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ABSTRAK 

 

 

Strategi Komunikasi Public Relations Dawet Jabung oleh Komunitas Penjual 

Dawet Jabung di Desa Jabung Kecamatan Mlarak Kabupaten Ponorogo 

 

Sely Novitasari 

20240809 

 

Skripsi ini berjudul strategi komunikasi branding Dawet Jabung oleh Komunitas 
Penjual Dawet Jabung di Desa Jabung Kecamatan Mlarak Kabupaten Ponorogo. 
Tergesernya kuliner khas terutama Dawet Jabung ini dapat membawa dampak 

negatif, seperti hilangnya budaya dan tradisi, karena kuliner khas merupakan bagian 
dari budaya dan tradisi daerah tersebut, dalam konteks ini yaitu Ponorogo. Untuk 

mempertahankan kuliner khas Dawet Jabung ini perlu adanya pelestarian, seperti 
melakukan promosi dan edukasi kepada masyarakat tentang nilai dan manfaat 
Dawet Jabung. Dengan adanya komunitas penjual Dawet Jabung di Desa Jabung 

ini memiliki peran yang sangat penting dalam hal megembangkan dan menjaga 
produk Dawet Jabung ini. Tujuan penelitian ini adalah untuk mengetahui strategi 

komunikasi branding Dawet Jabung oleh Komunitas Penjual Dawet Jabung di Desa 
Jabung Kecamatan Mlarak Kabupaten Ponorogo. Teori yang digunakan adalah teori 
bauran marketing mix 11P yaitu product, price, promotion, place, people, public 

relations, physical evidence, power, pressure, performance, process. Metode 
penelitian yang digunakan yaitu kualitatif deskriptif. Teknik pengumpulan data 

yang digunakan adalah observasi, wawancara, dan dokumentasi. Hasil dari 
penelitian menyatakan bahwa strategi komunikasi branding Dawet Jabung oleh 
Dinas Pariwisata Kabupaten Ponorogo sudah melaksanakan teori bauran marketing 

11P tersebut diantaranya product, place, people, power, pressure, performance, dan 
process. Adapun poin teori yang masih belum sempurna yaitu price, promotion, 

public relations dan physical evidence. 

 

Kata Kunci: Strategi Komunikasi Public Relations, Dawet Jabung, Kabupaten 

Ponorogo 
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ABSTRACT 

 

 

Dawet Jabung Public Relations Communication Strategy by the Dawet Jabung 

Seller Community in Jabung Village, Mlarak District, Ponorogo Regency 

Sely Novitasari 

20240809 

 

 

This thesis is entitled Dawet Jabung branding communication strategy by the 

Dawet Jabung Seller Community in Jabung Village, Mlarak District, Ponorogo 

Regency. The displacement of typical culinary, especially Dawet Jabung, can have 

a negative impact, such as the loss of culture and tradition, because typical culinary 

is part of the culture and traditions of the region, in this context, namely Ponorogo. 

To maintain the typical culinary of Dawet Jabung, it is necessary to preserve it, 

such as promoting and educating the public about the value and benefits of Dawet 

Jabung. With the existence of the Dawet Jabung seller community in Jabung 

Village, it has a very important role in terms of developing and maintaining this 

Dawet Jabung product. The purpose of this study was to determine the 

communication strategy of Dawet Jabung branding by the Dawet Jabung Selling 

Community in Jabung Village, Mlarak District, Ponorogo Regency. The theory used 

is the 11P marketing mix theory, namely product, price, promotion, place, people, 

public relations, physical evidence, power, pressure, performance, process. The 

research method used is descriptive qualitative. The data collection techniques used 

are observation, interviews, and documentation. The results of the study state that 

the Dawet Jabung branding communication strategy by the Ponorogo Regency 

Tourism Office has implemented the 11P marketing mix theory including product, 

place, people, power, pressure, performance, and process. The points of theory that 

are still not perfect are price, promotion, public relations and physical evidence.  

 

Keywords: Public Relations Communication Strategy, Dawet Jabung, Ponorogo 

Regency 
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