LAMPIRAN

LAMPIRAN | KUESIONER PENELITIAN

Pengaruh Pomosi, Kualitas Produk Dan Harga Terhadap Keputusan Pembelian Produk
Milagros (Studi Kasus Pada Konsumen Milagros Di Kecamatan Pulung)
Saudara/saudari responden yang terhormat,

Bersama ini, saya mohon keserdiaan saudara/i untuk mengisi kuesioner dibawah ini.
Informasi yang saudara/i berikan merupakan bantuan yang sangat berarti bagi saya dalam
menyelesaikan penelitian ini. Atas bantuan dan perhatiannya saya ucapkan terima kasih.

I. Karakteristik Responden

Nama

Umur

Jenis kelamin
7 Laki-laki
L] Perempuan

Berapa kali anda membeli produk Milagros ?
1 Baru pertama kali

[1 Lebih dari satu kali

73



Il. Petunjuk Pengisian

Berilah tanda Check list (\) pada salah satu pilihan jawaban yang paling sesuai menurut
pendapat saudara/i. Kriteria penilaian :
Sangat Tidak Setuju (STS) =skor 1

Tidak Setuju (TS) = skor 2
Kurang Setuju (KS) =skor 3
Setuju (S) =skor 4
Sangat Setuju (SS) =skor 5
1. Promosi
NO Pertanyaan STS | TS KS | S |SS

1. | Promosi yang dilakukan melalui
Instagram, Whatsapp, Web dll
membuat saya tertarik membeli

Milagros

2. | Promosi secara langsung untuk
memperkenalkan produk membuat

saya tertarik membeli Milagros

3. | Saya membeli Milagros atas

rekomendasi dari oranglain

4. | Selebriti pendukung Milagros dapat

dipencaya sebagai pendukung produk

5. | Milagros sering mengadakan event

untuk promosi produk
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2. Kualitas Produk

berbagai macam manfaat

NO Pertanyaan STS | TS KS SS
1. | Kemasan botol Milagros tidak mudah
rusak
2. | Air minum dalam kemasan botol
Milagros rasanya menyegarkan
3. | Dalam kemasan botol Milagros
mencantumkan tanggal kadaluarsa
4. | Kemasan botol Milagros memiliki
desain yang menarik
5. | Air minum Milagros memiliki
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3. Harga

NO

Pertanyaan

STS

TS

KS

SS

Harga Milagros sesuai dengan kualitas

yang diberikan

2. | Harga Milagros terjangkau

3. | Muilagros sering memberikan diskon
harga

4. | Harga yang diberikan sesuai dengan
keinginan konsumen

5. | Harga Milagros dapat bersaing dengan

harga produk air minum lainnya.
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4. Keputusan Pembelian

NO

Pertanyaan

STS

TS

KS

SS

1.

Saya mencari tahu kelebihan dan
kekurangan Milagros sebelum

membeli

Membeli produk Milagros merupakan
pilihan alternatif pertama yang

diinginkan

Produk Milagros sudah menjadi

kebutuhan untuk saya

Saya merekondasikan produk

Milagros kepada oranglain

Saya melakukan pembelian ulang

produk Milagros karena merasa puas
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Il TABULASI DATA

LAMPIRAN

KEPUTUSAN

PEMBELIAN TOTAL
Y Y

TOTAL
X3 X3 X3

HARGA
X3 X3 X3

TOTAL KUALITAS PRODUK TOTAL
X1 X2 X2 X2 X2 X2 X2
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LAMPIRAN 11 Hasil Uji Instrumen dan Analisis Regresi

Uji validitas

Uji Validitas Variabel Promosi (X1)

Correlations

X1.1 X1.2 X1.3 X1.4 X1.5 X1
X1.1 Pearson Correlation 1 218" 402" .039 .355" 623"
Sig. (2-tailed) 029 .000 699 .000 .000
N 100 100 100 100 100 100
X1.2 Pearson Correlation 218" 1 .258" .369" 278" 670"
Sig. (2-tailed) 029 010 .000 .005 .000
N 100 100 100 100 100 100
X1.3 Pearson Correlation 402" .258" 1 .051 .396" 675"
Sig. (2-tailed) .000 .010 .612 .000 .000
N 100 100 100 100 100 100
X1.4 Pearson Correlation .039 369" .051 1 162 511"
Sig. (2-tailed) 699 .000 612 108 .000
N 100 100 100 100 100 100
X1.5 Pearson Correlation .355" 278" .396" 162 1 691"
Sig. (2-tailed) .000 .005 .000 108 .000
N 100 100 100 100 100 100
X1 Pearson Correlation 623" 670" 675" 511" 691" 1
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100

* Correlationis significantatthe 0.05 level (2-tailed).

