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LAMPIRAN 

Lampiran 1 Angket Penelitian Es Teh Indonesia 

KUESIONER PENELITIAN 

Yth. Responden Konsumen Es Teh Indonesia 

Di tempat 

 Peneliti merupakan Mahasiswi Program Studi Manajemen Fakultas Ekonomi 

Universitas Muhammadiyah Ponorogo. 

 Dalam rangka menyusun skripsi sebagai salah satu syarat kelulusan  program 

Sarjana S1 di Universitas Muhammadiyah Ponorogo, peneliti berusaha untuk 

mengumpulkan data dan informasi mengenai “Pengaruh Country of Origin, Brand 

Image, dan Perceived Quality terhadap Purchase Decision (Survei pada 

Konsumen Es Teh Indonesia dan Dabo Thai Tea)”. Maka dari itu mohon dengan 

hormat kesediaan bapak/ibu/saudara/i meluangkan waktu untuk mengisi kuesioner 

yang telah terlampir. 

 Jawaban Kuesioner bersifat rahasia dan hanya untuk kepentingan ilmiah. 

Demikian atas kesediaan bapak/ibu/saudara/I membantu saya dengan menjawab 

kuesioner tersebut disampaikan terimakasih. 

Peneliti 

 

Devita Puspasari 

Nim.18414698 
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A. IDENTITAS RESPONDEN 

No Kuesioner    :   (diisi oleh peneliti) 

Nama     : 

Umur     : ……… tahun  

Jenis Kelamin    : a. Laki-laki  b. Perempuan   

Pendapatan    : Rp. ……….... 

Pekerjaan     : a. Pelajar/Mahasiswa 

        b. Wiraswasta 

         c. Lainnya 

Tingkat kunjungan  ke Es Teh Indonesia dalam 3 bulan terakhir : ……………. kali 

Dengan siapa anda berkunjung? : a. Sahabat / teman 

       b. Keluarga 

       c. Sendiri 

        

B. PETUNJUK PENGISIAN   

1. Berilah tanda √ sesuai dengan pendapat dan penilaian anda. 

Keterangan: 

Sangat Tidak Setuju (STS) 

Tidak Setuju (TS) 

Netral (N) 

Setuju (S) 

Sangat Setuju (SS) 

 

Country of Origin  (X1) 

No Pernyataan SS S N TS STS 

1 Negara Indonesia terkenal dengan inovasi 

minuman teh 
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2 Negara Indonesia terkenal dengan minuman 

teh yang diproduksi teknologi yang tinggi  

     

3 Negara Indonesia terkenal dengan minuman 

teh yang bervariasi 

     

4 Negara Indonesia terkenal dengan minuman 

teh yang unik dan kreatif 

     

5 Negara Indonesia terkenal dengan minuman 

teh yang berkualitas baik  

     

6 Negara Indonesia terkenal dengan minuman 

teh yang unggul 

     

7 Negara Indonesia terkenal dengan bidang 

perkebunan teh nya 

     

 

Brand Image (X2) 

No Pernyataan SS S N TS STS 

1 Merek Es Teh Indonesia sudah dikenal oleh 

masyarakat luas  

     

2 Merek Es Teh Indonesia memiliki ciri khas 

di setiap minumannya 

     

3 Merek Es Teh Indonesia mudah diingat dan 

di ucapkan  

     

4 Merek Es Teh Indonesia memberikan kesan 

yang positif kepada konsumen 

     

5 Merek Es Teh Indonesia memberikan 

kualitas terbaik kepada konsumen 
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Perceived Quality (X3) 

No Pernyataan SS S N TS STS 

1 Minuman yang ditawarkan di Es Teh 

Indonesia memiliki kualitas yang baik 

     

2 Kualitas rasa minuman di Es Teh Indonesia 

dari waktu ke waktu tidak berubah 

     

3 Minuman yang ada di Es Teh Indonesia 

aman untuk di konsumsi 

     

4 Minuman yang ada di Es Teh Indonesia 

mampu memberikan manfaat  

     

 

Purchase Decision (Y) 

No Pernyataan SS S N TS STS 

1 Saya yakin membeli minuman di Es Teh 

Indonesia 

     

2 Saya terbiasa membeli minuman di Es Teh 

Indonesia 

     

3 Saya akan merekomendasikan Es Teh 

Indonesia kepada teman/saudara saya 

     

4 Saya akan berkunjung ke Es Teh Indonesia 

lagi 
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Lampiran 2 Angket Penelitian Dabo Thai Tea  

KUESIONER PENELITIAN 

Yth. Responden Konsumen Dabo Thai Tea 

Di tempat 

 Peneliti merupakan Mahasiswi Program Studi Manajemen Fakultas Ekonomi 

Universitas Muhammadiyah Ponorogo. 

 Dalam rangka menyusun skripsi sebagai salah satu syarat kelulusan  program 

Sarjana S1 di Universitas Muhammadiyah Ponorogo, peneliti berusaha untuk 

mengumpulkan data dan informasi mengenai “Pengaruh Country of Origin, Brand 

Image, dan Perceived Quality terhadap Purchase Decision (Survei pada 

Konsumen Es Teh Indonesia dan Dabo Thai Tea)”. Maka dari itu mohon dengan 

hormat kesediaan bapak/ibu/saudara/i meluangkan waktu untuk mengisi kuesioner 

yang telah terlampir. 

 Jawaban Kuesioner bersifat rahasia dan hanya untuk kepentingan ilmiah. 

