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LAMPIRAN 1 

KUISIONER 

LAMPIRAN 

KUISIONER PENELITIAN 

A. Identitas Responden 

1. Nama : 

2. Usia :  

11-20 Tahun    31-40 Tahun   51-60 Tahun 

21-30 Tahun    41-50 Tahun   61-70 Tahun 

 

3. Jenis Kelamin  

     Laki-laki Perempuan  

 

4. Pekerjaan : 

          Mahasiswa/Pelajar            Pegawai Negeri  

          Wiraswasta            Lainnya  

 

5. Intensitas berbelanja di Indomaret Jl.Mayjend Sungkono, Magetan dalam 1 

bulan terakhir :     

          1-2 Kali           >5 Kali  

          3-5 Kali   

 

6.   Jenis produk yang dibeli, di Indomaret Jl.Mayjend Sungkono, Magetan : 

          Makanan/Minuman  Produk perlengkapan rumah 

tangga 

Produk 

Lainnya 

          Skincare/Bodycare  Produk stationary  
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B. Petunjuk Pengisian 

1. Isilah identitas dengan lengkap. 

2. Pengisian dengan memberi tanda “” pada pernyataan yang dianggap sesuai 

dengan pendapat responden (cukup satu jawaban dalam satu pernyataan). 

3. Pilihan Jawaban : 

SS = Sangat Setuju berskor 5 

S  = Setuju berskor 4 

N = Netral berskor 3  

TS = Tidak Setuju berskor 2 

STS = Sangat Tidak Setuju berskor 1 

 

1. Tanggapan Responden Tentang Store Environment (X1) 

No Pernyataan Alternatif Jawaban 

SS S N TS STS 

1. Alokasi ruangan (AC, pencahayaan, dan 

sirkulasi) di Indomaret baik. 

     

2. Penataan produk di Indomaret 

memudahkan dalam mencari produk yang 

di inginkan. 

     

3. Ruang berbelanja di Indomaret nyaman.       

4. Indomaret beriklan melalui brosur/papan 

iklan. 

     

 

2. Tanggapan Responden Tentang Psychological Pricing (X2) 

No Pernyataan Alternatif Jawaban 

SS S N TS STS 

1. Harga yang ditawarkan Indomaret sesuai 

dengan kualitas produknya. 

     

2. Indomaret menggunakan harga ganjil.      

3.   Indomaret banyak menawarkan potongan 

harga (50% atau buy 1 get 1). 
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4. Indomaret memberi pilihan harga sesuai 

dengan kuantitas produk. 

     

 

3. Tanggapan Responden Tentang Shopping Emotion (Z) 

No Pernyataan Alternatif Jawaban 

SS S N TS STS 

1. Saya merasa senang berbelanja di 

Indomaret. 

     

2.  Saya bersemangat ketika berbelanja di 

Indomaret. 

     

3. Saya merasa nyaman ketika berbelanja di 

Indomaret. 

     

4.  Saya merasa bebas dan selalu 

menghabiskan banyak waktu untuk 

berbelanja di Indomaret. 

     

 

4. Tanggapan Responden Tentang Impulse Buying (Y) 

No Pernyataan Alternatif Jawaban 

SS S N TS STS 

1. Saya membeli produk di Indomaret secara 

spontan. 

     

2.  Saya termotivasi untuk membeli produk 

diskon di Indomaret. 

     

3.  Saya berbelanja di Indomaret karena 

keinginan, bukan desakan kebutuhan. 

     

4. Saya membeli produk di Indomaret tanpa 

berpikir akibatnya 
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Lampiran 2 Data Responden 

 

Data Responden 

nama usia 
jenis 
kelamin Pekerjaan 

intensitas 
Berbelanja 

Kategori Produk yang 
dibeli 

Agus 61-70 Laki-laki Lainnya 3-5 kali Makanan/Minuman 

Tania 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Ervan 31-40 Laki-laki Wiraswasta 1-2 kali Makanan/Minuman 

