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Implementasi Silent Salesman, Psychological Pricing, Store Environment Berpengaruh 

Terhadap Impulse Buying Dengan Positive Emotion Sebagai Variabel Intervening (Studi 

Kasus Pada Konsumen MR.DIY Ponorogo City Center) 

Diah Ayu Rahmawati  

Fakultas Ekonomi Universitas Muhammadiyah Ponorogo 

RINGKASAN 

Penelitian ini memiliki tujuan untuk mengetahui pengaruh implementasi silent 

salesman, psychological pricing, store environment terhadap impulse  buying dengan positive 

emotion sebagai variabel intervening, populasi pada penelitian ini adalah konsumen MR.DIY 

Ponorogo City Center. Sampel penelitian berjumlah 96 dengan teknik pengumpulan data 

menggunakan kuesioner. Teknik analisis data yang digunakan untuk menjawab hipotesis 

adalah analisis jalur. Hasil penelitian menunjuk bahwa : (1) Terdapat pengaruh positif dan 

signifikan antara variabel Silent salesman (X1) terhadap impulse buying (Y), (2) Terdapat 

pengaruh positif dan signifikan anatara variabel psychological pricing (X2) terhadap impulse 

buying (Y), (3)Terdapat pengaruh positif dan signifikan antara store environment (X3) 

terhadap impulse buying (Y), (4) positive emotion (Z) dapat memediasi antara variabel silent 

salesman (X1) terhadap impulse buying (Y), (5) positive emotion (Z) mampu memediasi 

variabel psychological pricing (X2) terhadap impulse buying (Y), (6) positive emotion (Z) 

mampu memediasi pengaruh variabel store environment (X3) terhadap impulse buying (Y),  

(7) terdapat pengaruh positif dan signifikan variabel positive emotion (Z) terhadap impulse 

buying (Y).  

Kata Kunci : Silent Salesman, Psychological Pricing, Store Environment, Impulse 

Buying, Positive Emotion.  
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MOTTO 

 

 “ Jangan membuatku nyaman dengan kebohongan, tapi buatlah aku nyaman dengan 

kejujuran”  

-Diah Rahma 

 

“ Dalam setiap diri kita memiliki sisi terang dan gelap. Yang terpenting adalah bagian mana 

yang kita pilih untuk diambil, itulah diri kita sebenarnya” 

-Sirius Black 

 

“ kualitas pendirian seseoranglah yang akan menentukan kesuksesanya, bukan jumlah 

pengikut yang ia miliki ” 

-Remus Lupin 

“ Hal-hal yang hilang atau pergi dari kita punya cara sendiri untuk kembali pada kita 

akhirnya, meskipun dengan cara diluar perkiraan kita” 

-Luna Lovegood  



 

 

vii 

 

DAFTAR ISI 

 

HALAMAN PENGESAHAN ................................................................................................... i 

PERNYATAAN TIDAK MELANGGAR KODE ETIK PENELITIAN ............................ v 

DAFTAR ISI........................................................................................................................... vii 

DAFTAR TABEL ................................................................................................................... xi 

DAFTAR GAMBAR ................................................................................................................ 1 

BAB 1 PENDAHULUAN 

1.1.Latar Belakang Masalah .......................................................................................... 1 

1.2. Rumusan Masalah ................................................................................................... 5 

1.3. Batasan Masalah ...................................................................................................... 6 

1.4. Tujuan dan Manfaat Penelitian .............................................................................. 6 

1.4.1. Tujuan Penelitian ........................................................................................ 6 

1.4.2. Manfaat Penelitian ...................................................................................... 7 

BAB II TINJAUAN PUSTAKA 

2.1. Landasan Teori ........................................................................................................ 9 

2.1.1. Pengertian Pemasaran ................................................................................. 9 

2.1.2. Bauran Pemasaran....................................................................................... 9 

2.1.3. Bisnis Retail ................................................................................................ 10 

2.1.4. Perilaku Konsumen ................................................................................... 13 

2.1.5. Silent Salesman........................................................................................... 16 

2.1.6. Psychological Pricing ................................................................................. 17 

2.1.7. Store Environment ..................................................................................... 19 

2.1.8. Impulse Buying........................................................................................... 20 



 

 

viii 

 

2.1.9. Positive Emotion......................................................................................... 23 

2.2. Penelitian Terdahulu ............................................................................................. 25 

2.3. Kerangka Konseptual ............................................................................................ 29 

2.4. Hipotesis .................................................................................................................. 30 

