each posted content. The research results 

show that the @iqdammuhammad_ account consistently conveys messages that 

emphasize religious values, such as obedience to Islamic teachings, positive social 

activities, and spiritual enlightenment. In addition, the content also uses various visual 

elements and stories to create a motivating and empowering experience for its 

followers. An in-depth analysis of the communication strategies implemented by these 

accounts also reveals patterns that are effective in strengthening religious identity and 

establishing close relationships with their audiences. The findings from this research 

provide deeper insight into how social media, especially Instagram, acts as an 

effective tool in shaping and strengthening religious images in the era of digital 

society. The implications of this research also invite further thought regarding the role 

of social media in shaping the religious identity of individuals and communities, and 

provide a basis for further research in this area. 

Keywords: Communication, religious image, social media and Instagram. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xi 
 

DAFTAR ISI 

 

HALAMAN PENGESAHAN ..................................................................................... iii 

HALAMAN PERSETUJUAN .................................................................................... iv 

PERNYATAAN KEASLIAN KARYA ILMIAH ...................................................... v 

KATA PENGANTAR ................................................................................................. vi 

MOTTO ...................................................................................................................... viii 

ABSTRAK .................................................................................................................... ix 

DAFTAR GAMBAR ................................................................................................. xiii 

DAFTAR TABEL ...................................................................................................... xiv 

BAB I Pendahuluan......................................................... Error! Bookmark not defined. 

A. Latar Belakang Masalah ........................................ Error! Bookmark not defined. 

B. Rumusan Masalah................................................... Error! Bookmark not defined. 

C. Tujuan Penelitian .................................................... Error! Bookmark not defined. 

D. Manfaat Penelitian .................................................. Error! Bookmark not defined. 

BAB II Tinjauan Pustaka ............................................... Error! Bookmark not defined. 

1. Komunikasi ....................................................... Error! Bookmark not defined. 

2. Citra Diri ........................................................... Error! Bookmark not defined. 

3. Religiusitas......................................................... Error! Bookmark not defined. 

5. Media Sosial ...................................................... Error! Bookmark not defined. 

6. Instagram ........................................................... Error! Bookmark not defined. 

B. Kerangka Berfikir ................................................... Error! Bookmark not defined. 

BAB III Metode Penelitian ............................................. Error! Bookmark not defined. 

A. Jenis Penelitian ........................................................ Error! Bookmark not defined. 

B. Sumber Data ............................................................ Error! Bookmark not defined. 

C. Subject Penelitian ................................................... Error! Bookmark not defined. 

D. Teknik Pengumpulan Data .................................... Error! Bookmark not defined. 

E. Teknik Analisis Data ............................................... Error! Bookmark not defined. 

BAB IV Hasil Penelitian dan Pembahasan ................... Error! Bookmark not defined. 

A. Profil Instagram @iqdammuhammad_ ............. Error! Bookmark not defined. 

B. Pembahasan Hasil Penelitian .............................. Error! Bookmark not defined. 

BAB V Penutup ............................................................... Error! Bookmark not defined. 

A. Kesimpulan .............................................................. Error! Bookmark not defined. 

B. Saran ........................................................................ Error! Bookmark not defined. 



 
 

xii 
 

DAFTAR PUSTAKA ...................................................... Error! Bookmark not defined. 



 
 

xiii 
 

 

DAFTAR GAMBAR 

Gambar 1 Platform Media Sosial Paling Aktif...........................................................................20 

Gambar 2 Akun Instagram @Iqdammuhammad_......................................................................23 

Gambar 3 Media sosial Instagram @iqdammuhammad_...........................................................51 

Gambar 4 Penghapusan Tato…………......................................................................................60 

Gambar 5 Kegiatan Ziaroh Makam ke Maqbarah Majelis PP Mambaul...................................74 

Gambar 6 Anak Punk yang akan menghadiri majelis Sabilu Taubah di Blitar……..................61 

Gambar 7 Kegiatan Bakti Sosial dalam rangka acara Harlah yang ke 4……………………....63 

Gambar 8 Acara Potong Tumpeng………………………………………………….................65 

Gambar 9 Kegiatan mempersiapkan acara Harlah ke 4………………………………..............67 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xiv 
 

DAFTAR TABEL 

Jumlah Postingan feed Gus Iqdam Dalam Media Sosial................................................................50 

Tabel Hasil Analisis Postingan.......................................................................................................52 

Tabel Narasumber………………………………………………………………….......................55 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 


