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ABSTRAK 

Motif Kepuasan Penonton Dalam Program Acara  Spotlite Trans7 Dan Tik 

Tok-An  Di Net Teori Uses And Gratification Pada Masa  Pandemi Covid-19 

 

Zulaihah Allaili 

16240455 

Tujuan penelitian  untuk megetahui berapa besar tingkat kepuasan yang 

didapat (Gratification Obtained ) setelah menonton program acara Spotlite Trans7 

dan Tik- Tok an di NET pada masa pandemi COVID 19 bulan April sampai Mei 

2020 menggunakan teori uses and gratification kuantiatif dengan metode survey . 

Populasi dalam penelitian adalah warga Desa Ngampel, Kecamatan Balong, 

Kabupaten Ponorogo dan sampel yang diambil berjumlah 59 orang dengan 

kriteria saringan. Hasil temuan pada tingkat kepuasan yang didapat pada program 

acara Spotlite Trans7 di motif informasi prosentase rata rata 88,6% Tik Tok an 

NET di motif informasi prosentase rata rata 58 % , Spotlite Trans7 motif identitas 

pribadi prosentase rata rata 53,5%, Tik- Tok an NET motif identitas pribadi 

prosentase rata rata 79,7%, Spotlite Trans7 motif integrasi dan interaksi sosial 

69,5%, Tik- Tok an motif integrasi dan interaksi sosial 71,5 %, Spotlite Trans7 

motif hiburan 85,3% dan Tik-Tok an motif hiburan 87,3%. Jadi program acara Tik 

- Tok an NET lebih disukai diabanding program acara Spotlite Trans7 dimasa 

pandemi  COVID 19 bulan April sampai Mei.  

 

Kata kunci : Spotlite Trans7, Tik- Tok an NET, Uses and Gratification 
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ABSTRACT 

Motion Satisfaction Motives In Event Program Spotlite Trans7 And  

Tik-Tok An In The Net Theory Of Uses And Gratification  

In The Covid-19 Pandemic Period 

Zulaihah Allaili 

16240455 

 

The purpose of this research is to find out how much satisfaction level is 

obtained (Gratification Obtained) after watching on Spotlite Trans7 and Tik- Tok 

an NET during the pandemic COVID 19 April to May 2020 using the quantitative 

uses and gratification theory with survey methods. The population in this study 

was Ngampel Village residents, Balong District, Regency of Ponorogo and 

Samples taken amounted to 59 people with filter criteria. The findings on the level 

of satisfaction obtained on the Spotlight Trans7 program on the motive of 

information the average percentage of 88,6% .Tik- Tok an Net in the motive of 

information on the average percentage of 58%, Spotlite Trans7 personal identity 

motif an average percentage of 53,5%, Tik-Tok an NET motive personal identity 

average percentage of 79,7%, Spotlite Trans7 motives for integration and social 

interaction 69,9%, Tik-Tok NET an motive for integration and social interaction 

71,5%, Spotlite Trans7 entertainment motives 85, 3% and Tik-Tok entertainment 

motives 87,3%, So the Tik Tok an NET program is preferred over the Spotlite 

Trans7 program during the pandemic COVID 19 April to May. 

 

 

Keyword: Spotlite Trans7, Tik- Tok an NET, Uses and Gratification 
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