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ABSTRAK 

Nurhayati, Ani. 2025. Analisis Implementasi Etika Bisnis Islam dalam Transaksi  

Jual Beli Sembako pada Toko Bum’bon Hoscokro Ponorogo. Program Studi 

Ekonomi Syariah, Fakultas Agama Islam, Universitas Muhammadiyah 

Ponorogo. Pembimbing (1) Arif Hartono, S.E., M.S.A., Pembimbing (2) 

Adib Khusnul Rois, M.E. 

Kata kunci: Etika Bisnis Islam, Transaksi Jual Beli, Sembako, Toko Kelontong 

Penelitian ini bertujuan untuk mengetahui analisis implementasi etika bisnis 

Islam dalam transaksi jual beli sembako pada Toko Bum’bon Hoscokro Ponorogo. 

Rumusan masalah penelitian: (1) Mengetahui transaksi jual beli sembako pada 

Toko Bum’bon Hoscokro Ponorogo; (2) Implementasi etika bisnis Islam dalam 

transaksi jual beli sembako pada Toko Bum’bon Hoscokro Ponorogo dan 

kesesuaiannya; (3) Faktor pendukung dan penghambat.  

Penelitian menggunakan pendekatan kualitatif deskriptif dengan jenis 

penelitian studi lapangan (field research). Jenis data penelitian termasuk data 

primer yang diperoleh berdasarkan kriteria sampel total sampling meliputi pemilik, 

karyawan, dan pembeli. Teknik pengumpulan data menggunakan observasi, 

wawancara, dan dokumentasi. Teknik analisis data menggunakan reduksi data, 

penyajian data, dan penarikan kesimpulan, Teknik keabsahan data menggunakan 

triangulasi sumber yang mengharuskan peneliti memverifikasi hasil penelitian lebih 

dari satu sumber. 

Hasil penelitian menunjukkan: 1) praktik transaksi jual beli sembako yang 

dilakukan oleh Toko Bum’bon Hoscokro Ponorogo telah memenuhi rukun dan 

syarat jual beli: subjek/pelaku jual beli pemilik, karyawan, dan pembeli, sembako 

dan sayur segar sebagai objek jual beli yang merupakan kebutuhan pokok halal 

dzatnya dan diperoleh melalui hubungan baik dengan pemasok, dan tidak adanya 

unsur paksaan pembeli. Bentuk jual beli pada Toko Bum’bon Hoscokro Ponorogo 

termasuk ba’i amanah, ba’i an-naqd, dan ba’i salam. 2) Praktik implementasi etika 

bisnis Islam pada Toko Bum’bon Hoscokro Ponorogo sesuai dengan prinsip 

kesatuan seperti niat ibadah, prinsip keseimbangan harga keadilan menimbang serta 

pembeli diperlakukan sama, prinsip kehendak bebas seperti karyawan dilibatkan 

kemajuan toko, prinsip tanggung jawab mengganti kerusakan sembako, dan prinsip 

kebajikan seperti pemilik membedakan hak bukan milik toko ke dalam kotak amal 

dan kemauan karyawan untuk membantu pembeli. 3) Faktor pendukung: kesadaran 

dan tanggung jawab karyawan, kesadaran pentingnya etika untuk kelangsungan 

usaha dan loyalitas pelanggan, dan nilai kebajikan pemilik toko. Faktor penghambat: 

perbedaan tingkat kesadaran etika antar individu seperti faktor kelelahan dalam 

bekerja, dan variasi latar belakang, pengalaman, dan pemahaman agama.
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ABSTRACT 

Nurhayati, Ani. 2025. Analysis of The Implementation of Islamic Business Ethics  

in Buying and Selling Transactions of Groceries at Bum'bon Hoscokro 

Ponorogo Store. Sharia Economics Study Program, Faculty of Islamic 

Studies, Muhammadiyah University of Ponorogo. Supervisor (1) Arif 

Hartono, S.E., M.S.A., Supervisor (2) Adib Khusnul Rois, M.E. 

Keywords: Islamic Business Ethics, Buying and Selling Transactions, Groceries,  

Grocery Store 

This study aims to analyze the implementation of Islamic business ethics in 

the buying and selling transactions of groceries at Bum'bon Hoscokro Ponorogo 

store. Research questions to understand: (1) Buying and selling transactions of 

groceries at Bum'bon Hoscokro Ponorogo store; (2) Implementation of Islamic 

business ethics in buying and selling transactions of groceries at Bum'bon Hoscokro 

Ponorogo store and its suitability; (3) Supporting and inhibiting factors. 

The research uses a descriptive qualitative approach with field research as 

the type of research. The types of research data include primary data obtained based 

on total sampling criteria, including owners, employees, and buyers. Data collection 

techniques use observation, interviews, and documentation. Data analysis 

techniques include data reduction, data presentation, and conclusion drawing. Data 

validity techniques use source triangulation. 

The results of the study show: 1) The practice of buying and selling  

transactions groceries at Bum'bon Hoscokro Ponorogo store has fulfilled the 

conditions and requirements: the subjects/actors of buying and selling are the owner, 

employees, and buyers; groceries and vegetables are the objects, which are halal 

through good relations with suppliers; and no coercion of buyers. The buying and 

selling include ba'i amanah, ba'i an-naqd, and ba'i salam. 2) Implementation of 

Islamic business ethics at Bum'bon Hoscokro Ponorogo store aligns with the 

principle of unity, such as the intention of worship, the principle of balanced pricing 

for fairness, and treating buyers equally, the principle of free will, such as involving 

employees in progress, the principle of responsibility for replacing damaged goods, 

and the principle of virtue by charity box and employees to help buyers. 3) 

Supporting factors: awareness and responsibility employee, the importance of 

ethics for business sustainability and customer loyalty, and the owner’s values of 

kindness. Inhibiting factors: differences in individuals ethical awareness like 

fatigue from work, and variations in background, experience, and religious 

understanding. 