Demikian atas kesediaan bapak/ibu/saudara/I membantu saya dengan menjawab 

kuesioner tersebut disampaikan terimakasih. 

Peneliti 

 

Devita Puspasari 

Nim.18414698 
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A. IDENTITAS RESPONDEN 

No Kuesioner    :   (diisi oleh peneliti) 

Nama     : 

Umur     : ……… tahun  

Jenis Kelamin    : a. Laki-laki  b. Perempuan   

Pendapatan    : Rp. ……….... 

Pekerjaan     : a. Pelajar/Mahasiswa 

        b. Wiraswasta 

         c. Lainnya 

Tingkat kunjungan  ke Dabo Thai Tea dalam 3 bulan terakhir : ……………. kali 

Dengan siapa anda berkunjung? : a. Sahabat / teman 

       b. Keluarga 

       c. Sendiri 

        

B. PETUNJUK PENGISIAN   

1. Berilah tanda √ sesuai dengan pendapat dan penilaian anda. 

Keterangan: 

Sangat Tidak Setuju (STS) 

Tidak Setuju (TS) 

Netral (N) 

Setuju (S) 

Sangat Setuju (SS) 

 

Country of Origin  (X1) 

No Pernyataan SS S N TS STS 

1 Negara Thailand terkenal dengan inovasi 

minuman teh 

     

2 Negara Thailand terkenal dengan minuman 

teh yang diproduksi teknologi yang tinggi  
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3 Negara Thailand terkenal dengan minuman 

teh yang bervariasi 

     

4 Negara Thailand terkenal dengan minuman 

teh yang unik dan kreatif 

     

5 Negara Thailand terkenal dengan minuman 

teh yang berkualitas baik  

     

6 Negara Thailand terkenal dengan minuman 

teh yang unggul 

     

7 Negara Thailand terkenal dengan bidang 

perkebunan teh nya 

     

 

Brand Image (X2) 

No Pernyataan SS S N TS STS 

1 Merek Dabo Thai Tea sudah dikenal oleh 

masyarakat luas  

     

2 Merek Dabo Thai Tea memiliki ciri khas di 

setiap minumannya 

     

3 Merek Dabo Thai Tea mudah diingat dan di 

ucapkan  

     

4 Merek Dabo Thai Tea memberikan kesan 

yang positif kepada konsumen 

     

5 Merek Dabo Thai Tea memberikan kualitas 

terbaik kepada konsumen 
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Perceived Quality (X3) 

No Pernyataan SS S N TS STS 

1 Minuman yang ditawarkan di Dabo Thai Tea 

memiliki kualitas yang baik 

     

2 Kualitas rasa minuman di Dabo Thai Tea 

dari waktu ke waktu tidak berubah 

     

3 Minuman yang ada di Dabo Thai Tea aman 

untuk di konsumsi 

     

4 Minuman yang ada di Dabo Thai Tea 

mampu memberikan manfaat  

     

 

Purchase Decision (Y) 

No Pernyataan SS S N TS STS 

1 Saya yakin membeli minuman di Dabo Thai 

Tea 

     

2 Saya terbiasa membeli minuman di Dabo 

Thai Tea 

     

3 Saya akan merekomendasikan Dabo Thai 

Tea kepada teman/saudara saya 

     

4 Saya akan berkunjung ke Dabo Thai Tea lagi      
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Lampiran 3 Tabulasi Jawaban Responden Es  Teh Indonesia  

Country of Origin 

No COO1 COO2 COO3 COO4 COO5 COO6 COO7 Total 

1 5 5 4 5 5 5 5 34 

2 5 5 5 5 5 5 5 35 

3 4 4 4 4 4 5 4 29 

4 4 4 4 5 5 5 4 31 

5 4 4 4 4 4 3 4 27 

6 4 4 3 3 4 3 4 25 

7 4 3 4 3 4 3 4 25 

8 5 4 4 4 4 3 5 29 

9 3 4 4 4 5 4 3 27 

10 4 4 4 4 4 4 4 28 

11 3 4 3 4 4 4 3 25 

12 5 5 5 5 5 4 5 34 

13 5 4 4 4 4 4 5 30 

14 5 3 4 4 4 4 5 29 

15 3 4 4 3 4 2 3 23 

16 4 5 4 4 4 4 4 29 

17 4 4 4 4 4 5 4 29 

18 4 4 4 4 5 4 4 29 

19 4 4 4 3 4 4 4 27 

20 4 4 4 4 3 4 4 27 

21 4 3 4 4 4 4 4 27 

22 5 4 5 4 5 4 5 32 

23 3 4 4 4 4 3 3 25 

24 4 4 5 4 4 4 4 29 

25 4 3 4 4 4 4 4 27 

26 4 4 3 4 3 4 4 26 

27 4 4 4 3 4 4 4 27 

28 3 4 4 4 4 4 3 26 

29 4 4 4 4 4 4 4 28 

30 5 4 4 5 4 3 5 30 

31 5 4 4 4 4 4 5 30 

32 4 4 3 4 4 4 4 27 

33 5 3 4 5 4 4 5 30 

34 4 4 3 4 3 4 4 26 

35 5 4 3 4 4 3 5 28 

36 4 3 4 4 4 3 4 26 

37 4 4 4 4 4 3 4 27 
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38 5 4 4 4 4 4 4 29 

