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Lampiran 1 

KUISIONER PENELITIAN 

Dengan hormat, 

 Saya mahasiswa Universitas Muhammadiyah Ponorogo sedang 

mengerjakan penyusunan skripsi saya yang berjudul “PENGARUH GAYA 

HIDUP, HARGA DAN KUALITAS PRODUK TERHADAP KEPUTUSAN 

PEMBELIAN NAVAGREEN DENGAN MEREK SEBAGAI VARIABEL 

MODERASI 

 (Studi kasus pada mahasiswi Managemen angkatan tahun 2014 di Universitas 

Muhammadiyah Ponorogo ). saya mengharapkan saudara/i untuk meluangkan 

waktu menjawab pertanyaan-pertanyaan berikut ini.  

 Keberhasilan saya dalam melakukan penelitian ini tidak lepas dari 

partisipasi anda semua. Jawaban yang saudara/i akan saya jamin kerahasiaannya, 

karena semata-mata hanya untuk kepentingan akademik.  

 Atas kesediaan dan bantuannya saya ucapkan terima kasih. 

I. Identitas Responden 

Nama   : .................................. 

Alamat  : .................................. 

1. Umur  :  20-22  tahun 

   23-25  tahun   

2. Kelas   :        Manajemen A       

         Manajemen B       
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         Manajemen C 

         Managemen D 

         Managemen E 

         Managemen F 

         Managemen G 

         Managemen Kelas Malam A 

          Managemen Kelas Malam B 

3. Masih aktif menjadi member sampai tahun 2018: 

Iya      Tidak 

4. Frekuensi pembelian produk: 

a. 1 bulan 1 kali 

b. 2 bulan 1 kali 

c. 3 bulan 1 kali 

II. Memberikan Jawaban Dari Pertanyaan Yang Tersedia 

Pertanyaan-pertanyaan berikut ini saudara/i dipersilahkan untuk 

memberikan jawaban dengan mengisi tanda centang (√) pada skala 1-5 

dalam kolom jawaban yang sudah tersedia dengan pilihan sebagai berikut : 

1. Sangat Tidak Setuju (STS)  4. Setuju (S) 

2. Tidak Setuju (TS)   5. Sangat Setuju (SS) 

3. Netral (N) 
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A. Variabel-variabel yang mempengaruhi (X) 

No. Pernyataan STS TS N S SS 

A Gaya Hidup (X1)  

1. Produk Navagreen menunjang 

aktivitas saya 

     

2. Saya semakin terlihat kekinian 

perawatan menggunakan Navagreen 

     

3.  Tingkat gengsi saya meningkat 

dengan produk Navagreen 

     

 

 

 

No. Pernyataan STS TS N S SS 

B Harga (X2)  

1. Harga produk Navagreen sesuai 

dengan manfaat 

     

2. Harga produk Navagreen sesuai 

dengan kualitas 

     

3. Harga produk Navagreen dapat 

bersaing dengan produk kosmetik lain. 

     

4. Saya merasa produk Naavagreen 

terjangkau harganya untuk anak 

kuliahan 
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No. Pernyataan STS TS N S SS 

C Kualitas Produk (X3)  

1. Produk Skin Care dari Navagreen cocok 

dengan kulit anda 

     

2. Kandungan bahan baku yang digunakan 

Navagreen  natural dan aman 

     

3. Tidak ada efek samping yang 

disebabkan saat menggunakan produk 

Navagreen 

     

4. Saat mengunakan Navagreen 

memberikan hasil yang memuaskan 

     

5. Kemasan Naavagreen praktis dapat 

dibawa kemana-mana 

     

 

Variabel Moderasi 

No. Pernyataan STS TS N S SS 

C Merek (M)  

1. Tingkat daya tarik iklan Navagreen 

melalui kampanye “cantik alami” 

     

2. Navagreen memiliki nama yang unik      

3. Naavagreen mudah diucapkan      
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B. Variabel yang di pengaruhi (Y) 

No. Pernyataan STS TS N S SS 

D Keputusan Pembelian (Y)  

1. Saya puas dengan Harga dan kualitas 

produk dari Navagreen 

     