Dana 21-30 Laki-laki Wiraswasta 1-2 kali Lainnya 

Erpy 21-30 Perempuan Wiraswasta 
lebih dari 5 
kali Skincare/Bodycare 

Raga 21-30 Laki-laki Wiraswasta 3-5 kali Makanan/Minuman 

Whilda 21-30 Perempuan Wiraswasta 
lebih dari 5 
kali Skincare/Bodycare 

Putri 11-20 Perempuan Mahasiswa/Pelajar 1-2 kali Produk Stationary 

Sumarsih 51-60 Perempuan Lainnya 3-5 kali 
Produk Perlengkapan 
Rumah Tangga 

Putut 41-50 Laki-laki Wiraswasta 1-2 kali Lainnya 

Sumirah 61-70 Perempuan Wiraswasta 3-5 kali 
Produk Perlengkapan 
Rumah Tangga 

Devi 21-30 Perempuan Wiraswasta 
lebih dari 5 
kali Skincare/Bodycare 

Novi 21-30 Perempuan Wiraswasta 
lebih dari 5 
kali Makanan/Minuman 

Andri 21-30 Laki-laki Wiraswasta 3-5 kali Makanan/Minuman 

Octa 21-30 Laki-laki Wiraswasta 3-5 kali Skincare/Bodycare 

Dio 11-20 Laki-laki Mahasiswa/Pelajar 1-2 kali Produk Stationary 

Ria 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Indra 31-40 Laki-laki Wiraswasta 3-5 kali Makanan/Minuman 

Fitri 31-40 Perempuan Wiraswasta 
lebih dari 5 
kali Skincare/Bodycare 

Dinda 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Makanan/Minuman 

Eni 61-70 Perempuan Lainnya 
lebih dari 5 
kali 

Produk Perlengkapan 
Rumah Tangga 

Yuli 51-60 Perempuan Lainnya 
lebih dari 5 
kali 

Produk Perlengkapan 
Rumah Tangga 

Yudho 21-30 Laki-laki Wiraswasta 3-5 kali Makanan/Minuman 

Iin 41-50 Perempuan Wiraswasta 
lebih dari 5 
kali 

Produk Perlengkapan 
Rumah Tangga 

Elsa 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Ainun 31-40 Perempuan Pegawai Negeri 
lebih dari 5 
kali Makanan/Minuman 

Candra 31-40 Perempuan Pegawai Negeri 1-2 kali Produk Perlengkapan 
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Rumah Tangga 

Cindy 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Makanan/Minuman 

Cintya 21-30 Perempuan Lainnya 3-5 kali Skincare/Bodycare 

Eka 31-40 Perempuan Pegawai Negeri 1-2 kali Skincare/Bodycare 

Andrew 31-40 Laki-laki Wiraswasta 3-5 kali Lainnya 

Anik  31-40 Perempuan Pegawai Negeri 
lebih dari 5 
kali Skincare/Bodycare 

Ica 11-20 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Diana 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Gotri 31-40 Perempuan Wiraswasta 
lebih dari 5 
kali 

Produk Perlengkapan 
Rumah Tangga 

Gita 21-30 Perempuan Wiraswasta 3-5 kali Makanan/Minuman 

Trio 21-30 Laki-laki Wiraswasta 3-5 kali Makanan/Minuman 

Dani 31-40 Laki-laki Pegawai Negeri 1-2 kali Lainnya 

Fauzul 31-40 Laki-laki Wiraswasta 1-2 kali Lainnya 

Tika 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Monica 31-40 Perempuan Wiraswasta 
lebih dari 5 
kali Skincare/Bodycare 

Nur 41-50 Laki-laki Pegawai Negeri 3-5 kali Lainnya 

Tomo 51-60 Laki-laki Lainnya 1-2 kali Lainnya 

Deki 31-40 Laki-laki Wiraswasta 1-2 kali Lainnya 

Rizki 21-30 Laki-laki Wiraswasta 3-5 kali Skincare/Bodycare 

Riandi 41-50 Laki-laki Lainnya 3-5 kali Skincare/Bodycare 

Yoga 31-40 Laki-laki Wiraswasta 3-5 kali Lainnya 

April 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Dava 21-30 Laki-laki Mahasiswa/Pelajar 1-2 kali Lainnya 

Desi 31-40 Perempuan Wiraswasta 
lebih dari 5 
kali 

Produk Perlengkapan 
Rumah Tangga 

Gandi 31-40 Laki-laki Lainnya 3-5 kali Lainnya 

Herinda 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Widya 51-60 Perempuan Wiraswasta 
lebih dari 5 
kali Skincare/Bodycare 

Anisa 31-40 Perempuan Wiraswasta 1-2 kali Skincare/Bodycare 

Rika 21-30 Perempuan Wiraswasta 3-5 kali Skincare/Bodycare 

Salma 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Dodik 41-50 Laki-laki Pegawai Negeri 3-5 kali Makanan/Minuman 

Arik 31-40 Laki-laki Pegawai Negeri 1-2 kali Makanan/Minuman 

Darmanto 41-50 Laki-laki Pegawai Negeri 1-2 kali Lainnya 

Eko 51-60 Laki-laki Wiraswasta 1-2 kali Lainnya 

Hasna 31-40 Perempuan Wiraswasta 
lebih dari 5 
kali Skincare/Bodycare 

Muarifah 31-40 Perempuan Pegawai Negeri 3-5 kali Skincare/Bodycare 

Rofi 31-40 Perempuan Pegawai Negeri 
lebih dari 5 
kali Lainnya 
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Bagus 31-40 Laki-laki Lainnya 3-5 kali Makanan/Minuman 