39 4 4 3 4 4 3 4 26 

40 4 4 4 4 4 3 4 27 

41 4 4 5 4 4 4 5 30 

42 3 4 4 4 4 3 4 26 

43 4 4 4 4 4 4 5 29 

44 4 4 4 4 4 4 3 27 

45 4 5 4 4 4 4 4 29 

46 4 4 4 4 3 4 4 27 

47 4 4 4 4 4 4 4 28 

48 3 4 3 4 4 4 3 25 

49 4 4 5 4 4 3 4 28 

50 4 4 4 4 4 5 4 29 

 

Brand Image 

No BI1 BI2 BI3 BI4 BI5 Total 

1 5 5 5 5 5 25 

2 4 5 5 5 5 24 

3 4 4 4 4 4 20 

4 5 5 5 5 5 25 

5 4 4 2 4 3 17 

6 4 4 4 4 4 20 

7 2 3 3 3 3 14 

8 4 4 4 4 4 20 

9 4 4 4 4 4 20 

10 4 5 4 5 4 22 

11 4 4 4 4 4 20 

12 4 5 4 5 5 23 

13 4 4 4 4 4 20 

14 4 4 3 4 3 18 

15 4 4 3 4 4 19 

16 4 5 4 5 4 22 

17 4 4 4 4 5 21 

18 4 4 4 4 4 20 

19 3 3 2 3 4 15 

20 4 4 4 4 4 20 

21 4 4 2 4 5 19 

22 5 4 4 5 4 22 

23 3 4 4 5 4 20 

24 4 4 5 4 4 21 
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25 5 4 4 4 4 21 

26 4 4 4 4 5 21 

27 4 5 4 5 4 22 

28 4 4 2 4 4 18 

29 4 4 4 4 5 21 

30 4 4 4 4 4 20 

31 4 4 4 4 3 19 

32 4 4 4 4 4 20 

33 5 5 4 5 4 23 

34 5 4 3 4 4 20 

35 4 4 3 4 3 18 

36 4 4 5 4 3 20 

37 4 4 2 4 5 19 

38 4 4 4 4 4 20 

39 4 4 3 4 4 19 

40 4 4 4 4 3 19 

41 4 4 2 4 4 18 

42 4 3 4 3 3 17 

43 4 4 4 4 3 19 

44 4 4 4 4 4 20 

45 5 4 2 4 4 19 

46 4 5 4 4 4 21 

47 4 4 4 4 3 19 

48 4 4 4 4 4 20 

49 4 4 4 4 3 19 

50 4 4 3 4 4 19 

 

Perceived Quality 

No PQ1 PQ2 PQ3 PQ4 Total 

1 4 5 5 5 19 
2 5 5 5 5 20 
3 4 4 4 4 16 
4 5 5 4 5 19 
5 4 4 4 4 16 
6 4 4 4 4 16 
7 4 4 4 4 16 
8 4 5 4 4 17 
9 4 4 4 4 16 

10 4 4 4 4 16 
11 4 4 3 4 15 
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12 4 4 4 4 16 
13 4 5 4 5 18 
14 4 4 3 4 15 
15 4 3 4 5 16 
16 5 4 5 5 19 
17 4 5 4 4 17 
18 4 4 4 4 16 
19 4 4 4 4 16 
20 4 4 4 5 17 
21 4 4 4 3 15 
22 4 4 4 4 16 
23 4 4 3 4 15 
24 4 4 4 4 16 
25 5 4 4 4 17 
26 4 5 4 5 18 
27 4 3 4 5 16 
28 4 4 4 4 16 
29 4 4 4 4 16 
30 4 3 4 3 14 
31 5 5 5 5 20 
32 4 4 4 4 16 
33 4 3 4 3 14 
34 4 3 4 3 14 
35 4 3 4 3 14 
36 4 4 4 4 16 
37 4 5 5 5 19 
38 5 4 4 4 17 
39 4 4 4 4 16 
40 4 4 4 4 16 
41 4 3 4 3 14 
42 4 4 4 4 16 
43 4 4 4 4 16 
44 4 3 4 3 14 
45 4 3 4 3 14 
46 4 4 4 4 16 
47 4 3 4 4 15 
48 4 4 4 4 16 
49 4 4 4 4 16 
50 4 4 4 4 16 
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Purchase Decision 

No PD1 PD2 PD3 PD4 Total 

1 4 4 4 4 16 
2 5 4 5 5 19 
3 4 5 4 5 18 
4 5 5 4 4 18 
5 4 4 3 4 15 
6 2 2 4 4 12 
7 4 4 4 4 16 
8 5 4 4 5 18 
9 4 4 5 4 17 
10 4 5 4 4 17 
11 4 4 4 4 16 
12 4 4 5 4 17 
13 5 4 5 4 18 
14 4 3 4 3 14 
15 2 3 2 3 10 
16 4 4 5 4 17 
17 4 5 4 4 17 
18 4 4 4 4 16 
19 4 4 3 4 15 
20 4 4 4 5 17 
21 4 4 3 4 15 
22 4 4 4 4 16 
23 4 3 4 3 14 
24 4 4 4 4 16 
25 4 4 4 4 16 
26 4 4 4 4 16 
27 4 4 4 4 16 
28 4 4 4 4 16 
29 5 4 4 4 17 
30 4 4 4 4 16 
31 4 4 4 4 16 
32 4 4 4 4 16 
33 3 4 4 4 15 
34 4 4 4 4 16 
35 4 4 4 4 16 
36 4 3 3 4 14 
37 4 4 4 4 16 
38 4 4 4 4 16 
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39 4 4 4 4 16 
40 4 4 4 4 16 
41 4 4 4 4 16 
42 4 4 4 4 16 
43 4 3 4 4 15 
44 4 4 4 4 16 
45 4 3 4 4 15 
46 3 4 4 4 15 
47 3 4 4 4 15 
48 4 4 3 3 14 
49 2 2 2 2 8 
50 4 4 4 4 16 
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Lampiran 4 Tabulasi Jawaban Responden Dabo Thai Tea  

