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ABSTRAK

Nama  : Fadillah Ayu Sudarsono

NIM : 19240711

Judul : Makna Pesan Dalam Iklan Uniqlo edisi International Women Day
With #RealSupport (Analisis Semiotika Charles Sanders Pierce Iklan
Uniqlo Di Channel Youtube Uniqlo Indonesia)

Tujuan penelitian ini untuk menganalisis makna pesan pada iklan Uniqlo
edisi International Women’s Day With #RealSupport dengan menggunakan
penelitian semiotika milik Charles Sanders-Peirce sebagai alat pemaknaan tanda
dalam iklan ini. Perlu diketahui semiotika Charles-Sander Peirce terdapat tiga unsur
utama, yakni tanda, objek; dan interpretan atau sering disebut segitiga makna.
kemudian ketiga unsur-tersebut akan menganalisa makna-pesan ditiap-tiap scene
dalam iklan uniqlo.-Hasil penelitian ini terdapat makna pesan.iklan uniqlo, yakni
mencintai diri sendiri; hidup berkecukupan dan tak perlu kesempurnaan, sikap
kejujuran terhadap diri sendiri dan orang lain, dicinta itu penting, belajar memahami
tubuh sendir1; dan saling memberikan dukungan yang nyata terhadap sesama.

Kata Kunci : Makna pesan, Iklan Uniglo, Semiotika Charles Sanders Peirce



ABSTRACT

Name : Fadillah Ayu Sudarsono

NIM 219240711

Title . The Meaning of the Message in the International Women's Day With
#RealSupport Uniglo Advertisement (Semiotic Analysis of Charles
Sanders Pierce Uniqlo Advertisement on Uniglo Youtube Channel
Indonesia)

The purpose of this study is to analyze the meaning of the message in the
International Women's Day With #RealSupport edition of the Uniqlo advertisement
by using Charles Sanders Peirce's semiotic research as a tool for understanding the
meaning of signs in this advertisement. It should be noted that Charles Sanders
Peirce's semiotics have  three ~main- elements, -namely_ signs, objects, and
interpretations often called triangle meanings. Then these three elements will
analyze the message's-meaning in each scene in the Uniglo advertisement. The
results of this research have the meaning of the message of Uniqlo's advertisement,
namely loving yourself, living comfortably and not needing perfection, being honest
with yourself and others, being loved is important, learning to understand your own
body, and providing real support to others.

Keywords: Message meaning, Uniglo Advertisement, Charles Sanders Peirce
Semiotics
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