BAB III METODE PENELITIAN 

3.1. Ruang Lingkup Penelitian .................................................................................... 35 

3.2. Populasi dan Sampel Penelitian ............................................................................ 35 

3.2.1. Populasi ....................................................................................................... 35 

3.2.2. Sampel dan Teknik Pengambilan Sampel ............................................... 35 

3.3. Metode Pengambilan Data .................................................................................... 37 

3.3.1. Data Primer ................................................................................................ 37 

3.3.2. Metode Wawancara (interview)  .............................................................. 37 

3.3.3. Metode angket (Kuesioner)  ...................................................................... 37 

3.4. Definisi Operasional Variabel................................................................................. 38 

3.5. Motode Analisis Data............................................................................................... 41 

3.5.1. Uji Instrumen ............................................................................................ 41 

3.5.2. Pengujian Hipotesis................................................................................... 42 

3.5.3. Teknik Analisis Data ................................................................................. 43 

BAB IV PENELITIAN DAN PEMBAHASAN 

4.1. Hasil Penelitian ........................................................................................................ 45 

4.1.1. Profil MR.DIY Ponorogo City Center ............................................... 45 



 

 

ix 

 

4.1.2. Deskripsi identitas responden ............................................................. 45 

4.1.3. Deskripsi Variabel Penelitian ............................................................. 50 

4.1.4. Uji Instrumen ....................................................................................... 57 

4.1.5. Analisis path (Path Analysis)  ............................................................. 59 

4.1.6. Hasil Pengujian Hipotesis.................................................................... 70 

4.2. Pembahasan ...................................................................................................... 71 

BAB V KESIMPULAN DAN SARAN 

5.1. Kesimpulan ....................................................................................................... 79 

5.2. Saran ................................................................................................................. 80 

DAFTAR PUSTAKA ............................................................................................................. 82 

  



 

 

x 

 

DAFTAR TABEL 

Tabel 1 Penelitian Terdahulu .................................................................................................25 

Tabel 2 Definisi Operasional Variabel ..................................................................................38 

Tabel 3 Identitas Responden Berdasarkan Jenis Kelamin .....................................................46 

Tabel 4 Identitas Responden Berdasarkan Usia.....................................................................47 

Tabel 5 Identitas Responden Berdasarkan Pekerjaan ............................................................48 

Tabel 6 Identitas Responden Berdasarkan Penghasilan Perbulan .........................................49 

Tabel 7 Tanggapan Responden Mengenai Variabel Silent Salesman ....................................50 

Tabel 8 Tanggapan Responden Mengenai Variabel Psychological Pricing .........................52 

Tabel 9 Tanggapan Responden Mengenai Variabel Store Environment ...............................53 

Tabel 10 Tanggapan Responden Mengenai Variabel Positive Emotion ................................54 

Tabel 11 Tanggapan Responden Mengenai Variabel Impulse Buying ..................................56 

Tabel 12 Hasil Pengujian Validitas........................................................................................58 

Tabel 13 Hasil Pengujian Reliabilitas ....................................................................................59 

Tabel 14 R Square Model Pertama ........................................................................................60 

Tabel 15 Coefficients Model Pertama ...................................................................................60 

Tabel 16 R Square Model Kedua ...........................................................................................63 

Tabel 17 Coefficients Model Kedua ......................................................................................63 

Tabel 18 Ringkasan Struktural Model Pertama dan  Kedua ..................................................67 

Tabel 19 Hasil Pengujian Koefisien Determinasi Model Pertama ........................................70 

Tabel 20 Hasil Pengujian Koefisien Determinasi Model Kedua ...........................................71 



 

 

xi 

 

DAFTAR GAMBAR 

 

Gambar 1 Kerangka Konseptual ............................................................................................29 

Gambar 2 Kerangka Model Pertama......................................................................................62 

Gambar 3 Kerangka Model Kedua ........................................................................................66 

Gambar 4 Kerangka Analisis Jalur (Path Analysis) ..............................................................67 

  



 

 

xii 

 

DAFTAR LAMPIRAN 

 

 

Lampiran 1. Kuesioner Penelitian..........................................................................................87 

Lampiran 2. Data Tabulasi Kuesioner Penelitian ..................................................................92 

Lampiran 3. Hasil Uji Validitas Dan Uji Reliabilitas ............................................................94 

Lampiran 4. Hasil Uji Analisis Jalur......................................................................................106 

Lampiran 5. Daftar r Tabel ....................................................................................................112 

Lampiran 6. Daftar t Tabel.....................................................................................................118 

Lampiran 7. Berita Acara .......................................................................................................122 