Country of Origin 

No COO1 COO2 COO3 COO4 COO5 COO6 COO7 Total 

1 4 4 3 3 4 3 2 23 
2 4 2 3 2 3 2 3 19 
3 4 4 4 4 4 4 3 27 
4 2 2 2 2 3 2 2 15 
5 4 4 4 4 2 2 3 23 
6 2 4 2 4 4 2 5 23 
7 4 4 3 4 4 4 4 27 
8 4 3 2 3 3 4 4 23 
9 2 4 4 4 3 4 4 25 
10 4 4 4 4 3 4 4 27 
11 5 5 4 5 3 3 3 28 
12 3 3 3 3 3 4 4 23 
13 3 3 4 3 4 4 3 24 
14 4 4 4 3 4 5 5 29 
15 4 4 4 4 4 4 4 28 
16 2 2 4 3 4 4 4 23 
17 4 2 4 2 4 4 5 25 
18 4 4 4 4 3 4 5 28 
19 4 3 4 5 4 2 4 26 
20 3 4 3 5 3 4 3 25 
21 2 4 2 2 2 2 2 16 
22 4 3 4 4 3 4 4 26 
23 2 4 4 4 3 4 3 24 
24 3 3 4 3 3 4 3 23 
25 3 4 3 4 4 2 4 24 
26 4 4 3 2 4 4 3 24 
27 4 3 4 4 3 4 3 25 
28 4 4 4 5 4 5 5 31 
29 4 4 4 3 4 2 4 25 
30 4 4 4 4 4 5 5 30 
31 2 4 4 3 4 3 4 24 
32 4 4 3 4 3 4 4 26 
33 4 3 4 4 4 4 3 26 
34 4 4 4 3 3 4 4 26 
35 3 4 4 4 4 4 4 27 
36 4 5 4 4 4 2 3 26 
37 3 4 3 4 5 4 4 27 
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38 4 3 4 4 5 4 4 28 
39 4 3 4 4 4 4 2 25 
40 4 4 4 3 4 3 4 26 
41 4 3 4 4 3 2 4 24 
42 4 4 3 4 3 3 2 23 
43 3 3 3 3 3 4 4 23 
44 5 5 5 4 4 4 5 32 
45 4 5 5 5 4 4 5 32 
46 4 2 4 2 3 2 2 19 
47 4 5 4 4 5 4 4 30 
48 3 4 4 3 5 4 4 27 
49 4 4 4 5 5 4 4 30 
50 4 4 4 4 4 4 3 27 

 

Brand Image 

No BI1 BI2 BI3 BI4 BI5 Total 

1 4 4 4 4 4 20 
2 4 4 4 4 3 19 
3 5 4 3 4 4 20 
4 4 3 4 3 3 17 
5 4 4 4 4 4 20 
6 4 4 4 4 4 20 
7 2 4 3 2 4 15 
8 4 4 4 4 4 20 
9 2 2 2 2 2 10 
10 4 4 4 5 4 21 
11 4 4 5 4 4 21 
12 4 4 5 4 4 21 
13 4 4 4 5 5 22 
14 5 4 4 4 4 21 
15 5 4 4 4 3 20 
16 2 2 2 2 2 10 
17 4 4 5 4 5 22 
18 4 4 4 4 4 20 
19 2 2 2 2 2 10 
20 4 4 4 4 4 20 
21 4 3 3 3 3 16 
22 4 4 4 3 4 19 
23 4 4 4 4 3 19 
24 4 4 3 3 4 18 
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25 4 4 3 4 4 19 
26 4 4 4 3 3 18 
27 4 4 3 4 4 19 
28 4 4 4 5 5 22 
29 4 4 4 4 4 20 
30 4 5 5 4 4 22 
31 4 5 5 5 5 24 
32 4 3 4 3 4 18 
33 4 4 4 4 4 20 
34 4 4 4 4 4 20 
35 4 4 5 5 4 22 
36 5 4 4 4 4 21 
37 2 4 4 3 2 15 
38 4 4 4 4 4 20 
39 4 3 4 4 4 19 
40 5 4 4 4 4 21 
41 5 4 5 4 4 22 
42 4 4 4 3 4 19 
43 4 4 4 4 4 20 
44 4 4 4 4 4 20 
45 5 5 4 5 5 24 
46 4 3 3 4 2 16 
47 4 4 4 5 5 22 
48 4 5 4 4 4 21 
49 4 4 4 5 4 21 
50 5 4 4 4 4 21 

 

Perceived Quality 

No PQ1 PQ2 PQ3 PQ4 Total 

1 4 4 4 5 17 
2 4 3 3 3 13 
3 4 4 4 3 15 
4 4 4 4 3 15 
5 2 2 2 2 8 
6 3 4 4 4 15 
7 4 4 3 4 15 
8 4 4 4 4 16 
9 4 4 4 3 15 

