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ABSTRAK
Analisis Konsep Promosi Perusahaan Otobus Narendra
di Kabupaten Ponorogo
Dimas Irham Wardana Putra
20240837

Promosi adalah sebuah program terkendali dan terpadu dari metode
komunikasi dan material yang dirancang untuk menghadirkan
perusahaan dan produk-produknya kepada calon konsumen. Promosi
sebagai upaya memperkenalkan produk dan.jasa agar bisa dikenal dan
diterima publik. Bebetrapa jenis promosi terscbut merupakan bagian
yang tidak bisadipisahkan pada pemasaran itu. sendiri. promosi
berperan penting dalam meningkatkan minat beli konsumen bagian dari
komponen.perilaku dan sikap mengkonsumsi. Strategi promosi yang
digunakan dalam penelitian ini yaitu 11P, product, place, price,
promotion, people, Performace, pyhical evience, power, pressure, public
relation dan proces.

Penelitian ini bertujuan untuk mengetahui bagaimana analisi konsep
promosi perusahaan otobus narendra di Kabupaten Ponorogo, dengan
menggunakan strategi promosi 11P (product, place, price, promotion,
people, Performace, pyhical evience, power, pressure, public relation
dan proces). Dalam penelitian ini, jenis penelitian yang digunakan
adalah penelitian _deskritif kualitatif. Sumber data yang digunakan
adalah sumber data primer dan sekunder. Pengumpulan data dilakukan
dengan cara wawancara dan dokumentasi. Setelah data terkumpul dan
dianalisis dengan cara reduksi data, penyajian data dan penarikan
kesimpulan.

Hasil penelitian menunjukan dengan promosi yang digunakan dapat
meningkatkan kesejahteraan PO Narendra dan dapat meningkatkan
kualitas layanan, kepuasan pelanggan, dan memperkuat posisi mereka
di pasar transportasi bus.

Kata Kunci: Promosi, Bauran promosi, Perusahaan, Otobus



ABSTRACK

Analysis of the Promotion Concept for the Narendra Autobus Company
in Ponorogo Regency

Dimas Irham Wardana Putra
20240837

Promotion is a controlled and integrated program of communication
methods and materials designed to present a company and its products
to potential consumers. Promotion is an effort to introduce products and
services so that they can be known and-accepted by the public. Several
types of promotions arve an inseparable ‘part of marketing itself.
Promotion plays an”important role in increasing consumer buying
interest as part-of the components of consumption behavior and
attitudes. The promotional strategies used in this research are I1IP,
product, place, price, promotion, people, performance, physical
efficiency, power, pressure, public relations and process:

This research aims to find out how to analyze the promotion concept of
the Narendra autobus company in Ponorogo Regency, using the 11P
promotion _Strategy' ' (product, place, price, promotion, | people,
performance; physical efficiency, power; pressure, public-relations and
process).. In this research; the type of research used is qualitative
descriptive research. The data sources used are primary -and secondary
data sources. Data collection was carried out by means of interviews
and documentation. After the data is collected and analyzed by means
of data reduction, data presentation and drawing conclusions.

The research results show that ithe promotions used can improve PO
Narendra's welfare and can improve service _quality, customer
satisfaction, and strengthen their-position in the bus transportation
market.

Keywords: Promotion, Promotional mix, Company, Autobus
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