**_Correlationis significantatthe 0.01 level (2-tailed).
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Uji Validitas Variabel Kualitas Produk (X2)

Correlations

X2.1 X2.2 X2.3 X2.4 X2.5 X2
X2.1 Pearson Correlation 1 535" 657" 438" 524" .823"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
X2.2 Pearson Correlation 535" 1 387" 408" 571" 747"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
X2.3 Pearson Correlation 657" 387" 1 438" 635" 807"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
X2.4 Pearson Correlation 438" 408" 438" 1 402" 685"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
X2.5 Pearson Correlation 524" 571" .635™ 402" 1 .810"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
X2 Pearson Correlation 823" 747" 807" 685" .810" 1
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100

**_Correlationis significantatthe 0.01 level (2-tailed).



Uji Validitas Variabel Harga (X3)

Correlations

X3.1 X3.2 X3.3 X3.4 X3.5 X3
X3.1 Pearson Correlation 1 232" 444" 312" .389" 632"
Sig. (2-tailed) .020 .000 .002 .000 .000
N 100 100 100 100 100 100
X3.2 Pearson Correlation 232" 1 181 471" 439" 657"
Sig. (2-tailed) 020 071 .000 .000 .000
N 100 100 100 100 100 100
X3.3 Pearson Correlation 444 181 1 550" 545" 749"
Sig. (2-tailed) .000 071 .000 .000 .000
N 100 100 100 100 100 100
X3.4 Pearson Correlation 312" 471" 550" 1 485" 787"
Sig. (2-tailed) 002 .000 .000 .000 .000
N 100 100 100 100 100 100
X3.5 Pearson Correlation .389" 439" .545™ 485" 1 792"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
X3 Pearson Correlation 632" 657" 749" 787" 792" 1
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100

* Correlation is significantatthe 0.05level (2-tailed).

**_Correlationis significantatthe 0.01 level (2-tailed).
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Uji Validitas Variabel Harga (Y)

Correlations

Y.1 Y.2 Y.3 Y.4 Y.5 Y
Y.1 Pearson Correlation 1 324" 430" .385" 406" 694"
Sig. (2-tailed) .001 .000 .000 .000 .000
N 100 100 100 100 100 100
Y.2 Pearson Correlation 324" 1 464 578" 255" 746"
Sig. (2-tailed) .001 .000 .000 011 .000
N 100 100 100 100 100 100
Y.3 Pearson Correlation 430" 464" 1 .266™ 507" 759"
Sig. (2-tailed) .000 .000 .008 .000 .000
N 100 100 100 100 100 100
Y.4 Pearson Correlation .385" 578" .266" 1 325" 701"
Sig. (2-tailed) .000 .000 .008 001 .000
N 100 100 100 100 100 100
Y.5 Pearson Correlation 406" .255" 507" 325" 1 686"
Sig. (2-tailed) .000 011 .000 .001 .000
N 100 100 100 100 100 100
Y Pearson Correlation 694" 746" 759" 701" 686" 1
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100

**_Correlationis significantatthe 0.01 level (2-tailed).

* Correlation is significantatthe 0.05 level (2-tailed).



Uji Reliabilitas

Uji Reliabilitas Variabel Promosi (X1)

Uji Reliabilitas Variabel Kualitas Produk (X2)

Reliability Statistics

Cronbach's Alpha N of Items
.834 5

Uji Reliabilitas Variabel Harga (X3)

Reliability Statistics

Cronbach's Alpha N of Items
773 5

Uji Reliabilitas Variabel Keputusan Pembelian (YY)

Reliability Statistics

Cronbach's Alpha N of Items
764 5
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Uji Asumsi Klasik