10 5 4 4 4 17 
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11 4 4 4 5 17 
12 4 4 4 4 16 
13 5 5 4 3 17 
14 4 5 5 4 18 
15 4 4 3 3 14 
16 5 3 4 4 16 
17 4 4 4 4 16 
18 5 4 5 4 18 
19 4 5 4 3 16 
20 4 3 4 4 15 
21 3 3 3 3 12 
22 4 3 4 4 15 
23 4 3 4 4 15 
24 2 2 2 2 8 
25 3 4 3 4 14 
26 4 4 4 3 15 
27 4 4 5 4 17 
28 4 4 4 5 17 
29 4 5 4 4 17 
30 4 4 4 4 16 
31 5 4 4 4 17 
32 4 5 4 3 16 
33 4 4 3 3 14 
34 4 4 4 4 16 
35 3 3 4 4 14 
36 4 5 3 4 16 
37 4 4 4 4 16 
38 2 2 2 2 8 
39 4 3 4 3 14 
40 4 4 4 4 16 
41 4 4 3 3 14 
42 4 3 3 4 14 
43 3 4 4 4 15 
44 5 4 3 5 17 
45 4 5 5 4 18 
46 4 4 4 4 16 
47 4 4 4 4 16 
48 4 4 4 5 17 
49 4 4 4 5 17 
50 4 4 4 4 16 
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Purchase Decision 

No PD1 PD2 PD3 PD4 Total 
1 5 3 4 4 16 
2 4 3 3 4 14 
3 4 4 4 4 16 
4 4 3 4 4 15 
5 4 3 4 4 15 
6 4 4 4 5 17 
7 5 5 4 4 18 
8 4 4 4 4 16 
9 3 3 3 4 13 
10 4 5 5 4 18 
11 4 5 5 5 19 
12 5 5 5 5 20 
13 5 4 5 5 19 
14 4 4 4 4 16 
15 4 5 5 4 18 
16 4 4 3 3 14 
17 4 4 4 4 16 
18 4 4 4 5 17 
19 4 3 4 4 15 
20 3 4 4 4 15 
21 3 2 2 3 10 
22 3 4 4 4 15 
23 4 4 3 4 15 
24 3 4 4 3 14 
25 3 4 4 3 14 
26 4 4 4 4 16 
27 4 4 4 4 16 
28 5 5 4 4 18 
29 4 4 4 5 17 
30 4 4 4 4 16 
31 5 4 4 4 17 
32 4 5 4 4 17 
33 5 4 4 4 17 
34 5 3 5 5 18 
35 3 3 4 4 14 
36 4 3 5 4 16 
37 4 4 4 4 16 
38 4 4 4 4 16 
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39 5 4 4 4 17 
40 4 5 4 5 18 
41 4 4 4 4 16 
42 4 3 4 4 15 
43 4 3 4 3 14 
44 4 4 5 4 17 
45 5 5 4 5 19 
46 4 2 4 4 14 
47 4 4 4 4 16 
48 4 4 4 4 16 
49 4 4 4 4 16 
50 5 5 5 5 20 
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Lampiran 5 Hasil Output SPSS Uji validitas Es Teh Indonesia  

 

Correlations 

 PD1 PD2 PD3 PD4 COO1 COO2 COO3 COO4 COO5 COO6 COO7 BI1 B12 B13 BI4 BI5 PQ1 PQ2 PQ3 PQ4 total 

PD1 Pearson 

Correlation 

1 .570** .519** .512** .231 .131 .051 .346* .222 .404** .230 .015 .032 .104 .101 .295* .243 .410** .093 .116 .553** 

Sig. (2-tailed) 
 

.000 .000 .000 .107 .366 .726 .014 .121 .004 .108 .917 .824 .473 .483 .038 .089 .003 .521 .421 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PD2 Pearson 

Correlation 

.570** 1 .373** .541** .089 .064 -.015 .299* .099 .516** .039 .091 .195 .085 .128 .364** .180 .214 .191 .075 .495** 

Sig. (2-tailed) .000 
 

.008 .000 .537 .659 .915 .035 .492 .000 .786 .528 .175 .559 .377 .009 .211 .135 .183 .603 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PD3 Pearson 

Correlation 

.519** .373** 1 .540** .299* .353* .054 .365** .234 .426** .297* .082 .317* .271 .313* .258 .257 .214 .183 .123 .624** 

Sig. (2-tailed) .000 .008 
 

.000 .035 .012 .712 .009 .102 .002 .036 .570 .025 .057 .027 .071 .072 .136 .205 .396 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PD4 Pearson 

Correlation 

.512** .541** .540** 1 .283* .171 -.006 .178 .011 .353* .280* .091 .107 .116 .023 .254 .156 .197 .317* .075 .500** 

Sig. (2-tailed) .000 .000 .000 
 

.047 .234 .966 .215 .942 .012 .049 .531 .460 .423 .872 .075 .278 .171 .025 .606 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO1 Pearson 

Correlation 

.231 .089 .299* .283* 1 .077 .262 .414** .191 .196 .868** .240 .305* .181 .288* .063 .243 .165 .314* -.016 .542** 

Sig. (2-tailed) .107 .537 .035 .047 
 

.594 .066 .003 .184 .172 .000 .093 .032 .208 .042 .666 .089 .251 .026 .912 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 
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COO2 Pearson 

Correlation 

.131 .064 .353* .171 .077 1 .159 .275 .281* .249 .077 .174 .370** .137 .360* .335* .147 .137 .433** .282* .470** 

Sig. (2-tailed) .366 .659 .012 .234 .594 
 

.271 .053 .048 .081 .595 .228 .008 .343 .010 .017 .308 .342 .002 .047 .001 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO3 Pearson 