Ayu 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Ersa 11-20 Perempuan Mahasiswa/Pelajar 1-2 kali Produk Stationary 

Dina 41-50 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Agni 31-40 Laki-laki Wiraswasta 3-5 kali Lainnya 

Aris 41-50 Laki-laki Wiraswasta 3-5 kali Lainnya 

Guan 31-40 Laki-laki Lainnya 3-5 kali Lainnya 

Erna 21-30 Perempuan Wiraswasta 
lebih dari 5 
kali Makanan/Minuman 

Majid 31-40 Laki-laki Wiraswasta 3-5 kali Lainnya 

Ilham 31-40 Laki-laki Wiraswasta 3-5 kali Makanan/Minuman 

Febri 21-30 Perempuan Mahasiswa/Pelajar 1-2 kali Skincare/Bodycare 

Sandy 31-40 Laki-laki Lainnya 3-5 kali Lainnya 

Huda 21-30 Laki-laki Wiraswasta 1-2 kali Lainnya 

Dimas 11-20 Laki-laki Mahasiswa/Pelajar 1-2 kali Makanan/Minuman 

Selvi 21-30 Perempuan Mahasiswa/Pelajar 3-5 kali Makanan/Minuman 

Ana 31-40 Perempuan Wiraswasta 
lebih dari 5 
kali Makanan/Minuman 

Cikal 31-40 Laki-laki Wiraswasta 3-5 kali Lainnya 
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Lampiran 3 Frekuensi Karakteristik Responden 

Usia 

 Frequency Percent Valid Percent Cumulative Percent 

Valid < 18 5 6.3 6.3 6.3 

> 48 6 7.5 7.5 13.8 

18-27 28 35.0 35.0 48.8 

28-37 30 37.5 37.5 86.3 

38-47 11 13.8 13.8 100.0 

Total 80 100.0 100.0  

 

Jenis kelamin 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Laki-laki 36 45.0 45.0 45.0 

Perempuan 44 55.0 55.0 100.0 

Total 80 100.0 100.0  

 

Pekerjaan 

 Frequency Percent Valid Percent Cumulative Percent 

Valid Lainnya 11 13.8 13.8 13.8 

Mahasisw 20 25.0 25.0 38.8 

Pegawai 11 13.8 13.8 52.5 

Wiraswas 38 47.5 47.5 100.0 

Total 80 100.0 100.0  

 

intensitasBerbelanja 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 1-2 kali 33 41.3 41.3 41.3 

3-5 kali 29 36.3 36.3 77.5 

>5 kali 18 22.5 22.5 100.0 

Total 80 100.0 100.0  
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Kategori Produk 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Lainnya 21 26.3 26.3 26.3 

Makanan/minuman 20 25.0 25.0 51.3 

Produk Perlengkapan 

rumah tangga 

8 10.0 10.0 61.3 

Produk Stationary 3 3.8 3.8 65.0 

Skincare/bodycare 28 35.0 35.0 100.0 

Total 80 100.0 100.0  
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Lampiran 4 Data Tabulasi Jawaban Responden 

Variabel Store Environment (X1) 

No 

Store Environment (X1) 

X1.1 X1.2 X1.3 X1.4 Total 

1 4 4 3 3 14 

2 5 4 4 4 17 

3 4 4 4 4 16 

4 5 3 4 4 16 

5 4 3 3 4 14 

6 3 3 3 3 12 

7 4 3 3 4 14 

8 4 4 4 4 16 

9 5 4 4 4 17 

10 3 4 4 3 14 

11 4 4 4 4 16 

12 5 4 4 4 17 

13 4 4 4 5 17 

14 3 3 3 3 12 

15 5 4 4 4 17 

16 5 4 4 4 17 

17 4 4 4 4 16 

18 4 4 4 5 17 

19 3 4 3 4 14 

20 4 3 3 4 14 

21 4 4 3 3 14 

22 4 4 4 4 16 

23 5 4 4 5 18 

24 4 3 4 3 14 

25 4 4 4 5 17 

26 4 4 4 5 17 
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27 5 4 4 4 17 

