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ABSTRAK

PENGARUH COUNTRY OF ORIGIN, BRAND IMAGE, DAN PERCEIVED
QUALITY TERHADAP PURCHASE DECISION ( SURVEI PADA
KONSUMEN ES TEH INDONESIA DAN DABO THAI TEA)

Devita Puspasari (18414698)
Fakultas Ekonomi Universitas Muhammadiyah Ponorogo

Adanya penelitian ini bertujuan untuk mengetahui pengaruh Country of
Origin, Brand Image, dan Perceived Quality terhadap Purchase Decision pada Es
Teh Indonesia dan Dabo Thai Tea serta perbedaan keduanya. Sampel dalam
penelitian ini sebanyak 100 responden dengan 50 untuk konsumen Es Teh Indonesia
dan 50 untuk konsumen Dabo Thai Tea. Data diolah menggunakan metode analisis
regresi linier berganda dan independent sample T-test. Hasil penelitian pada Es Teh
Indonesia hanya variabel Country of Origin yang berpengaruh positif dan signifikan
terhadap Purchase Decision  sedangkan pada Dabo Thai Tea setiap variabel
berpengaruh positif dan signifikan terhadap Purchase Decision. Hasil penelitian
juga menunjukkan adanya perbedaan Country of Origin ‘dan Perceived Quality
antara Es Teh Indonesia dengan Dabo Thai Tea. Namun untuk Brand Image antara
Es teh Indonéesia dengan Dabo Thai Tea adalah sama. Berdasarkan hasil penelitian
tersebut merek Es Teh indonesia diharapkan untuk lebih meningkatkan lagi faktor
yang bisa menarik-konsumen terhadap produk yang ditawarkan, seperti adanya
promosi iklan yang menarik. Untuk merek Dabo Thai Tea, diharapkan untuk
meningkatkan ' Brand Image dan Kualitas produk untuk meningkatkan keputusan
pembelian.

Kata Kunci : Country of Origin, Brand Image, Perceived Quality, Purchase Decision
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ABSTRACT

THE EFFECT OF COUNTRY OF ORIGIN, BRAND IMAGE, AND
PERCEIVED QUALITY ON PURCHASE DECISION (SURVEY ON
CONSUMERS OF ES TEH INDONESIA AND DABO THAI TEA)

Devita Puspasari (18414698)
Faculty of Economics, University of Muhammadiyah Ponorogo

This study aims to define the effect of country of origin, brand image, and
perceived quality on purchase decisions for Es Teh Indonesia and Dabo Thai Tea and
the differences between the two. The sample in this study was 100 respondents, with
50 Es Teh Indonesia consumers and 50 Dabo Thai Tea consumers. The data was
processed using multiple linear regression analysis and an independent sample T-test.
According to the findings of the study, only the country of origin variable has a
positive and significant effect on purchase decisions in. Es Teh Indonesia, whereas
each variable has a positive and significant effect on purchase decisions in Dabo Thai
Tea. The results also.show that there are differences in perceived quality and country
of origin betweenEs Teh Indonesia and Dabo Thai Tea. However, the brand image
between Es Teh Indonesia and Dabo Thai Tea is the same. Based on the results of
this study, it is hoped that the Es teh Indonesia brand will further increase the factors
that can make consumers more interested in the products offered, such as unique
promotional advertisements. Meanwhile, Dabo Thai tea is expected to improve brand
image and product quality to improve purchasing decisions.

Keywords: Purchase Decision, Country of Origin, Brand Image, Perceived Quality
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