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ABSTRACT 

 

Name   : Dianisa Masitoh 

NIM   : 12240196 

Study Program: Communication Science 

 

The focus of this research is about public communication strategy in The 

Ponorogo Branch Office of Bank X by their Corporate Social Responsibility 

program. The researcher tries to analyze Strength, Weakness, Opportunity and 

Threat in Corporate Social Responsibility (CSR) by SWOT diagram analyses. 

Also the researcher has done literature reviews on subject relating to strategy 

communication public in Corporate Social Responsibility (CSR), this research use 

qualitative descriptive methodology. The result of this research is four strategies 

related to strength opportunity strategies, weakness opportunities strategies, 

strength threat strategies, and weakness threat strategies in their Corporate 

Social Responsibility (CSR) program. 

Key Word: strategy, public communication, Corporate Social Responsibility, 

SWOT, BANK.  



XI 
 

 

DAFTAR ISI 

HALAMAN JUDUL …………………………………………………………… II 

HALAMAN LEMBAR PERSETUJUAN DOSEN PEMBIMBING ………….. III 

HALAMAN LEMBAR PERSETUJUAN PENGUJI ………………………….. IV 

MOTTO  …………………………………………………………... V 

HALAMAN PERSEMBAHAN.……………………………………………..... VI 

KATA PENGANTAR     ………………………………………………………VIII 

ABSTRACT       .……………………………………………………... IX 

DAFTAR ISI         .……………………………………………………... X 

BAB I PENDAHULUAN 

A. Latar Belakang             ...…………………………………………….. 1 

B. Rumusan Masalah       .………………………………………………  7 

C. Tujuan Penelitian         .……………………………………………… 8 

D. Manfaat Penelitian       .……………………………………………… 8 

E. Penegasan Istilah         .……………………………………………… 9   

F. Kajian Pustaka 

1. Strategi Komunikasi        .………………………………………  11 

2. Komunikasi Publik          .………………………………………  14 

3. Tanggung Jawab Sosial Perusahaan       .………….……………  17 

4. Analisis SWOT         ………………………………………  21 

G. Kerangka Pemikiran    ……………………………………………… 25 

H. Metode Penelitian    

1. Lokasi Penelitian          .………………………...………………  25 

2. Jenis Penelitian             .………………………...………………  26 

3. Informan   .………………………...………………..  26 

4. Teknik Pengumpulan Data .……………………….........………  28 



XII 
 

5. Teknik Analisis Data    .………………………...………………  29 

BAB II DESKRIPSI OBYEK PENELITIAN 

A. Gambaran Umum Bank “X” 

1. Sejarah Bank “X”             ……………………...………………  33 

2. Visi, Misi ……………………...……………….………………  34 

B. Produk simpanan Bank “X”       …..……………………...……..…  35 

C. Struktur Organisasi Bank “X”   …..……… ……………...……..…  42 

BAB III ANALISIS DATA DAN PEMBAHASAN 

A. SAJIAN DATA 

1. Profil Informan               …………..…..……………...……..….  43 

2. Program Corporate Social Responsibility Bank “X” Cabang 

Ponorogo         …..……………….……………………………… 44 

3. Strategi Komunikasi Bank “X” Cabang Ponorogo    …………... 47 

B. ANALISIS DATA 

1. Analisis SWOT Program CSR Bank “X” Cabang Ponorogo ….. 53 

4. Interpretasi Program CSR Bank “X” Cabang Ponorogo    ….…. 60 

BAB IV PENUTUP 

A. Kesimpulan    ……………………..……………………...……..…  69 

B. Saran             ….…..……………………...……………………...… 71 

DAFTAR PUSTAKA 

LAMPIRAN 

DAFTAR TABEL 

Tabel.1 Paradigma instrumental/ media John B. Thompson  …... 17 

Tabel.2  Prinsip – Prinsip Berkelanjutan                …………...….. 20 

Tabel.3  Analisis Matriks SWOT …………...………………...…. 23 

Tabel.4  Kerangka Pemikiran Penelitian …...………………...….. 25 

Tabel.5  Data Informan  ……………...............………...…. 27 

Tabel.6  Alokasi Dana CCR Bank “X” cabang ponorogo …….… 52 



XIII 
 

Tabel.7  Diagram Matrik SWOT Program CCR      …………..… 61 

DAFTAR GAMBAR 

 Gambar .1 Bagan Analisis SWOT          ....……………………...…. 22 

 Gambar.2 Components of data analysis    ……..………………...… 32 

 Gambar.3  Susunan Organisasi Bank “X” Cabang Ponorogo…....     43 

 Gambar.4 Realisasi Taman Go Green di Unmuh Ponorogo …....… 48  

Gambar.5  Proses komunikasi CSR Bank X Cab. Ponorogo ……………. 50 

 

DAFTAR DIAGRAM 

 Diagram.1  Fungsi dan Kedudukan analisis  ...…………………...… 30 

  

 