2. Saya yakin produk Naavagreen cocok 

dengan kebutuhan & keinginan saya 

     

3. Saya memutuskan untuk menjadi 

pelanggan produk Navagreen 
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Lampiran 2 

TABULASI DATA PENELITIAN 

 

Re

st 

Gaya Hidup ∑X
1 

Harga ∑X
2 

Kualitas Produk 
∑X3 

Merk ∑
M 

Keputusan 

Pembelian 
∑Y 

X1.
1 

X1.
2 

X1.
3 

X2.
1 

X2.
2 

X2.
3 

X2.
4 

X3.

1 

X3.
2 

X3.
3 

X3.
4 

X3.
5 

M1.
1 

M1.
2 

M1.
3 Y1.1 Y1.2 Y1.3 

1 5 5 5 15 3 4 4 5 16 4 4 4 4 4 20 5 5 5 15 5 5 5 15 

2 3 3 3 9 3 3 3 3 12 3 3 3 3 3 15 3 3 3 9 3 4 4 11 

3 3 5 5 13 4 5 5 5 19 5 5 4 4 4 22 5 4 5 14 5 5 5 15 

4 4 5 3 12 4 4 4 4 16 4 4 4 4 4 20 4 4 4 12 4 4 4 12 

5 4 5 4 13 3 4 5 5 17 4 4 4 5 5 22 5 4 4 13 5 4 4 13 

6 4 4 4 12 3 4 5 4 16 4 4 4 3 5 20 4 3 5 12 5 3 4 12 

7 3 4 5 12 4 4 4 4 16 4 4 4 5 3 20 4 4 4 12 4 4 4 12 

8 5 4 4 13 4 4 4 5 17 4 4 4 5 5 22 4 4 5 13 5 4 4 13 

9 4 5 3 12 4 4 4 4 16 4 5 4 4 3 20 4 4 4 12 4 4 4 12 

10 4 4 4 12 4 4 4 4 16 4 4 4 5 3 20 4 4 4 12 4 4 4 12 

11 4 5 5 14 4 5 5 5 19 5 5 4 4 5 23 5 4 5 14 5 4 5 14 

12 3 3 3 9 3 3 3 3 12 3 3 3 3 3 15 3 2 4 9 3 4 4 11 

13 5 4 5 14 4 5 5 5 19 3 5 5 5 5 23 4 5 5 14 5 5 4 14 

14 4 4 4 12 3 4 4 4 15 4 4 4 5 4 21 4 3 4 11 4 4 4 12 
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15 4 5 4 13 4 5 5 3 17 5 5 4 4 4 22 5 4 4 13 4 4 5 13 