28 3 4 4 3 14 

29 3 4 4 4 15 

30 4 4 4 3 15 

31 4 4 4 4 16 

32 4 4 4 4 16 

33 4 4 3 3 14 

34 4 4 4 5 17 

35 4 4 5 4 17 

36 4 4 4 5 17 

37 3 4 3 3 13 

38 3 3 3 4 13 

39 4 4 4 4 16 

40 4 4 4 3 15 

41 4 4 4 4 16 

42 4 4 3 4 15 

43 4 4 4 3 15 

44 4 4 4 4 16 

45 4 4 4 4 16 

46 4 4 4 5 17 

47 4 4 3 4 15 

48 4 4 4 4 16 

49 4 4 4 4 16 

50 3 4 4 3 14 

51 3 3 4 4 14 

52 4 4 4 3 15 

53 4 4 4 3 15 

54 4 4 4 5 17 

55 4 4 4 5 17 

56 4 4 3 4 15 

57 4 4 4 4 16 
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58 4 4 3 4 15 

59 4 4 4 3 15 

60 4 4 3 4 15 

61 3 3 3 4 13 

62 4 4 3 4 15 

63 4 4 4 4 16 

64 4 4 4 4 16 

65 4 4 3 4 15 

66 4 4 4 4 16 

67 4 4 4 4 16 

68 3 4 4 4 15 

69 3 3 3 3 12 

70 4 4 3 4 15 

71 4 4 3 5 16 

72 3 4 3 4 14 

73 4 4 3 3 14 

74 4 4 3 4 15 

75 4 3 3 4 14 

76 4 4 4 4 16 

77 4 4 4 3 15 

78 4 4 3 4 15 

79 4 3 4 5 16 

80 3 3 4 4 14 

 

Variabel Psychological Pricing (X2) 

No 

Psychological Pricing (X2) 

X2.1 X2.2 X2.3 X2.4 Total 

1 4 3 3 4 14 

2 4 4 5 4 17 

3 4 4 4 4 16 
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4 4 4 4 4 16 

5 3 4 4 4 15 

6 3 3 3 3 12 

7 4 4 3 4 15 

8 4 4 4 4 16 

9 4 5 4 4 17 

10 3 4 3 4 14 

11 4 4 4 4 16 

12 4 4 4 4 16 

13 5 4 4 4 17 

14 3 3 3 2 11 

15 4 4 4 5 17 

16 4 4 5 4 17 

17 4 3 4 4 15 

18 4 5 4 4 17 

19 3 4 4 4 15 

20 4 4 4 4 16 

21 4 4 4 4 16 

22 4 4 4 4 16 

23 4 5 4 4 17 

24 4 3 4 3 14 

25 4 4 4 4 16 

26 4 4 4 4 16 

27 4 4 4 5 17 

28 3 3 3 4 13 

29 4 4 4 3 15 

30 3 4 4 4 15 

31 4 4 4 4 16 

32 4 4 4 4 16 

33 3 4 3 4 14 

34 5 5 3 4 17 
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35 4 4 4 5 17 

36 4 4 4 4 16 

37 3 3 4 4 14 

38 3 4 4 4 15 

39 4 5 3 4 16 

40 3 4 3 4 14 

41 4 4 4 4 16 

42 4 4 4 3 15 

43 4 3 4 3 14 

44 4 4 4 4 16 

45 4 4 4 4 16 

46 4 5 4 4 17 

47 3 4 4 4 15 

48 4 4 4 4 16 

49 5 4 4 4 17 

50 4 4 4 4 16 

51 3 4 4 4 15 

52 3 4 4 4 15 

53 4 4 4 4 16 

54 4 4 5 4 17 

55 4 5 4 4 17 

56 4 4 4 4 16 

57 4 3 4 4 15 

58 4 4 3 3 14 

59 4 3 4 3 14 

60 3 4 4 4 15 

61 3 3 3 3 12 

62 3 4 4 4 15 

63 4 5 4 4 17 

64 3 4 4 4 15 

65 3 3 3 4 13 
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66 4 4 4 4 16 

67 3 4 5 4 16 

68 4 4 3 4 15 

69 4 4 4 4 16 

70 3 4 3 4 14 

71 4 4 4 4 16 

72 3 4 4 4 15 

73 4 3 4 3 14 

74 4 4 4 3 15 

75 4 3 3 3 13 

76 3 4 4 4 15 

77 4 3 4 4 15 

78 4 3 3 4 14 

79 5 4 3 4 16 

80 3 2 3 4 12 

 

Variabel Shopping Emotion (Z) 

No 

Shopping Emotion (Z) 

Z1.1 Z1.2 Z1.3 Z1.4 Total 

1 4 4 4 4 16 

2 4 4 5 5 18 

3 5 4 4 5 18 

4 4 4 5 4 17 

5 4 4 4 4 16 

6 4 4 3 4 15 

7 4 4 4 4 16 

8 4 4 5 4 17 

9 5 4 4 5 18 

10 4 4 4 4 16 

11 4 4 5 5 18 
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12 5 4 4 5 18 