Correlation 

.051 -.015 .054 -.006 .262 .159 1 .246 .417** .153 .320* .009 .179 .107 .254 .055 .145 .059 .198 .069 .339* 

Sig. (2-tailed) .726 .915 .712 .966 .066 .271  .085 .003 .289 .024 .951 .214 .459 .076 .703 .316 .684 .168 .633 .016 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO4 Pearson 

Correlation 

.346* .299* .365** .178 .414** .275 .246 1 .361** .403** .404** .501** .528** .374** .510** .341* .247 .209 .210 -.074 .671** 

Sig. (2-tailed) .014 .035 .009 .215 .003 .053 .085  .010 .004 .004 .000 .000 .007 .000 .015 .084 .145 .143 .611 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO5 Pearson 

Correlation 

.222 .099 .234 .011 .191 .281* .417** .361** 1 .233 .183 .155 .239 .255 .402** .213 .217 .214 .203 .128 .484** 

Sig. (2-tailed) .121 .492 .102 .942 .184 .048 .003 .010  .104 .204 .284 .095 .074 .004 .138 .130 .137 .157 .377 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO6 Pearson 

Correlation 

.404** .516** .426** .353* .196 .249 .153 .403** .233 1 .152 .335* .392** .261 .328* .467** .290* .289* .181 .127 .655** 

Sig. (2-tailed) .004 .000 .002 .012 .172 .081 .289 .004 .104  .293 .018 .005 .067 .020 .001 .041 .042 .208 .381 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO7 Pearson 

Correlation 

.230 .039 .297* .280* .868** .077 .320* .404** .183 .152 1 .232 .222 .113 .208 -.039 .127 .163 .304* -.019 .492** 

Sig. (2-tailed) .108 .786 .036 .049 .000 .595 .024 .004 .204 .293  .106 .121 .436 .148 .789 .380 .258 .032 .896 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 
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BI1 Pearson 

Correlation 

.015 .091 .082 .091 .240 .174 .009 .501** .155 .335* .232 1 .469** .187 .450** .258 .199 -.060 .187 -.076 .411** 

Sig. (2-tailed) .917 .528 .570 .531 .093 .228 .951 .000 .284 .018 .106 
 

.001 .193 .001 .071 .165 .678 .195 .600 .003 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

B12 Pearson 

Correlation 

.032 .195 .317* .107 .305* .370** .179 .528** .239 .392** .222 .469** 1 .399** .873** .416** .295* .077 .292* .250 .644** 

Sig. (2-tailed) .824 .175 .025 .460 .032 .008 .214 .000 .095 .005 .121 .001  .004 .000 .003 .037 .597 .040 .080 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

B13 Pearson 

Correlation 

.104 .085 .271 .116 .181 .137 .107 .374** .255 .261 .113 .187 .399** 1 .402** .090 .289* .298* .099 .350* .518** 

Sig. (2-tailed) .473 .559 .057 .423 .208 .343 .459 .007 .074 .067 .436 .193 .004  .004 .536 .042 .035 .495 .013 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

BI4 Pearson 

Correlation 

.101 .128 .313* .023 .288* .360* .254 .510** .402** .328* .208 .450** .873** .402** 1 .406** .271 .075 .176 .238 .631** 

Sig. (2-tailed) .483 .377 .027 .872 .042 .010 .076 .000 .004 .020 .148 .001 .000 .004  .003 .057 .602 .221 .096 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

BI5 Pearson 

Correlation 

.295* .364** .258 .254 .063 .335* .055 .341* .213 .467** -.039 .258 .416** .090 .406** 1 .121 .358* .245 .213 .545** 

Sig. (2-tailed) .038 .009 .071 .075 .666 .017 .703 .015 .138 .001 .789 .071 .003 .536 .003  .403 .011 .086 .138 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PQ1 Pearson 

Correlation 

.243 .180 .257 .156 .243 .147 .145 .247 .217 .290* .127 .199 .295* .289* .271 .121 1 .312* .427** .365** .495** 

Sig. (2-tailed) .089 .211 .072 .278 .089 .308 .316 .084 .130 .041 .380 .165 .037 .042 .057 .403  .028 .002 .009 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 
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PQ2 Pearson 

Correlation 

.410** .214 .214 .197 .165 .137 .059 .209 .214 .289* .163 -.060 .077 .298* .075 .358* .312* 1 .330* .638** .526** 

Sig. (2-tailed) .003 .135 .136 .171 .251 .342 .684 .145 .137 .042 .258 .678 .597 .035 .602 .011 .028 
 

.019 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PQ3 Pearson 

Correlation 

.093 .191 .183 .317* .314* .433** .198 .210 .203 .181 .304* .187 .292* .099 .176 .245 .427** .330* 1 .400** .513** 

Sig. (2-tailed) .521 .183 .205 .025 .026 .002 .168 .143 .157 .208 .032 .195 .040 .495 .221 .086 .002 .019  .004 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PQ4 Pearson 

Correlation 

.116 .075 .123 .075 -.016 .282* .069 -.074 .128 .127 -.019 -.076 .250 .350* .238 .213 .365** .638** .400** 1 .412** 

Sig. (2-tailed) .421 .603 .396 .606 .912 .047 .633 .611 .377 .381 .896 .600 .080 .013 .096 .138 .009 .000 .004  .003 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

total Pearson 

Correlation 

.553** .495** .624** .500** .542** .470** .339* .671** .484** .655** .492** .411** .644** .518** .631** .545** .495** .526** .513** .412** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .001 .016 .000 .000 .000 .000 .003 .000 .000 .000 .000 .000 .000 .000 .003  