16 5 5 5 15 4 5 4 5 18 5 4 5 4 5 23 4 5 5 14 5 5 5 15 

17 5 5 4 14 5 5 5 4 19 5 5 5 4 4 23 5 5 4 14 4 5 5 14 

18 5 4 4 13 5 5 5 5 20 5 5 5 5 5 25 4 5 5 14 5 5 5 15 

19 5 4 5 14 5 5 4 5 19 5 4 4 5 5 23 4 5 5 14 4 5 5 14 

20 4 5 5 14 5 5 5 4 19 5 4 5 4 5 23 5 5 4 14 4 5 5 14 

21 5 5 5 15 5 5 5 5 20 5 5 5 5 5 25 5 5 5 15 5 5 5 15 

22 5 4 5 14 5 5 4 5 19 5 4 5 4 5 23 5 5 4 14 4 5 5 14 

23 5 5 5 15 5 5 5 5 20 5 5 5 4 4 23 5 5 5 15 5 5 5 15 

24 5 5 4 14 5 5 4 5 19 5 4 5 4 5 23 4 5 5 14 4 5 5 14 

25 5 5 4 14 5 5 5 4 19 5 4 5 4 5 23 4 5 5 14 4 5 5 14 

26 5 5 5 15 5 5 5 5 20 5 4 5 4 5 23 4 5 5 14 5 5 5 15 

27 5 4 4 13 4 5 4 4 17 4 5 5 4 4 22 5 4 4 13 4 4 5 13 

28 5 4 4 13 4 4 4 5 17 4 4 5 5 4 22 4 4 5 13 5 4 4 13 

29 5 4 4 13 4 4 5 4 17 5 5 4 4 4 22 5 4 4 13 4 5 4 13 

30 4 5 5 14 4 5 4 5 18 5 3 5 5 5 23 3 4 5 12 5 5 5 15 

31 5 4 4 13 5 4 4 4 17 4 4 4 5 5 22 4 4 5 13 5 4 4 13 

32 5 4 4 13 4 5 4 4 17 4 4 5 4 5 22 4 5 4 13 4 4 5 13 

33 4 5 5 14 4 5 4 5 18 5 5 5 5 5 25 5 4 5 14 5 5 5 15 

34 4 4 4 12 5 4 4 4 17 4 4 5 4 4 21 4 3 3 10 4 4 4 12 

35 4 4 4 12 4 4 5 4 17 5 5 4 4 4 22 5 4 4 13 4 5 4 13 
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36 4 5 4 13 5 4 3 5 17 4 4 4 5 5 22 3 5 5 13 5 4 4 13 

37 5 3 4 12 4 3 5 5 17 3 4 4 3 4 18 4 5 4 13 4 5 3 12 

38 4 5 5 14 4 5 5 5 19 4 4 5 5 5 23 4 5 5 14 5 4 5 14 

39 4 4 5 13 3 4 5 4 16 4 5 4 5 4 22 5 4 4 13 4 4 4 12 

40 4 4 4 12 4 4 5 4 17 4 4 5 4 4 21 4 4 4 12 4 4 4 12 

41 4 4 5 13 4 4 5 4 17 4 5 4 5 4 22 5 4 4 13 5 4 4 13 

42 5 4 5 14 4 5 5 5 19 5 4 5 4 5 23 5 5 4 14 4 5 5 14 

43 4 5 5 14 4 5 5 5 19 4 4 5 5 5 23 5 5 4 14 5 4 5 14 

44 4 5 4 13 5 4 4 4 17 5 4 4 4 5 22 4 4 5 13 4 5 4 13 

45 4 5 4 13 5 5 5 5 20 5 5 5 4 4 23 5 4 5 14 5 5 5 15 

46 4 5 5 14 4 5 5 5 19 5 4 4 5 5 23 5 5 4 14 5 5 4 14 

47 5 4 5 14 5 4 5 4 18 4 3 4 5 3 19 5 5 3 13 3 4 4 11 

48 4 4 4 12 4 3 4 4 15 4 3 4 3 3 17 3 4 3 10 3 4 3 10 

49 4 5 4 13 4 3 5 5 17 5 3 4 4 3 19 3 4 3 10 3 5 3 11 

50 4 4 4 12 4 5 5 4 18 4 3 4 3 3 17 3 4 3 10 3 4 5 12 

  
21

7 
22

1 
21

7 
65

5 
20

9 
22

0 
22

4 
22

2 
87

5 
21

9 
20

9 
22

0 
21

4 
21

5 
107

7 214 215 216 
64

5 216 223 221 
66

0 

  
4,3
4 

4,4
2 

4,3
4 

13,
1 

4,1
8 4,4 

4,4
8 

4,4
4 

17,
5 

4,3
8 

4,1
8 4,4 

4,2
8 4,3 

21,
54 

4,2
8 4,3 

4,3
2 

12,
9 4,32 4,46 4,42 

13,
2 
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LAMPIRAN 3 

  

UJI VALIDITAS dan REABILITAS GAYA HIDUP (X1) 

 
Correlations 
 

CORRELATIONS 

  /VARIABLES=X1.1 X1.2 X1.3 X1 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

 

Correlations 

 Aktivitas Minat Opini Gaya Hidup 

Aktivitas 

Pearson Correlation 1 .046 .220 .626
**
 

Sig. (2-tailed)  .751 .126 .000 

N 50 50 50 50 

Minat 

Pearson Correlation .046 1 .313
*
 .659

**
 

Sig. (2-tailed) .751  .027 .000 

N 50 50 50 50 

Opini 

Pearson Correlation .220 .313
*
 1 .754

**
 

Sig. (2-tailed) .126 .027  .000 

N 50 50 50 50 

Gaya Hidup 

Pearson Correlation .626
**
 .659

**
 .754

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 50 50 50 50 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 
Scale: ALL VARIABLES 