13 5 4 4 5 18 

14 4 4 4 3 15 

15 5 4 5 4 18 

16 4 4 5 5 18 

17 4 4 5 5 18 

18 5 4 5 4 18 

19 4 4 4 4 16 

20 4 4 4 4 16 

21 4 4 4 4 16 

22 4 4 5 5 18 

23 5 5 5 5 20 

24 4 4 4 4 16 

25 4 4 5 5 18 

26 5 5 4 4 18 

27 5 4 4 5 18 

28 4 4 4 4 16 

29 4 5 4 4 17 

30 4 4 4 5 17 

31 5 5 4 4 18 

32 4 4 5 5 18 

33 4 4 4 4 16 

34 5 5 5 5 20 

35 4 4 5 4 17 

36 5 4 4 4 17 

37 4 4 4 4 16 

38 4 4 4 4 16 

39 4 4 5 4 17 

40 5 4 4 3 16 

41 4 4 5 5 18 

42 4 4 4 4 16 
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43 4 4 4 4 16 

44 4 5 4 5 18 

45 4 4 5 5 18 

46 5 4 4 5 18 

47 4 4 4 4 16 

48 4 4 4 5 17 

49 4 4 5 4 17 

50 4 4 4 4 16 

51 4 4 4 4 16 

52 4 4 4 4 16 

53 4 4 5 4 17 

54 5 4 5 5 19 

55 4 5 5 5 19 

56 5 5 4 5 19 

57 5 4 5 5 19 

58 4 4 4 4 16 

59 4 4 4 4 16 

60 4 4 4 4 16 

61 4 4 3 3 14 

62 4 4 4 4 16 

63 5 4 5 4 18 

64 5 4 4 4 17 

65 4 4 4 4 16 

66 5 4 5 5 19 

67 5 5 5 4 19 

68 4 4 4 5 17 

69 4 4 4 4 16 

70 4 4 5 4 17 

71 4 4 5 5 18 

72 4 4 4 4 16 

73 4 4 4 4 16 
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74 4 4 4 4 16 

75 4 3 4 4 15 

76 4 4 4 4 16 

77 4 4 4 4 16 

78 4 4 4 4 16 

79 5 4 5 4 18 

80 3 4 4 4 15 

 

Variabel Impulse Buying (Y) 

No 

Impulse Buying (Y) 

Y1 Y2 Y3 Y4 Total 

1 4 4 4 4 16 

2 5 4 5 5 19 

3 5 5 5 4 19 

4 5 5 4 4 18 

5 4 5 4 4 17 

6 4 4 4 4 16 

7 5 4 4 4 17 

8 5 5 5 4 19 

9 5 5 5 5 20 

10 5 4 4 4 17 

11 5 5 5 4 19 

12 5 4 5 5 19 

13 5 4 5 5 19 

14 4 4 4 4 16 

15 5 4 5 5 19 

16 5 5 5 4 19 

17 5 4 5 5 19 

18 5 5 5 4 19 

19 5 4 4 4 17 
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20 4 5 4 4 17 

21 5 4 4 4 17 

22 5 5 5 4 19 

23 5 5 5 5 20 

24 5 4 4 4 17 

25 5 5 4 5 19 

26 5 4 5 5 19 

27 5 5 5 4 19 

28 4 4 4 4 16 

29 4 5 4 4 17 

30 5 4 4 4 17 

31 5 5 5 4 19 

32 5 4 5 5 19 

33 4 4 4 4 16 

34 5 5 5 5 20 

35 5 5 5 4 19 

36 5 5 5 4 19 

37 5 4 4 4 17 

38 4 4 4 4 16 

39 5 4 5 5 19 

40 5 4 4 4 17 

41 5 5 5 4 19 

42 5 4 4 4 17 

43 4 5 4 4 17 

44 5 5 5 4 19 

45 5 4 5 5 19 

46 5 5 4 5 19 

47 5 4 4 4 17 

48 5 5 5 4 19 

49 5 5 5 4 19 

50 5 4 4 4 17 
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51 5 4 4 4 17 