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 6 Hasil Output SPSS Uji Validitas Dabo Thai Tea 

 

Correlations 

 PD1 PD2 PD3 PD4 

COO

1 

COO

2 

COO

3 

COO

4 

COO

5 

COO

6 

COO

7 BI1 BI2 BI3 BI4 BI5 PQ1 PQ2 PQ3 PQ4 total 

PD1 Pearson 

Correlatio

n 

1 .330* .392*

* 

.475*

* 

.246 .015 .166 .021 .256 .184 .014 .097 .242 .259 .285* .339* .371*

* 

.352* .196 .183 .480*

* 

Sig. (2-

tailed) 
 

.019 .005 .000 .085 .916 .250 .887 .073 .201 .925 .502 .090 .069 .045 .016 .008 .012 .173 .204 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PD2 Pearson 

Correlatio

n 

.330* 1 .425*

* 

.369*

* 

.269 .278 .245 .410** .304* .489** .458** .170 .347* .276 .210 .410*

* 

.257 .225 .187 .203 .656*

* 

Sig. (2-

tailed) 

.019 
 

.002 .008 .059 .050 .087 .003 .032 .000 .001 .237 .013 .053 .144 .003 .072 .117 .193 .157 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PD3 Pearson 

Correlatio

n 

.392*

* 

.425*

* 

1 .493*

* 

.500** .263 .305* .250 .197 .170 .157 .329* .350* .405*

* 

.373*

* 

.383*

* 

.221 .353* .037 .222 .622*

* 

Sig. (2-

tailed) 

.005 .002 
 

.000 .000 .065 .031 .080 .170 .237 .278 .020 .013 .003 .008 .006 .123 .012 .801 .122 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 
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PD4 Pearson 

Correlatio

n 

.475*

* 

.369*

* 

.493*

* 

1 .292* .268 .202 .171 .094 .017 .197 .258 .276 .397*

* 

.322* .288* .305* .396*

* 

.393*

* 

.215 .573*

* 

Sig. (2-

tailed) 

.000 .008 .000 
 

.040 .060 .160 .234 .518 .909 .170 .070 .052 .004 .022 .043 .032 .004 .005 .134 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO

1 

Pearson 

Correlatio

n 

.246 .269 .500*

* 

.292* 1 .223 .410** .274 .124 .141 .112 .316* .247 .235 .218 .292* .111 .199 -

.039 

.157 .500*

* 

Sig. (2-

tailed) 

.085 .059 .000 .040 
 

.119 .003 .054 .391 .330 .438 .026 .084 .101 .128 .039 .442 .167 .786 .275 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO

2 

Pearson 

Correlatio

n 

.015 .278 .263 .268 .223 1 .231 .525** .208 .136 .235 .214 .385*

* 

.177 .267 .314* .049 .252 .071 .360* .530*

* 

Sig. (2-

tailed) 

.916 .050 .065 .060 .119 
 

.106 .000 .147 .346 .101 .136 .006 .220 .061 .027 .735 .077 .622 .010 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO

3 

Pearson 

Correlatio

n 

.166 .245 .305* .202 .410** .231 1 .366** .283* .321* .306* .170 .168 .040 .310* .212 .232 .092 .083 .102 .500*

* 

Sig. (2-

tailed) 

.250 .087 .031 .160 .003 .106 
 

.009 .047 .023 .031 .239 .244 .785 .028 .139 .105 .527 .567 .481 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 
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COO

4 

Pearson 

Correlatio

n 

.021 .410*

* 

.250 .171 .274 .525** .366** 1 .204 .233 .281* -

.056 

.087 -

.009 

.150 .189 .004 .063 .050 .193 .440*

* 

Sig. (2-

tailed) 

.887 .003 .080 .234 .054 .000 .009 
 

.156 .103 .048 .701 .546 .949 .300 .188 .981 .662 .730 .180 .001 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO

5 

Pearson 

Correlatio

n 

.256 .304* .197 .094 .124 .208 .283* .204 1 .291* .344* -

.064 

.242 .072 .219 .159 .134 .273 .110 .276 .452*

* 

Sig. (2-

tailed) 

.073 .032 .170 .518 .391 .147 .047 .156 
 

.040 .014 .657 .090 .617 .127 .270 .355 .055 .446 .053 .001 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO

6 

Pearson 

Correlatio

n 

.184 .489*

* 

.170 .017 .141 .136 .321* .233 .291* 1 .398** -

.029 

.233 .129 .146 .264 .219 .005 .335* .202 .487*

* 

Sig. (2-

tailed) 

.201 .000 .237 .909 .330 .346 .023 .103 .040 
 

.004 .844 .103 .373 .311 .064 .127 .973 .018 .159 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

COO

7 

Pearson 

Correlatio

n 

.014 .458*

* 

.157 .197 .112 .235 .306* .281* .344* .398** 1 -

.051 

.272 .189 .181 .280* .145 .318* .263 .291* .535*

* 

Sig. (2-

tailed) 

.925 .001 .278 .170 .438 .101 .031 .048 .014 .004 
 

.726 .056 .188 .209 .049 .316 .025 .065 .040 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 
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BI1 Pearson 