Uji Normalitas

Frequency
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Uji Multikolonieritas

coef ficients?®
Standardi
zed
Unstandardized Coefficie Collinearity
Coefficients nts Statistics
Std. Tolera
Model B Error Beta t Sig. nce VIF
1 [(Constant) 2.808 1.651 1.700 |.092
PROMOSI 429 11 391 3.864 [.000 |.457 2.187
KUALITAS |.123 .091 134 1.347 |.181 |.473 2.116
PRODUK
HARGA 310 .088 319 3.5622 |.001 |.571 1.753
Sumber : Data Primer Diolah Peneliti, 2021
Regresi Linier Berganda
Coefficients?
Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 2.808 1.651 1.700 092
PROMOSI 429 111 391 3.864 .000
KUALITAS PRODUK 123 091 134 1.347 181
HARGA 310 088 319 3.522 001

a. DependentVariable: KEPUTUSAN PEMBELIAN

LAMPIRAN IV UJI HIPOTESIS
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Hasil Uji T terhadap X1

Coefficients?
Standardized

Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 5.396 1.750 3.083 .003
PROMOSI .736 .084 .661 8.727 .000
a. DependentVariable: KEPUTUSAN PEMBELIAN
Hasil Uji T terhadap X2
Coefficients?
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 9.059 1.642 5.517 .000
KUALITAS PRODUK 541 .077 581 7.072 .000
a. DependentVariable: KEPUTUSAN PEMBELIAN
Hasil Uji Tterhadap X3
Coefficients?
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 8.066 1.578 5.111 .000
HARGA 618 077 628 7.993 .000

a. DependentVariable: KEPUTUSAN PEMBELIAN



Uji F

Coefficients?

Standardized

Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
3.011 1.720 1.750 .083
416 116 374 3.594 .001
122 .095 131 1.278 .204
317 .092 322 3461 .001

a. DependentVariable: KEPUTUSAN PEMBEL IAN
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LAMPIRAN V T-TABEL
Pr 0.25 0.10 0.05 0.025 0.01 0.005 0.001
df 0.50 0.20 0.10 0.050 0.02 0.010 0.002
81 10.67753 1.29209 1.66388 1.98969 2.37327 2.63790 3.19392
82 10.67749 1.29196 1.66365 1.98932 2.37269 2.63712 3.19262
83 10.67746 1.29183 1.66342 1.98896 2.37212 2.63637 3.19135
84 [0.67742 1.29171 1.66320 1.98861 2.37156 2.63563 3.19011
85 10.67739 1.29159 1.66298 1.98827 2.37102 2.63491 3.18890
86 10.67735 1.29147 1.66277 1.98793 2.37049 2.63421 3.18772
87 10.67732 1.29136 1.66256 1.98761 2.36998 2.63353 3.18657
88 10.67729 1.29125 1.66235 1.98729 2.36947 2.63286 3.18544
89 [0.67726 1.29114 1.66216 1.98698 2.36898 2.63220 3.18434
90 10.67723 1.29103 1.66196 1.98667 2.36850 2.63157 3.18327
91 10.67720 1.29092 1.66177 1.98638 2.36803 2.63094 3.18222
92 [0.67717 1.29082 1.66159 1.98609 2.36757 2.63033 3.18119
93 |0.67714 1.29072 1.66140 1.98580 2.36712 2.62973 3.18019
94 10.67711 1.29062 1.66123 1.98552 2.36667 2.62915 3.17921
95 (0.67708 1.29053 1.66105 1.98525 2.36624 2.62858 3.17825
96 10.67705 1.29043 1.66088 1.98498 2.36582 2.62802 3.17731
97 [0.67703 1.29034 1.66071 1.98472 2.36541 2.62747 3.17639
98 10.67700 1.29025 1.66055 1.98447 2.36500 2.62693 3.17549
99 10.67698 1.29016 1.66039 1.98422 2.36461 2.62641 3.17460
100 [0.67695 1.29007 1.66023 1.98397 2.36422 2.62589 3.17374
101 |0.67693 1.28999 1.66008 1.98373 2.36384 2.62539 3.17289
102 10.67690 1.28991 1.65993 1.98350 2.36346 2.62489 3.17206
103 (0.67688 1.28982 1.65978 1.98326 2.36310 2.62441 3.17125
104 10.67686 1.28974 1.65964 1.98304 2.36274 2.62393 3.17045




LAMPIRAN VI F-TABEL

dfuntuk df untuk pembilang (N1)
penyebut
(N2) 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15

