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Pengaruh Viral Marketing, Brand Experience, dan Brand Image Terhadap Niat 

Pembelian Ulang 

(Survey Pada Konsumen Skincare Scarlett Whitening Mahasiswa Universitas 

Muhamadiyah Ponorgo) 

 

ABSTRAK 

 

 Penelitian ini dilakukan bertujuan untuk mengetahui apa pengaruh viral 

marketing, brand experience, dan brand image terhadap niat pembelian ulang 

konsumen Skincare Scarlett Whitening di Univesitas Muhhamdiyah Ponorogo. Jenis 

penelitian ini adalah kuantitatif  dengan teknik pengambilan sampel yaitu snowball 

sampling. Sumber data diperoleh dengan menyebarkan kusioner secara online kepada 

konsumen Skincare Scarlett Whitening yaitu Mahahsiswa Universitas Muhammdiyah 

Ponorogo sebanyak 96 responden. Analisis data yang digunakan dalah regresi linier 

berganda. Dari kusioner yang disebarkan diperoleh hasi; determinasi sebesar 49,8%, 

sehingga niat pembelian ulang dipengaruhi ke tiga variabel tersebut sebesar 49,8%. 

Hasil penelitian meununjukkan bahwa viral marketing tidak berpengaruh signifikan 

terhadap niat pembelian ulang, namun brand experience memiliki pengaruh positif dan 

signifikan terhadap niat pembelian ulang, dan brand image tidak berpengaruh 

signifikan terhdapa niat pembelian ulang. 

 

Kata Kunci: Viral Marketing, Brand Experience, Brand Image, Niat Pembelian  Ulang 
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The Influence of Viral Marketing, Brand Experience, and Brand Image on 

Repurchase Intentions (Survey on Skincare Consumers Scarlett Whitening, 

Student of Universitas Muhamadiyah Ponorgo) 

 

ABSTRAC 

 

This study was conducted to find out what is the influence of viral marketing, 

brand experience, and brand image on the repurchase intentions of Scarlett Whitening 

Skincare consumers at Muhhamdiyah Ponorogo University. This type of research is 

quantitative with a sampling technique, namely snowball sampling. The data source 

was obtained by distributing questionnaires online to Scarlett Whitening Skincare 

consumers, namely Students of Muhammdiyah Ponorogo University as many as 96 

respondents. The data analysis used is multiple linear regression. From the dispersed 

questionnaires obtained hasi; determination of 49.8%, so that repurchase intentions 

are influenced by these three variables by 49.8%. The results showed that viral 

marketing does not have a significant effect on repurchase intentions, but brand 

experience has a positive and significant influence on repurchase intentions, and 

brand image does not have a significant effect on repurchase intentions. 
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