 
 

RELIABILITY 

  /VARIABLES=X1.1 X1.2 X1.3  

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

 

Case Processing Summary 

 N % 
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Cases 

Valid 50 100.0 

Excluded
a
 0 .0 

Total 50 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.760 3 
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UJI VALIDITAS dan REABILITAS HARGA (X2) 

 
Correlations 
 

CORRELATIONS 

  /VARIABLES=X2.1 X2.2 X2.3 X2.4 X2 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

Correlations 

 Harga sesuai 

dengan 

manfaat 

Harga sesuai 

dengan 

kualitas 

Daya saing 

harga 

Keterjangkaua

n 

Harga 

Harga 

sesuai 

dengan 

manfaat 

Pearson Correlation 1 .433
**
 .135 .255 .670

**
 

Sig. (2-tailed)  .002 .351 .074 .000 

N 50 50 50 50 50 

Harga 

sesuai 

dengan 

kualitas 

Pearson Correlation .433
**
 1 .367

**
 .408

**
 .806

**
 

Sig. (2-tailed) .002  .009 .003 .000 

N 50 50 50 50 50 

Daya saing 

harga 

Pearson Correlation .135 .367
**
 1 .241 .618

**
 

Sig. (2-tailed) .351 .009  .091 .000 

N 50 50 50 50 50 

Keterjangka

uan 

Pearson Correlation .255 .408
**
 .241 1 .677

**
 

Sig. (2-tailed) .074 .003 .091  .000 

N 50 50 50 50 50 

Harga 

Pearson Correlation .670
**
 .806

**
 .618

**
 .677

**
 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 50 50 50 50 50 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
Reliability 
 

RELIABILITY 

  /VARIABLES=X2.1 X2.2 X2.3 X2.4 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 
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Scale: ALL VARIABLES 
 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excluded
a
 0 .0 

Total 50 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.641 4 
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UJI VALIDITAS dan REABILITAS KUALITAS PRODUK (X3) 
 

CORRELATIONS 

  /VARIABLES=X3.1 X3.2 X3.3 X3.4 X3.5 X3 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

 

 
Correlations 
 

Correlations 

 Kinerja Keandalan Kesesuaian 

dengan 

spesifikasi 

Pelayanan Desain Kualitas 

Produk 

Kinerja 

Pearson Correlation 1 .320
*
 .416

**
 .128 .392

**
 .661

**
 

Sig. (2-tailed)  .023 .003 .375 .005 .000 

N 50 50 50 50 50 50 

Keandal

an 

Pearson Correlation .320
*
 1 .292

*
 .252 .255 .627

**
 

Sig. (2-tailed) .023  .040 .077 .074 .000 

N 50 50 50 50 50 50 

Kesesu

aian 

dengan 

spesifik

asi 

Pearson Correlation .416
**
 .292

*
 1 .234 .515

**
 .710

**
 

Sig. (2-tailed) .003 .040  .102 .000 .000 

N 50 50 50 50 50 50 

Pelayan

an 

Pearson Correlation .128 .252 .234 1 .351
*
 .594

**
 

Sig. (2-tailed) .375 .077 .102  .012 .000 

N 50 50 50 50 50 50 

Desain 

Pearson Correlation .392
**
 .255 .515

**
 .351

*
 1 .769

**
 

Sig. (2-tailed) .005 .074 .000 .012  .000 

N 50 50 50 50 50 50 

Kualitas 

Produk 

Pearson Correlation .661
**
 .627

**
 .710

**
 .594

**
 .769

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 50 50 50 50 50 50 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Reliability 
 
Scale: ALL VARIABLES 
 
 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excluded
a
 0 .0 

Total 50 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.694 5 

 

 
 