52 5 4 4 4 17 

53 5 4 5 3 17 

54 5 5 5 5 20 

55 5 5 5 5 20 

56 5 5 5 4 19 

57 5 5 5 4 19 

58 4 5 4 4 17 

59 4 5 4 4 17 

60 5 4 4 4 17 

61 4 4 4 3 15 

62 4 5 4 4 17 

63 5 5 5 4 19 

64 5 5 4 5 19 

65 4 4 4 4 16 

66 5 5 5 4 19 

67 5 4 5 5 19 

68 4 4 5 4 17 

69 4 4 4 4 16 

70 4 4 5 4 17 

71 4 5 5 4 18 

72 5 4 4 4 17 

73 4 4 5 4 17 

74 5 4 4 4 17 

75 5 3 4 4 16 

76 4 5 4 4 17 

77 4 4 4 4 16 

78 4 4 4 4 16 

79 5 5 4 4 18 

80 4 3 4 4 15 
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Lampiran 5 Output Jawaban Responden 

1. Jawaban Responden Variabel Store Environment (X1)  

Statistics 

 x1.1 X1.2 X1.3 X1.4 X1 

N Valid 80 80 80 80 80 

Missing 0 0 0 0 0 

Mean 3.91 3.83 3.68 3.91 15.33 

Std. Error of Mean .060 .043 .056 .069 .150 

Median 4.00 4.00 4.00 4.00 15.00 

Mode 4 4 4 4 16 

Std. Deviation .532 .382 .497 .620 1.339 

Variance .283 .146 .247 .385 1.792 

Range 2 1 2 2 6 

Minimum 3 3 3 3 12 

Maximum 5 4 5 5 18 

Sum 313 306 294 313 1226 

 

Pertanyaan 1 

X1.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 15 18.8 18.8 18.8 

S 57 71.3 71.3 90.0 

ST 8 10.0 10.0 100.0 

Total 80 100.0 100.0  
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Pertanyaan 2 

X1.2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 14 17.5 17.5 17.5 

S 66 82.5 82.5 100.0 

Total 80 100.0 100.0  

 

Pertanyaan 3 

X1.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 27 33.8 33.8 33.8 

S 52 65.0 65.0 98.8 

ST 1 1.3 1.3 100.0 

Total 80 100.0 100.0  

 

Pertanyaan 4 

X1.4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 19 23.8 23.8 23.8 

S 49 61.3 61.3 85.0 

ST 12 15.0 15.0 100.0 

Total 80 100.0 100.0  
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2. Jawaban Responden Variabel Psychological Pricing (X2) 

Statistics 

 X2.1 X2.2 X2.3 X2.4 X2 

N Valid 80 80 80 80 80 

Missing 0 0 0 0 0 

Mean 3.75 3.88 3.81 3.88 15.31 

Std. Error of Mean .060 .065 .057 .051 .152 

Median 4.00 4.00 4.00 4.00 16.00 

Mode 4 4 4 4 16 

Std. Deviation .540 .582 .506 .460 1.356 

Variance .291 .339 .256 .212 1.838 

Range 2 3 2 3 6 

Minimum 3 2 3 2 11 

Maximum 5 5 5 5 17 

Sum 300 310 305 310 1225 

 

Pertanyaan 1 

X2.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 24 30.0 30.0 30.0 

S 52 65.0 65.0 95.0 

ST 4 5.0 5.0 100.0 

Total 80 100.0 100.0  
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Pertanyaan 2 

X2.2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid TS 1 1.3 1.3 1.3 

N 16 20.0 20.0 21.3 

S 55 68.8 68.8 90.0 

ST 8 10.0 10.0 100.0 

Total 80 100.0 100.0  

 

Pertanyaan 3 

X2.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 19 23.8 23.8 23.8 

S 57 71.3 71.3 95.0 

ST 4 5.0 5.0 100.0 

Total 80 100.0 100.0  

 

Pertanyaan 4 

X2.4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid TS 1 1.3 1.3 1.3 

N 11 13.8 13.8 15.0 

S 65 81.3 81.3 96.3 

ST 3 3.8 3.8 100.0 

Total 80 100.0 100.0  
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4. Jawaban Responden Variabel Shopping Emotion (Z) 

Statistics 

 Z1 Z2 Z3 Z4 Z 

N Valid 80 80 80 80 80 

Missing 0 0 0 0 0 

Mean 4.26 4.10 4.33 4.30 16.99 

Std. Error of Mean .053 .038 .058 .060 .138 

Median 4.00 4.00 4.00 4.00 17.00 

Mode 4 4 4 4 16 

Std. Deviation .470 .341 .522 .537 1.238 

Variance .221 .116 .273 .289 1.531 

Range 2 2 2 2 6 

Minimum 3 3 3 3 14 

Maximum 5 5 5 5 20 

Sum 341 328 346 344 1359 

 

Pertanyaan 1 

Z1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 1 1.3 1.3 1.3 

S 57 71.3 71.3 72.5 

ST 22 27.5 27.5 100.0 

Total 80 100.0 100.0  

 

