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ABSTRAK 

ANALISIS DESTINASI BRANDING WISATA GOA RESI DI DESA WISATA 

BERKEMBANG CONTO KECAMATAN BULUKERTO KABUPATEN 

WONOGIRI JAWA TENGAH 

Penelitian ini bertujuan untuk menganalisis destinasi branding Wisata Goa Resi di 

Desa Conto, Kecamatan Bulukerto, Kabupaten Wonogiri, Jawa Tengah, 

menggunakan teori lima tahapan destinasi branding dari Morgan dan Pritchard. 

Penelitian ini mengidentifikasi penerapan tahapan-tahapan tersebut, yang meliputi 

investigasi pasar, pengembangan identitas merek, peluncuran dan pengenalan 

merek, implementasi merek, serta monitoring, evaluasi, dan review. Melalui 

metode deskriptif kualitatif, data diperoleh dari wawancara mendalam dengan 

pemangku kepentingan, observasi lapangan, dan analisis dokumen.  

Hasil penelitian menunjukkan bahwa Goa Resi telah berhasil mengidentifikasi dan 

mengevaluasi potensi pasar yang relevan, menciptakan identitas merek yang kuat 

dan konsisten, serta meluncurkan dan memperkenalkan merek dengan strategi 

komunikasi yang efektif. Implementasi merek di lapangan juga dilakukan secara 

konsisten, meskipun terdapat beberapa tantangan dalam pengelolaan layanan 

pendukung seperti shuttle bus, dan akses jalan menuju destinasi Goa Resi yang 

cukup sempit. Monitoring dan evaluasi yang dilakukan secara rutin yaitu setiap satu 

bulan sekali memungkinkan penyesuaian strategi yang diperlukan untuk menjaga 

kesesuaian dan efektivitas branding. Saran yang diberikan mencakup peningkatan 

infrastruktur dan aksesibilitas, pengembangan program wisata edukatif dan 

interaktif, serta penyedia layanan shuttle bus pribadi milik Goa Resi. Dengan 

langkah-langkah tersebut, diharapkan Wisata Goa Resi dapat terus berkembang 

sebagai destinasi wisata yang berkelanjutan dan menarik bagi wisatawan. 

Kata kunci: destinasi branding, Wisata Goa Resi, Desa Conto. 
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ABSTRACT 

ANALYSIS OF DESTINATION BRANDING OF GOA RESI TOURISM IN THE 

DEVELOPING TOURISM VILLAGE OF CONTO BULUKERTO DISTRICT, 

WONOGIR REGENCYI, CENTRAL JAVA 

This study aims to analyze the destination branding of Goa Resi Tourism in Conto 

Village, Bulukerto District, Wonogiri Regency, Central Java, using Morgan and 

Pritchard's five-stage destination branding theory. The research identifies the 

application of these stages, including market investigation, brand identity 

development, brand launch and introduction, brand implementation, and 

monitoring, evaluation, and review. Using a descriptive qualitative method, data 

were obtained from in-depth interviews with stakeholders, field observations, and 

document analysis. 

The results indicate that Goa Resi has successfully identified and evaluated relevant 

market potentials, created a strong and consistent brand identity, and launched and 

introduced the brand with effective communication strategies. Brand 

implementation in the field has also been carried out consistently, although there 

are some challenges in managing supporting services such as shuttle buses and the 

relatively narrow access roads to Goa Resi. Routine monitoring and evaluation, 

conducted monthly, allow for necessary strategy adjustments to maintain branding 

alignment and effectiveness. The recommendations include improving 

infrastructure and accessibility, developing educational and interactive tourism 

programs, and establishing a proprietary shuttle bus service for Goa Resi. With 

these measures, it is hoped that Goa Resi Tourism can continue to develop as a 

sustainable and attractive destination for tourists. 

Keywords: destination branding, Goa Resi Tourism, Desa Conto. 
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