RELIABILITY 

  /VARIABLES=X3.1 X3.2 X3.3 X3.4 X3.5 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 
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UJI VALIDITAS dan REABILITAS MEREK (M) 

 

 
 

CORRELATIONS 

  /VARIABLES=M1.1 M1.2 M1.3 M1 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

 

 
Correlations 
 

Correlations 

 Mudah diingat Memiliki nama 

unik 

Mudah 

diucapkan 

Merek 

Mudah diingat 

Pearson Correlation 1 .321
*
 .150 .693

**
 

Sig. (2-tailed)  .023 .299 .000 

N 50 50 50 50 

Memiliki nama unik 

Pearson Correlation .321
*
 1 .304

*
 .766

**
 

Sig. (2-tailed) .023  .032 .000 

N 50 50 50 50 

Mudah diucapkan 

Pearson Correlation .150 .304
*
 1 .674

**
 

Sig. (2-tailed) .299 .032  .000 

N 50 50 50 50 

Merek 

Pearson Correlation .693
**
 .766

**
 .674

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 50 50 50 50 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
Reliability 
RELIABILITY 

  /VARIABLES=M1.1 M1.2 M1.3  

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 
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Scale: ALL VARIABLES 
 
 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excluded
a
 0 .0 

Total 50 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.780 3 
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UJI VALIDITAS dan REABILITAS KEPUTUSAN PEMBELIAN (Y) 

 
 

CORRELATIONS 

  /VARIABLES=Y1.1 Y1.2 Y1.3 Y1 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

 
Correlations 
 

Correlations 

 Kemantapan 

membeli 

Kesesuaian 

atribut 

Pertimbangan 

membeli 

Keputusan 

Pembelian 

Kemantapan membeli 

Pearson Correlation 1 .145 .357
*
 .739

**
 

Sig. (2-tailed)  .314 .011 .000 

N 50 50 50 50 

Kesesuaian atribut 

Pearson Correlation .145 1 .330
*
 .636

**
 

Sig. (2-tailed) .314  .019 .000 

N 50 50 50 50 

Pertimbangan membeli 

Pearson Correlation .357
*
 .330

*
 1 .779

**
 

Sig. (2-tailed) .011 .019  .000 

N 50 50 50 50 

Keputusan Pembelian 

Pearson Correlation .739
**
 .636

**
 .779

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 50 50 50 50 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Reliability 
 
 

RELIABILITY 

  /VARIABLES=Y1.1 Y1.2 Y1.3  

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

 
Scale: ALL VARIABLES 
 
 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excluded
a
 0 .0 

Total 50 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.785 3 

 

 

 

 

 

 

 

 



 

i 
 

Lampiran 4 

 
ANALISIS REGRESI SEDERHANA GAYA HIDUP (X1) TERHADAP KEPUTUSAN 

PEMBELIAN 

 
Regression 
 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y1 

  /METHOD=ENTER X1. 

Variables Entered/Removed
a
 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 Gaya Hidup
b
 . Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .755
a
 .569 .560 .87835 

a. Predictors: (Constant), Gaya Hidup 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 48.968 1 48.968 63.472 .000
b
 

Residual 37.032 48 .771   

Total 86.000 49    

a. Dependent Variable: Keputusan Pembelian 
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b. Predictors: (Constant), Gaya Hidup 

 

 

 

 

 

 

 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

T Sig. 

B Std. Error Beta 

1 
(Constant) 2.854 1.305  2.187 .034 

Gaya Hidup .790 .099 .755 7.967 .000 

a. Dependent Variable: Keputusan Pembelian 

 

 

 

ANALISIS REGRESI  SEDERHANA HARGA (X2) TERHADAP KEPUTUSAN 

PEMBELIAN 

 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y1 

  /METHOD=ENTER X2. 

 

 

Variables Entered/Removed
a
 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 Harga
b
 . Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 

 

Model Summary 
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Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .763
a
 .583 .574 .86454 

a. Predictors: (Constant), Harga 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 50.123 1 50.123 67.060 .000
b
 

Residual 35.877 48 .747   

Total 86.000 49    

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), Harga 

 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

T Sig. 

