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ABSTRAK 

ANALISIS PENERAPAN MARKETING PUBLIC 

RELATIONS HOTEL LA-TIBAN PONOROGO 

 

(Agustin Umi Latifah) 

18240631 

Skripsi ini berjudul Analisis Penerapan Marketing Public Relations 

Hotel La-Tiban Ponorogo. Penelitian ini bertujuan untuk mengetahui 

penerapan marketing oleh Hotel La-Tiban ketika melakukan promosi 

produk/jasa miliknya. Metode yang digunakan dalam penelitian ini adalah 

metode deskriptif kualitatif, teknik pengumpulan data yang digunakan  

 

peneliti melalui observasi, wawancara, dan dokumentasi. Informan 

kami  adalah manajer, acounting, dan pelanggan dari Hotel La-Tiban 

Ponorogo. Berdasarkan hasil penelitian yang dilakukan mengenai Analisis 

Penerapan Marketing Public Relations yang dilakukan oleh Hotel La-Tiban 

akan dijabarkan menggunakan teori bauran pemasaran (marketing mix) 9P 

yang terdiri  dari Produk (Product), Harga (Price), Tempat (Place), Promosi 

(Promotion), Orang (People), Fasilitas Fisik (Physical Evidence), Proses 

(Proces), Humas (Public Relations), Kekuatan (Power). Hasil dari penelitian 

ini adalah bahwa Hotel La-Tiban dalam penerapan promosi yang digunakan 

adalah secara keseluruhan berhasil untuk menarik jumlah pelanggan. Namun 

ada hal-hal yang perlu diperbarui kembali dalam penerapan promosi yang 

dilakukan oleh Hotel La-Tiban untuk lebih berkembang lagi kedepannya. Ada 

beberapa faktor yang kurang dalam melakukan promosi diantaranya seperti 

kurangnya media iklan di media cetak.  

Kata kunci :Analisis Penerapan Marketing Public Relations, Marketing 

Mix 9P, Hotel La-Tiban 
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ABSTRAK 

ANALYSIS OF THE APPLICATION OF MARKETING 

PUBLIC RELATIONS FOR HOTELS IN 

 LA-TIBAN PONOROGO 

 

(Agustin Umi Latifah) 

18240631 

This thesis is entitled the analysis of the application of Marketing 

Public Relitions At The La-Tiban Ponorogo Hotel. This study aims to 

determine the application of marketing by the La-Tiban Hotel when 

promoting its products/services. The method used in this research is 

descriptive, qualitative, data collection techniques used for research through 

observation, interviews, and documentation. our informants are 

manager.accounting,and customers from Hotel La-Tiban Ponorogo. Based on 

the results of research conducted regarding the analysis of the application of 

marketing public relations carried out by La-Tiban Hotels, it will be 

described using the theory of the marketing mix, 9 P which consists of 

product, price, place, promotion, people, physical facilities. , process, Public 

Relations , power. The result of this study is that The Hotel La-Tiban in the 

implementation of the promotion that is used is overall successful in 

attracting the number of customers. However, there are things that need to be 

updated again in the implementation of promotions carried out by the hotel 

suddenly to further develop in the future. There are several factors are 

lacking in promotion, such as the lack of advertising media in print media. 

 

Keywords: Analysis of the application of marketing public relations, 

marketing mix 9P, Hotel La-Tiban 