Pertanyaan 2 

Z2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 1 1.3 1.3 1.3 

S 70 87.5 87.5 88.8 

ST 9 11.3 11.3 100.0 

Total 80 100.0 100.0  
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Pertanyaan 3 

Z3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 2 2.5 2.5 2.5 

S 50 62.5 62.5 65.0 

ST 28 35.0 35.0 100.0 

Total 80 100.0 100.0  

Pertanyaan 4 

Z4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 3 3.8 3.8 3.8 

S 50 62.5 62.5 66.3 

ST 27 33.8 33.8 100.0 

Total 80 100.0 100.0  

 

4. Jawaban Responden Variabel Impulse Buying (Y) 

Statistics 

 Y1 Y2 Y3 Y4 Y 

N Valid 80 80 80 80 80 

Missing 0 0 0 0 0 

Mean 4.70 4.44 4.48 4.20 17.81 

Std. Error of Mean .052 .061 .056 .052 .148 

Median 5.00 4.00 4.00 4.00 17.00 

Mode 5 4 4 4 19 

Std. Deviation .461 .548 .503 .461 1.323 

Variance .213 .300 .253 .213 1.749 

Range 1 2 1 2 5 

Minimum 4 3 4 3 15 

Maximum 5 5 5 5 20 

Sum 376 355 358 336 1425 
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Pertanyaan 1 

Y1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid S 24 30.0 30.0 30.0 

ST 56 70.0 70.0 100.0 

Total 80 100.0 100.0  

Pertanyaan 2 

Y2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid N 2 2.5 2.5 2.5 

S 41 51.3 51.3 53.8 

ST 37 46.3 46.3 100.0 

Total 80 100.0 100.0  

Pertanyaan 3 

Y3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid S 42 52.5 52.5 52.5 

ST 38 47.5 47.5 100.0 

Total 80 100.0 100.0  

Pertanyaan 4 

Y4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3 2 2.5 2.5 2.5 

4 60 75.0 75.0 77.5 

5 18 22.5 22.5 100.0 

Total 80 100.0 100.0  
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Lampiran 6 Hasil Uji Validitas  

 

1. Hasil Uji Validitas Store Environment (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 

Store 

Environment 

X1.1 Pearson 

Correlation 

1 .297
**

 .274
*
 .283

*
 .715

**
 

Sig. (2-tailed)  .007 .014 .011 .000 

N 80 80 80 80 80 

X1.2 Pearson 

Correlation 

.297
**

 1 .296
**

 .095 .558
**

 

Sig. (2-tailed) .007  .008 .403 .000 

N 80 80 80 80 80 

X1.3 Pearson 

Correlation 

.274
*
 .296

**
 1 .194 .655

**
 

Sig. (2-tailed) .014 .008  .085 .000 

N 80 80 80 80 80 

X1.4 Pearson 

Correlation 

.283
*
 .095 .194 1 .675

**
 

Sig. (2-tailed) .011 .403 .085  .000 

N 80 80 80 80 80 

Store 

Environment 

Pearson 

Correlation 

.715
**

 .558
**

 .655
**

 .675
**

 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 80 80 80 80 80 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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2. Hasil Uji Validitas psychological pricing (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 

Psychological 

Pricing 

X2.1 Pearson 

Correlation 

1 .262
*
 .151 .076 .593

**
 

Sig. (2-tailed)  .019 .182 .500 .000 

N 80 80 80 80 80 

X2.2 Pearson 

Correlation 

.262
*
 1 .264

*
 .366

**
 .756

**
 

Sig. (2-tailed) .019  .018 .001 .000 

N 80 80 80 80 80 

X2.3 Pearson 

Correlation 

.151 .264
*
 1 .224

*
 .622

**
 

Sig. (2-tailed) .182 .018  .045 .000 

N 80 80 80 80 80 

X2.4 Pearson 

Correlation 

.076 .366
**

 .224
*
 1 .611

**
 

Sig. (2-tailed) .500 .001 .045  .000 

N 80 80 80 80 80 

Psychological 

Pricing 

Pearson 

Correlation 

.593
**

 .756
**

 .622
**

 .611
**

 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 80 80 80 80 80 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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3. Hasil Uji Validitas Shopping Emotion (Z) 

Correlations 

 Z1 Z2 Z3 Z4 

Shopping 

Emotion 

Z1 Pearson 

Correlation 

1 .307
**

 .164 .235
*
 .636

**
 

Sig. (2-tailed)  .006 .147 .036 .000 

N 80 80 80 80 80 

Z2 Pearson 

Correlation 

.307
**

 1 .099 .180 .513
**

 