Correlatio

n 

.097 .170 .329* .258 .316* .214 .170 -.056 -.064 -.029 -.051 1 .538*

* 

.518*

* 

.638*

* 

.539*

* 

-.088 .098 .020 .017 .429*

* 

Sig. (2-

tailed) 

.502 .237 .020 .070 .026 .136 .239 .701 .657 .844 .726 
 

.000 .000 .000 .000 .544 .498 .888 .905 .002 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

BI2 Pearson 

Correlatio

n 

.242 .347* .350* .276 .247 .385** .168 .087 .242 .233 .272 .538*

* 

1 .674*

* 

.640*

* 

.677*

* 

-.033 .038 .015 .305* .631*

* 

Sig. (2-

tailed) 

.090 .013 .013 .052 .084 .006 .244 .546 .090 .103 .056 .000 
 

.000 .000 .000 .820 .793 .918 .031 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

BI3 Pearson 

Correlatio

n 

.259 .276 .405*

* 

.397*

* 

.235 .177 .040 -.009 .072 .129 .189 .518*

* 

.674*

* 

1 .611*

* 

.574*

* 

.059 .040 .065 .244 .550*

* 

Sig. (2-

tailed) 

.069 .053 .003 .004 .101 .220 .785 .949 .617 .373 .188 .000 .000 
 

.000 .000 .686 .783 .656 .088 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

BI4 Pearson 

Correlatio

n 

.285* .210 .373*

* 

.322* .218 .267 .310* .150 .219 .146 .181 .638*

* 

.640*

* 

.611*

* 

1 .672*

* 

.084 .130 .191 .306* .652*

* 

Sig. (2-

tailed) 

.045 .144 .008 .022 .128 .061 .028 .300 .127 .311 .209 .000 .000 .000 
 

.000 .563 .369 .185 .031 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 
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BI5 Pearson 

Correlatio

n 

.339* .410*

* 

.383*

* 

.288* .292* .314* .212 .189 .159 .264 .280* .539*

* 

.677*

* 

.574*

* 

.672*

* 

1 .000 .120 .061 .222 .663*

* 

Sig. (2-

tailed) 

.016 .003 .006 .043 .039 .027 .139 .188 .270 .064 .049 .000 .000 .000 .000 
 

1.00

0 

.406 .675 .121 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PQ1 Pearson 

Correlatio

n 

.371*

* 

.257 .221 .305* .111 .049 .232 .004 .134 .219 .145 -

.088 

-

.033 

.059 .084 .000 1 .538*

* 

.561*

* 

.469*

* 

.420*

* 

Sig. (2-

tailed) 

.008 .072 .123 .032 .442 .735 .105 .981 .355 .127 .316 .544 .820 .686 .563 1.00

0 
 

.000 .000 .001 .002 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PQ2 Pearson 

Correlatio

n 

.352* .225 .353* .396*

* 

.199 .252 .092 .063 .273 .005 .318* .098 .038 .040 .130 .120 .538*

* 

1 .566*

* 

.365*

* 

.496*

* 

Sig. (2-

tailed) 

.012 .117 .012 .004 .167 .077 .527 .662 .055 .973 .025 .498 .793 .783 .369 .406 .000 
 

.000 .009 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

PQ3 Pearson 

Correlatio

n 

.196 .187 .037 .393*

* 

-.039 .071 .083 .050 .110 .335* .263 .020 .015 .065 .191 .061 .561*

* 

.566*

* 

1 .510*

* 

.435*

* 

Sig. (2-

tailed) 

.173 .193 .801 .005 .786 .622 .567 .730 .446 .018 .065 .888 .918 .656 .185 .675 .000 .000 
 

.000 .002 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 
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PQ4 Pearson 

Correlatio

n 

.183 .203 .222 .215 .157 .360* .102 .193 .276 .202 .291* .017 .305* .244 .306* .222 .469*

* 

.365*

* 

.510*

* 

1 .552*

* 

Sig. (2-

tailed) 

.204 .157 .122 .134 .275 .010 .481 .180 .053 .159 .040 .905 .031 .088 .031 .121 .001 .009 .000 
 

.000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

total Pearson 

Correlatio

n 

.480*

* 

.656*

* 

.622*

* 

.573*

* 

.500** .530** .500** .440** .452** .487** .535** .429*

* 

.631*

* 

.550*

* 

.652*

* 

.663*

* 

.420*

* 

.496*

* 

.435*

* 

.552*

* 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .001 .001 .000 .000 .002 .000 .000 .000 .000 .002 .000 .002 .000 
 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 7 Output SPSS Uji Reliabilitas Es Teh Indonesia 

a) Variabel Purchase Decision Es Teh Indonesia (Y) 

 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized Items N of Items 

.802 .806 4 

b) Variabel Country of Origin Es Teh Indonesia (X1) 

 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized Items N of Items 

.730 .733 7 

c) Variabel Brand Image Es Teh Indonesia (X2) 

 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized Items N of Items 

.714 .765 5 

d) Variabel Perceived Quality Es Teh Indonesia (X3) 

 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized Items N of Items 

.726 .737 4 
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Lampiran 8 Output Uji Reliabilitas Dabo Thai Tea  

a) Variabel Purchase Decision Dabo Thai Tea (Y) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.726 4 

b) ariabel Country of Origin  Dabo Thai Tea (X1) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.717 7 

c) Variabel Brand Image Dabo Thai Tea (X2) 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.884 5 

d) Variabel Perceived Quality Dabo Thai Tea (X3) 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.798 4 

 

 

 

 

 

 

 

 

 


