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ABSTRAK 
 

 

PENERAPAN DIGITAL PUBLIC RELATIONS PADA  

INSTAGRAM @ official_smkpgri2ponorogo 

 

Dwi Agung Nugroho  

NIM. 18240674 

 

Dengan memasuki era digital, seluruh industri kemudian berupaya semaksimal 

mungkin untuk menghadirkan fasilitas terbaru yang dapat memudahkan konsumen/client 

mereka. Terutama dunia komunikasi yang menerima dampak yang besar dari kemunculan 

era digital, salah satunya yakni industri Public Relations atau Humas.  Praktek digital 

public relations (DPR) adalah salah satu bagian dari kegiatan hubungan masyarakat yang 

mengikuti pertumbuhan dari penggunaan teknologi informasi dan komunikasi bagi 

perusahaan atau lembaga. Sudah banyak perusahaan dan lembaga tingkat nasional 

maupun multinasional yang dan menerapkan digital public relations (PR) berupa media 

sosial dalam perusahaan ataupun lembaganya. Salah satunya SMK PGRI 2 Ponorogo. 

Penelitian ini menggunakan pendekatan kualitatif, yaitu jenis pendekatan  

dalam ilmu pengetahuan sosial yang secara fundamental bergantung dari pengamatan 

pada manusia baik dalam kawasannya maupun dalam peristilahannya (Moleong, 2016: 

4). Dari hasil analisis data didapati bahwa Penerapan media digital public relations pada 

SMK PGRI 2 Ponorogo sudah sesuai dengan teori Scoot M. Cutlip & Allen H. Center 

yang terdiri dari Fact Finding, Planning (perencanaan), Communication (Pelaksanaan) 

dan Evaluasion (Evaluasi). Kendala yang dialami dalam penerapan Digital Public 

Relations pada SMK PGRI 2 Ponorogo. Bahwa penerapan digital public relations pada 

SMK PGRI 2 Ponorogo mengalami kendala dalam pelaksanaannya, antara lain; 

kurangnya SDM (Sumber Daya Manusia), tidak fokus dan kurangnya kordinasi. 

 

Kata Kunci:  Digital Public Relations, Instagram, SMK PGRI 2 Ponorogo.  
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By entering the digital era, the entire industry then makes every effort to present the 

latest facilities that can make it easier for their consumers/clients. Especially the world of 

communication that has received a big impact from the emergence of the digital era, one 

of which is the Public Relations or Public Relations industry. The practice of digital 

public relations (DPR) is one part of public relations activities that follows the growth of 

the use of information and communication technology for companies or institutions. 

There have been many national and multinational companies and institutions that have 

implemented digital public relations (PR) in the form of social media in their companies 

or institutions. One of them is SMK PGRI 2 Ponorogo. 

This study uses a qualitative approach, namely the type of approach in social 

science which fundamentally depends on observations of humans both in its area and in 

its terminology (Moleong, 2016: 4). From the results of data analysis, it was found that 

the application of digital public relations media at SMK PGRI 2 Ponorogo was in 

accordance with the theory of Scoot M. Cutlip & Allen H. Center which consisted of Fact 

Finding, Planning (planning), Communication (Implementation) and Evaluation 

(Evaluation). Constraints experienced in the application of Digital Public Relations at 

SMK PGRI 2 Ponorogo. Whereas the application of digital public relations at SMK PGRI 

2 Ponorogo encountered problems in its implementation, including; lack of HR (Human 

Resources), lack of focus and lack of coordination. 

 

Keywords: Digital Public Relations, Instagram, SMK PGRI 2 Ponorogo. 
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