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       ABSTRAK  

 

ANALISIS PERSONAL BRANDING AKUN @ERIPRAS3_ MELALUI 

MEDIA SOSIAL TIKTOK 

 

Perkembangan media sosial, khususnya tiktok, telah memberikan ruang luas 

bagi generasi muda dalam mengekspresikan diri dan membangun personal 

branding. Penelitian ini bertujuan untuk menganalisis bagaimana akun tiktok 

@eripras3_ membangun personal branding melalui konten-konten yang 

diunggah. Pendekatan yang digunakan adalah deskriptif kualitatif dengan 

metode analisis isi. Teknis analisis data menggunakan pengumpulan data, 

reduksi data, penyajian data dan Kesimpulan. Data dikumpulkan melalui 

observasi dan dokumentasi terhadap 8 video tiktok yang diunggah oleh akun 

@eripras3_ pada periode juli-oktober 2024. 8 video yang dipilih dengan 

banyaknya viewers dalam video konten tersebut. Analisis dilakukan 

berdasarkan delapan konsep personal branding menurut peter montoya, yaitu 

konsep spesialisasi, konsep kepemimpinan, konsep kepribadian, konsep 

perbedaan, konsep keterlihatan, konsep kesatuan, konsep keteguhan, dan 

konsep nama baik. Dari hasil penelitian menujukkan bahwa eripras berhasil 

membangun citra diri yang kuat melalui konsistensi gaya konten yang humoris, 

autentik, dan relavan dengan kehidupan sehari-hari. Ia memanfaatkan fitur-fitur 

tiktok seperti komentar, live streaming, dan tren yang sedang viral untuk 

memperkuat interaksi dan keterlibatan audiens. Personal branding yang 

dibangun eripras mencerminkan keunikan, kesederhanaan, dan keaslian dirinya 

yang membuatnya mudah dikenali serta diterima oleh public. Penelitian ini 

menyimpulkan bahwa kekuatan personal branding di media sosial terletak pada 

konsistensi pesan, keterlibatan emosional dengan audiens dan keotentikan 

konten. 

 

Kata kunci: personal branding, tiktok, media sosial, konten creator, eripras 
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    ABSTRACK  

 

ANALISIS PERSONAL BRANDING AKUN @ERIPRAS3_ MELALUI 

MEDIA SOSIAL TIKTOK 

 

The development of social media, especially TikTok, has provided a wide 

space for the younger generation to express themselves and build personal 

branding. This study aims to analyze how the TikTok account @eripras3_ 

builds personal branding through the content uploaded. The approach used is 

descriptive qualitative with the content analysis method. The data analysis 

technique uses data collection, data reduction, data presentation and 

Conclusions. Data was collected through observation and documentation of 8 

TikTok videos uploaded by the @eripras3_ account in the period July-October 

2024. 8 videos were selected with the number of viewers in the video content. 

The analysis was carried out based on eight personal branding concepts 

according to Peter Montoya, namely the concept of specialization, the concept 

of leadership, the concept of personality, the concept of difference, the concept 

of visibility, the concept of unity, the concept of determination, and the concept 

of good name. The results of the study show that Eripras has succeeded in 

building a strong self-image through the consistency of humorous, authentic, 

and relevant content styles to everyday life. He uses TikTok features such as 

comments, live streaming, and viral trends to strengthen audience interaction 

and engagement. The personal branding built by eripras reflects his 

uniqueness, simplicity, and authenticity which makes him easily recognized and 

accepted by the public. This study concludes that the strength of personal 

branding on social media lies in the consistency of the message, emotional 

engagement with the audience and authenticity of the content. 

 

keywords: personal branding, tiktok, social media, content creator


