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ABSTRAK 

 

 

Penelitian Ini Bertujuan Untuk Mengetahui Peningkatan Profitabilitas 

Dalam Pengembangan Pakaian Pria Di Toko Baju Serba Rp. 35.000,- Dolopo 

Madiun Penelitian Ini Menggunakan Metode Kualitatif. Data Penelitian 

Diperoleh Dari Wawancara, Observasi, Dokumentasi, Menggunakan Perhitungan 

Rasio Profitabilitas. Dalam Penelitian Ini Adalah Pengembanagn Produk Pakaian 

Pria. Metode Pengambilan Data Dari Hasil Wawancara Berupa Angka-angka 

Nominal Agar Mendapatkan Hasil Dalam Profitabilitas. Rasio Profitabilitas Yang 

Digunakan NMP (Net Margin Profit), ROA (Rasio On Asset), ROE (Rasio On 

Ekuitas), Sedangkan Alat Analisis Untuk Mengukur Modal Kerja Menggunakan 

Growth Asset. Hasil Penelitian Ini Variabel Pengembangan Pakaian Pria Di 

Hitung Dengan Profitabilitas Belum Signifikan Tetapi Dengan Perhitungan 

Growth Asset Signifikan Terhadap Modal Kerja  Pada Toko Serba Rp.35.000,- 

Dolopo Kabupaten Madiun. 

 

Kata Kunci: Pengembangan Produk, NMP (Net Margin Profit), ROA (Rasio On 

Asset), ROE (Rasio On Ekuitas)
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ABSTRACT 

 

This study aims to determine the increase in profitability in the 

development of men's clothing in a clothes shop Rp. 35.000, - Dolopo Madiun 

This research uses qualitative methods. Research data obtained from interviews, 

observations, documentation, using the calculation of profitability ratios. In this 

research is the development of men's clothing products. Data collection methods 

from interview results in the form of nominal numbers in order to get results in 

profitability. Profitability Ratios Used by NMP (Net Profit Margin), ROA (On 

Asset Ratio), ROE (On Equity Ratio), While Analysis Tools To Measure 

Working Capital Use Asset Growth. The results of this study, the variable of 

men's clothing development is calculated with the profitability is not significant, 

but with the calculation of significant growth assets on working capital at a 

convenience store Rp. 35,000, - Dolopo, Madiun Regency. 

 

Keywords: Product Development, NMP (Net Profit Margin), ROA (On Asset Ratio), 

ROE (On Equity Ratio),
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