B Std. Error Beta 

1 
(Constant) 3.232 1.223  2.642 .011 

Harga .570 .070 .763 8.189 .000 

a. Dependent Variable: Keputusan Pembelian 

 

 

ANALISIS REGRESI  SEDERHANA KUALITAS PRODUK (X3) TERHADAP 

KEPUTUSAN PEMBELIAN 

 
 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y1 

  /METHOD=ENTER X3. 

 

Variables Entered/Removed
a
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Model Variables 

Entered 

Variables 

Removed 

Method 

1 
Kualitas 

Produk
b
 

. Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .814
a
 .663 .656 .77663 

a. Predictors: (Constant), Kualitas Produk 

 

 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 57.049 1 57.049 94.585 .000
b
 

Residual 28.951 48 .603   

Total 86.000 49    

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), Kualitas Produk 

 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) 2.751 1.080  2.547 .014 

Kualitas Produk .485 .050 .814 9.725 .000 

a. Dependent Variable: Keputusan Pembelian 
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Lampiran 5 

Moderated Regression Analysis Gaya Hidup dengan Merek terhadap 

Keputusan Pembelian  

 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y1 

  /METHOD=ENTER X1 M1 MODERAT1. 

 

 

Variables Entered/Removed
a
 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 

MODERAT1, 

Gaya Hidup, 

Merek
b
 

. Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .856
a
 .733 .715 .70696 

a. Predictors: (Constant), MODERAT1, Gaya Hidup, Merek 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 63.010 3 21.003 42.024 .000
b
 

Residual 22.990 46 .500   

Total 86.000 49    

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), MODERAT1, Gaya Hidup, Merek 
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Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 15.494 6.383  2.427 .019 

Gaya Hidup -.792 .512 -.757 -1.546 .129 

Merek -.508 .549 -.552 -.925 .360 

MODERAT1 .086 .041 2.087 2.072 .044 

a. Dependent Variable: Keputusan Pembelian 
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Moderated Regression Analysis Harga dengan Merek terhadap Keputusan 

Pembelian  

 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y1 

  /METHOD=ENTER M1 X2 MODERAT2. 

 

Variables Entered/Removed
a
 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 
MODERAT2, 

Harga, Merek
b
 

. Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .868
a
 .753 .737 .67946 

a. Predictors: (Constant), MODERAT2, Harga, Merek 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 64.763 3 21.588 46.761 .000
b
 

Residual 21.237 46 .462   

Total 86.000 49    

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), MODERAT2, Harga, Merek 
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Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 13.158 5.925  2.221 .031 

Merek -.376 .497 -.409 -.758 .453 

Harga -.428 .358 -.574 -1.198 .237 

MODERAT2 .054 .029 1.779 1.901 .064 

a. Dependent Variable: Keputusan Pembelian 
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Moderated Regression Analysis Kualitas Produk dengan Merk terhadap 

Keputusan Pembelian  

 

 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y1 

  /METHOD=ENTER M1 X3 MODERAT3. 

 

 

Variables Entered/Removed
a
 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 

MODERAT3, 

Kualitas Produk, 

Merek
b
 

. Enter 

a. Dependent Variable: Keputusan Pembelian 

b. All requested variables entered. 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .890
a
 .793 .779 .62259 

a. Predictors: (Constant), MODERAT3, Kualitas Produk, Merek 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 68.170 3 22.723 58.624 .000
b
 

Residual 17.830 46 .388   

Total 86.000 49    

a. Dependent Variable: Keputusan Pembelian 
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b. Predictors: (Constant), MODERAT3, Kualitas Produk, Merek 

 

 

 

 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 19.554 5.256  3.720 .001 

Merek -1.027 .451 -1.154 -2.279 .027 

Kualitas Produk -.621 .269 -1.042 -2.306 .026 

MODERAT3 .072 .022 2.964 3.335 .002 

a. Dependent Variable: Keputusan Pembelian 
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Lampiran 8 

Copy sertifikat Naavagreen dari MUI 
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Lampiran 9 

Copy sertifikat BPOM 
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Lampiran 10 

Brosur Naavagreen beserta artis 
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