911 395|310 270 247|231 (220 211 204 ( 198 [ 194 190 1.86| 1.83 | 1.80 | 1.78
921 394|310 270 247|231 (220 211 204 ( 1.98 | 1.94( 1.89 | 1.86| 1.83 | 1.80 | 1.78
93| 394|309 270 247|231 (220 211 204 | 1.98 | 1.93 ( 1.89 | 1.86| 1.83 | 1.80 | 1.78
941 394 | 309 270 247 | 231|220 211 204 | 1.98 | 1.93 ( 1.89 | 1.86 | 1.83 | 1.80 | 1.77
95| 394|309 270| 247 | 231|220 211| 204 | 198|193 (189 | 1.86| 1.82 | 1.80 | 1.77
96| 394 | 3.09| 270 247 | 231|219 211 ( 204 ( 1.98 [ 1.93 ( 1.89 | 1.85( 1.82 | 1.80 | 1.77
971 394|309 270 247|231 (219 | 211 ( 204 ( 1.98 | 1.93 ( 1.89 | 1.85| 1.82 | 1.80 | 1.77
98| 394 | 309 270 246 | 231 | 219 | 210 2.03 ( 1.98 [ 1.93 ( 1.89 | 1.85| 1.82 | 1.79 | 1.77
99| 394 | 309 | 270 246 | 231 | 219 | 210 203 | 1.98 | 1.93 ( 1.89 | 1.85| 1.82 | 1.79 | 1.77
100| 394 | 3.09 | 270 246 | 231 | 219 | 210 2.03 | 1.97 | 1.93 ( 1.89 | 1.85| 1.82 | 1.79 | 1.77
101| 394 | 3.09 | 269 | 246 | 230 | 219 | 210| 203 | 1.97 | 1.93 ( 1.88 | 1.85| 1.82 | 1.79 | 1.77
1021 393 | 3.09| 269 246 | 230 | 219 | 210 203 | 1.97 | 1.92 ( 1.88 | 1.85| 1.82 [ 1.79 | 1.77
103| 393 | 3.08 | 269 | 246 | 230 | 219 | 210 203 | 1.97 | 1.92 ( 1.88 [ 1.85| 1.82 [ 1.79 | 1.76
104| 393 | 3.08 | 269 246 | 230 | 219 | 210 2.03 | 1.97 | 1.92 ( 1.88 [ 1.85| 1.82 [ 1.79 | 1.76
105| 393 | 3.08 | 269 | 246 | 230 ( 219 | 210 203 | 1.97 | 1.92 ( 1.88 [ 1.85| 1.81 [ 1.79 | 1.76
106| 393 | 3.08 | 269 | 246 | 230 | 219 210 203 [ 1.97 | 1.92 | 1.88 | 1.84| 1.81 [ 1.79 | 1.76
107| 3.93 | 3.08 | 269 2.46 | 230 | 2.18 | 210 | 2.03 | 1.97 | 1.92 ( 1.88 | 1.84| 1.81 | 1.79 | 1.76
108| 3.93 | 3.08 | 269 | 246 | 230 | 2.18 | 210 2.03 [ 1.97 | 1.92 ( 1.88 [ 1.84 | 1.81 [ 1.78 | 1.76
109| 393 | 3.08 | 269 | 245 | 230 | 2.18 | 209 2.02 | 1.97 | 1.92 | 1.88 [ 1.84 | 1.81 [ 1.78 | 1.76
110| 3.93 | 3.08 | 269 | 245 | 230 | 2.18 | 2.09 | 2.02 | 1.97 | 1.92 ( 1.88 | 1.84 | 1.81 [ 1.78 | 1.76
111| 393 | 3.08 | 269 | 245 | 230 | 2.18 [ 2.09 | 2.02 [ 1.97 | 1.92 | 1.88 | 1.84| 1.81 | 1.78 | 1.76
112 393 | 3.08 | 269 245 | 230 | 2.18 | 2.09 | 2.02 | 1.96 | 1.92 ( 1.88 | 1.84 | 1.81 | 1.78 | 1.76
113| 3.93 | 3.08 | 2.68 ( 245 | 229 | 218 | 2.09| 2.02 | 1.96 | 1.92 | 1.87 | 1.84 | 1.81 | 1.78 | 1.76
114] 392 | 3.08 | 268 | 245 | 229 | 218 | 2.09( 2.02 | 1.96 | 1.91 ( 1.87 | 1.84 | 1.81 [ 1.78 | 1.75
115| 392 | 3.08 | 268 | 245 | 229 | 2.18 | 209 2.02 | 1.96 | 1.91 | 1.87 [ 1.84| 1.81 [ 1.78 | 1.75
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