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MOTTO 

“Allah SWT tidak membebani seseorang melainkan sesuai dengan 
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(QS. Al Baqarah 286) 
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Melalui Marketplace Shopee” 

Abstract 

Shopee is the number one E-Commerce application with the most visitors, while the 

level of visitors to other E-Commerce applications is below Shopee. Seeing the high 

level of visitors and the large number of purchasing decision makers on the Shopee 

application, shopping attitudes tend to be modern using technology that is currently 

developing rapidly. This shopping is usually called online shopping, namely carrying 

out buying and selling activities using the internet network. This research aims to 

determine the factors that influence purchasing decisions through the Shopee 

marketplace. This research uses a quantitative approach with a survey method. The 

population in this research are Shopee marketplace users. The sampling method uses 

a Purposive Sampling technique of 100 users. Data was collected using a 

questionnaire and analyzed using the SPSS software application. The results of this 

research show that: (1) There is no influence between the Cash On Delivery (COD) 

payment system on purchasing decisions through the Shopee marketplace. (2) There 

is an influence between the Free Shipping Promo on purchasing decisions through 

the Shopee marketplace. (3) There is no influence between discounts on purchasing 

decisions through the Shopee marketplace. (4) There is an influence between Buyer 

Reviews on purchasing decisions through the Shopee marketplace. (5) The cash on 

delivery (COD) payment system, free shipping promotions, discounts, and buyer 

reviews simultaneously influence purchasing decisions through the Shopee 

marketplace. 

 

Keywords: Cash On Delivery (COD) Payment System, Free Shipping Promo, 

Discounts, Buyer Reviews, Purchase Decisions 

 

Abstrak 

Shopee menjadi aplikasi E-Commerce nomor satu dengan pengunjung terbanyak, 

sedangkan tingkat pengunjung aplikasi E-Commerce lainnya berada di bawah 

Shopee. Melihat tingginya tingkat pengunjung dan banyaknya pengambil keputusan 

pembelian pada aplikasi Shopee, merupakan sikap berbelanja yang cenderung 

mengarah modern dengan menggunakan teknologi yang berkembang pesat saat ini. 

Belanja ini biasa disebut dengan online shopping yaitu melakukan kegiatan jual beli 

dengan menggunakan jaringan internet. Penelitian ini bertujuan untuk mengetahui 

faktor-faktor yang mempengaruhi keputusan pembelian melalui marketplace Shopee. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survey. Populasi 

dalam penelitian ini adalah pengguna marketplace Shopee. Metode pengambilan 

sampel menggunakan teknik Purposive Sampling sebanyak 100 pengguna. 
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Pengumpulan data menggunakan kuisioner dan dianalisis menggunakan aplikasi 

software SPSS. Hasil penelitian ini menunjukkan bahwa: (1) Tidak terdapat pengaruh 

antara sistem pembayaran Cash On Delivery (COD) terhadap keputusan pembelian 

melalui marketplace Shopee. (2) Terdapat pengaruh antara Promo Gratis Ongkir 

terhadap keputusan pembelian melalui marketplace Shopee. (3) Tidak terdapat 

pengaruh antara Diskon terhadap keputusan pembelian melalui marketplace Shopee. 

(4) Terdapat pengaruh antara Review Pembeli terhadap keputusan pembelian melalui 

marketplace Shopee. (5) Sistem pembayaran cash on delivery (COD), promo gratis 

ongkir, diskon, dan review pembeli secara simultan berpengaruh terhadap keputusan 

pembelian melalui marketplace Shopee. 

Kata kunci: Sistem Pembayaran Cash On Delivery (COD), Promo Gratis Ongkir, 

Diskon, Review Pembeli, Keputusan Pembelian 
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