Sig. (2-tailed) .006  .380 .111 .000 

N 80 80 80 80 80 

Z3 Pearson 

Correlation 

.164 .099 1 .415
**

 .692
**

 

Sig. (2-tailed) .147 .380  .000 .000 

N 80 80 80 80 80 

Z4 Pearson 

Correlation 

.235
*
 .180 .415

**
 1 .748

**
 

Sig. (2-tailed) .036 .111 .000  .000 

N 80 80 80 80 80 

Shopping 

Emotion 

Pearson 

Correlation 

.636
**

 .513
**

 .692
**

 .748
**

 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 80 80 80 80 80 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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4. Hasil Uji Validitas Impulse Buying (Y) 

Correlations 

 Y1 Y2 Y3 Y4 

Impulse 

Buying 

Y1 Pearson 

Correlation 

1 .125 .404
**

 .345
**

 .675
**

 

Sig. (2-tailed)  .268 .000 .002 .000 

N 80 80 80 80 80 

Y2 Pearson 

Correlation 

.125 1 .339
**

 .050 .604
**

 

Sig. (2-tailed) .268  .002 .659 .000 

N 80 80 80 80 80 

Y3 Pearson 

Correlation 

.404
**

 .339
**

 1 .350
**

 .783
**

 

Sig. (2-tailed) .000 .002  .001 .000 

N 80 80 80 80 80 

Y4 Pearson 

Correlation 

.345
**

 .050 .350
**

 1 .623
**

 

Sig. (2-tailed) .002 .659 .001  .000 

N 80 80 80 80 80 

Impulse Buying Pearson 

Correlation 

.675
**

 .604
**

 .783
**

 .623
**

 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 80 80 80 80 80 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 7 Hasil Uji Reliabilitas 

1. Hasil Uji Reliabilitas Store Environment (X1) 

 

Case Processing Summary 

 N % 

Cases Valid 80 100.0 

Excluded
a
 0 .0 

Total 80 100.0 

a. Listwise deletion based on all 

variables in the procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.752 5 

 

2. Hasil Uji Reliabilitas Psychological Pricing (X2) 

Case Processing Summary 

 N % 

Cases Valid 80 100.0 

Excluded
a
 0 .0 

Total 80 100.0 

a. Listwise deletion based on all 

variables in the procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.751 5 

 

 

 



 
 

109 
 

3. Hasil Uji Reliabilitas Shopping Emotion (Z) 

Case Processing Summary 

 N % 

Cases Valid 80 100.0 

Excluded
a
 0 .0 

Total 80 100.0 

a. Listwise deletion based on all 

variables in the procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.754 5 

 

4. Hasil Uji Reliabilitas Impulse Buying (Y) 

Case Processing Summary 

 N % 

Cases Valid 80 100.0 

Excluded
a
 0 .0 

Total 80 100.0 

a. Listwise deletion based on all 

variables in the procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.763 5 
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Lampiran 8 Analisis Regresi Linier Berganda, Determinasi, Uji T 

1. Analisis Regresi Linier Berganda dan Uji T (Model 1) 

Variables Entered/Removed
a
 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 Psychologica

l Pricing, 

Store 

Environment
b
 

. Enter 

a. Dependent Variable: Shopping Emotion 

b. All requested variables entered. 

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4.420 .935  4.728 .000 

Store Environment .490 .088 .530 5.553 .000 

Psychological 

Pricing 

.330 .087 .362 3.792 .000 

a. Dependent Variable: Shopping Emotion 

 

2. Hasil Uji Koefisien Determinasi (Model 1) 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .839
a
 .703 .695 .683 

a. Predictors: (Constant), Psychological Pricing, Store 

Environment 

3. Analisis Regresi Linier Berganda dan Uji T (Model 2) 
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Variables Entered/Removed
a
 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 Shopping 

Emotion, 

Psychologica

l Pricing, 

Store 

Environment
b
 

. Enter 

a. Dependent Variable: Impulse Buying 

b. All requested variables entered. 

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.166 .752  1.550 .125 

Store Environment .296 .074 .299 3.996 .000 

Psychological 

Pricing 

.209 .067 .214 3.104 .003 

Shopping Emotion .525 .081 .491 6.504 .000 

a. Dependent Variable: Impulse Buying 

 

4. 2. Hasil Uji Koefisien Determinasi (Model 2) 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .933
a
 .871 .866 .484 

a. Predictors: (Constant), Shopping Emotion, Psychological 

Pricing, Store Environment 

 



 
 

112 
 

Lampiran 9 t tabel 
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Lampiran 10 r tabel 
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