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RINGKASAN

Suprihatin (18414862)

Abstract

The aim of this research is to determine the influence of E-Servqual and Customer
Engagement on Repurchase Decisions with E-Satisfaction as an intervening variable
on @oskacamata Instagram Followers. Oskacamata Instagram followers are the
population in this study. The sample taken for research was 100 respondents.
Purposive random sampling is the sampling technique used. data collection using
questionnaires. A 5-level Likert scale was used for measurement and then data
processing using the SPSS (Statistical Product and Service Solution) application for
Windows version 25. Data analysis processing in this research used multiple linear
regression and path analysis.

Keywords : E-Satisfaction, Repurchase’Decision, Customer Engagement, E-
Servqual.

Abstrak

Tujuan penelitian ini adalah untuk mengetahui Pengaruh E-Servgual dan Costumer
Engagement terhadap. Keputusan-Pembelian Ulang dengan™E-Satisfaction sebagai
variabel intervening pada Followers Instagram -@oskacamata: Followers Instagram
Oskacamata merupakan populasi- dalam penelitian-ini. Sampel yang diambil untuk
penelitian ada ' 100 responden. Purposive random sampling-merupakan teknik
pengambilan sampel.yang digunakan. pengumpulan data menggunakan peneyebaran
kuesioner. Skala likert 5 'tingkatan digunakan dalam pengukuran kemudian
pengolahan data’ menggunakan -aplikasi: SPSS: (Statistical -Product and Service
Solution) for windows versi-25. Pengolahan: analisis ' data-dalam penelitian ini
menggunakan regresi linear berganda dan analisis jalur (path).

Kata Kunci : E-Satisfaction, Keputusan Pembelian Ulang; Costumer Engagement,
E-Servqual.
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