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ABSTRAK 
 

ANALISIS KONSEP PROMOSI WISATA KULINER SATE AYAM HAJI 

TUKRI SOBIKUN DI KABUPATEN PONOROGO 2024 

 

ALFITO  

20240821 

 

Penelitian ini bertujuan untuk mengetahui proses konsep Promosi Wisata Kuliner 

Sate Ayam Haji Tukri Sobikun di Kabupaten Ponorogo.Teori yang digunakan adalah 

Marketing Mix 7P atau Bauran Pemasaran yang terdiri dari elemen-elemen product, 

price, place, promotion, people, process, dan physical evidence (7P). Metode yang 

digunakan yaitu kualitatif deskriptif dengan 6 orang informan yang telah di tentukan 

peneliti. Haji Sutono sebagai pemilik rumah makan sate ayam Haji Tukri Sobikun di 

Kabupaten Ponorogo. Hasil penelitian menggetahui bagaimana analisis Konsep 

Promosi Wisata Kuliner Sate Ayam Haji Tukri Sobikun di Kabupaten 

Ponorogo.Mengacu pada teori 7P Philip Kotler tentang Penilaian Kualitas Konsep 

Promosi Wisata Kuliner Sate Ayam Haji Tukri Sobikun di Kabupten Ponorogo 

dengan mengunakan Marketing Mix 7p yaitu product, price, place, promotion, 

people, process, dan physical evidence.Setelah dilakukan observasi dan wawancara, 

Konsep Promosi Wisata Kuliner Sate Ayam Haji Tukri Sobikun sudah memenuhi 

Marketing Mix 7p tersebut dengan baik. Analisis Konsep Promosi Rumah Makan 

Haji Tukri Sobikun sendiri berperan penting untuk lebih meningkatkan lagi atau 

memperkenalkan wisata kuliner sate ayam baik di luar Ponorogo Maupun luar 

Ponorogo. 

 

Kata Kunci : Analisis Konsep Promosi Wisata Kuliner 
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ABSTRACT 

 
ANALYSIS OF BRANDING OF CHICKEN SATAY CULINARY TOURISM HAJJ 

TUKRI SOBIKUN IN PONOROGO REGENCY 2024 

 

ALFITO 

 20240821 

 

 

This study aims to find out the conceptual process of the Promotion of Culinary 

Tourism of Sate Haji Tukri Sobikun Chicken in Ponorogo Regency.The theory used is 

the 7P Marketing Mix or Marketing Mix which consists of elements of product, price, 

place, promotion, people, process, and physical evidence (7P). The method used is 

qualitative descriptive with 6 informants who have been determined by the 

researcher. Haji Sutono as the owner of Haji Tukri Sobikun chicken satay restaurant 

in Ponorogo Regency. The results of the study reveal how to analyze the Concept of 

Promotion of Culinary Tourism of Sate Ayam Haji Tukri Sobikun in Ponorogo 

Regency.Referring to Philip Kotler's 7P theory on Quality Assessment of the Concept 

of Promotion of Culinary Tourism of Sate Haji Tukri Sobikun in Ponorogo Regency 

by using the 7p Marketing Mix, namely product, price, place, promotion, people, 

process, and physical evidence. After observations and interviews, the Concept of 

Promoting Culinary Tourism of Sate Ayam Haji Tukri Sobikun has fulfilled the 7p 

Marketing Mix well. Analysis of the Promotion Concept of the Haji Tukri Sobikun 

Restaurant itself plays an important role in further improving or introducing chicken 

satay culinary tourism both outside Ponorogo and outside Ponorogo. 

Keywords: Analysis of the Concept of Promoting Culinary Tourism 
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