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ABSTRAK 

 Berkembangnya internet membuat hampir seluruh masyarakat 

menggunakannya untuk mengakses media online, salah satunya yang saat ini 

sedang ramai diakses oleh khalayak luas yaitu Instagram, bahkan tak 

terkecualiperusahaan/instansi juga menggunakannya. Universitas Muhammadiyah 

Ponorogo (UMPO) sendiri merupakan Perguruan Tinggi Swasta (PTS) di 

Kabupaten Ponorogo yang terbilang aktif dalam menggunakan Instagram sebagai 

upaya menerapkan cyber public relations. Berkenaan tersebut mendasari topik 

penelitianyang akan diteliti yaitu bagaimana penerapan cyber public relations 

yang dilakukan oleh Humas dan Kerjasama Universitas Muhammadiyah 

Ponorogo melalui media sosial instagram sebagai media praktik dari ruang 

lingkup public relations saat ini. Metode penelitian bersifat deskriptif kualitatif 

dengan menggunakan beberapa literatur seperti media sosial, jurnal/artikel ilmiah, 

buku, dan wawancara dengan informan penelitian yang dilakukan pada bulan 

Januari 2022. Hasil yang diperoleh dari penerapan cyber public relation melalui 

media sosial instagram @unmuh.ponorogo di Universitas Muhammadiyah 

Ponorogo tidak lepas dari upaya yang dilakukan bagian Humas dan Kerjasama. 

Secara tidak langsung semua langkah upaya sudah cukup berhasil dalam 

menjalankan kegiatan Public Relation saat menerapkan cyber public relation itu 

sendiri sesuai dengan ruang lingkup yang dikerjakan oleh praktisi PR pada 

indikator P.E.N.C.I.L.S. yaitu publications & promotion, event, news, community 

involvement, identity media, lobbying & negotiation, social investment. 

Kemudian dengan adanya penerapan cyber public relation yang sudah dilakukan 

sangat memudahkan tugas dan tanggung jawab seorang public relation dalam 

mengemban perannya seperti promosi dan membangun reputasi. 

Kata kunci: Cyber Public Relation, Instagram, Media Sosial 
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ABSTRACT 

 The development of the internet has made almost all people use it to 

access online media, one of which is currently being accessed by a wide audience, 

namely Instagram, even companies/agencies are also using it.  Muhammadiyah 

University of Ponorogo (UMPO) itself is a private university (PTS) in Ponorogo 

Regency which is fairly active in using Instagram as an effort to implement cyber 

public relations. Seeing this phenomenon, researchers are interested in examining 

how the implementation of cyber public relations carried out by Public Relations 

and Cooperation of the University of Muhammadiyah Ponorogo through social 

media Instagram as a practicing medium from the current scope of public 

relations. The research method is descriptive qualitative using several kinds of 

literature such as social media, scientific journals/articles, books, and interviews 

with research informants conducted in January 2022. The results obtained from 

the implementation of cyber public relations through social media Instagram 

@unmuh.ponorogo at the University Muhammadiyah Ponorogo cannot be 

separated from the efforts made by the Public Relations and Cooperation section. 

Indirectly, all efforts have been quite successful in carrying out Public Relations 

activities when implementing cyber public relations itself under the scope of work 

carried out by PR practitioners on the P.E.N.C.I.L.S. indicator. namely 

publications & promotion, events, news, community involvement, identity media, 

lobbying & negotiation, social investment. Then the implementation of cyber 

public relations that has been carried out greatly facilitates the duties and 

responsibilities of a public relations officer in carrying out his roles such as 

promotion and building reputation. 

Keywords: Cyber Public Relation, Instagram, Social Media 

 

 

 

 

 


