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RINGKASAN 

 

Penelitian ini bertujuan untuk mengetahui serta menganalisis pengaruh 

Brand Experience, WOM, dan Testimoni terhadap Brand Trust pada konsumen 

pupuk Urea Nitrea Non Subsidi di UD Jago Tani Ponorogo. Penelitian 

menggunakan pendekatan kuantitatif dengan populasi seluruh konsumen UD Jago 

Tani. Sampel penelitian ditentukan dengan metode insidental sampling, dengan 

jumlah responden sebanyak 97 orang yang bersedia mengisi kuesioner. Instrumen 

penelitian diuji melalui uji validitas dan reliabilitas, sedangkan metode analisis 

yang digunakan adalah regresi linier berganda dengan bantuan software SPSS 25. 

Hasil penelitian menunjukkan bahwa 1) Brand Experience berpengaruh 

positif dan signifikan terhadap Brand Trust. 2) WOM berpengaruh positif namun 

tidak signifikan terhadap Brand Trust. 3) Testimoni berpengaruh positif dan 

signifikan terhadap Brand Trust. 4) Secara simultan, Brand Experience, WOM, dan 

Testimoni berpengaruh positif dan signifikan terhadap Brand Trust. 

 

Kata Kunci: Brand Experience, Word of Mouth, Testimoni, Brand Trust. 
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MOTTO 
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x 

 

DAFTAR ISI 

 

HALAMAN PENGESAHAN ................................................................................. ii 

RINGKASAN ........................................................................................................ iii 

KATA PENGANTAR ........................................................................................... iv 

PERNYATAAN TIDAK MELANGGAR KODE ETIK PENELITIAN ............ viii 

MOTTO ................................................................................................................. ix 

DAFTAR ISI ........................................................................................................... x 

Daftar Tabel ......................................................................................................... xiii 

Daftar Gambar ...................................................................................................... xiv 

BAB I ...................................................................................................................... 1 

PENDAHULUAN .................................................................................................. 1 

1.1 Latar Belakang Masalah .......................................................................... 1 

1.2 Perumusan Masalah .............................................................................. 10 

1.3 Tujuan dan Manfaat Penelitian ............................................................. 10 

BAB II ................................................................................................................... 13 

TINJAUAN PUSTAKA ....................................................................................... 13 

2.1 Landasan Teori ...................................................................................... 13 

1. Manajemen Pemasaran.......................................................................... 13 

2. Theory of Brand Trust ........................................................................... 17 

3. Marketing Mix / Bauran Pemasaran ...................................................... 18 

4. Perilaku Konsumen ............................................................................... 21 

5. Brand Experience .................................................................................. 25 

6. Word Of Mouth (WOM) ........................................................................ 27 

7. Testimoni .............................................................................................. 31 

8. Brand Trust ........................................................................................... 33 

2.2 Penelitian Terdahulu ............................................................................. 36 

2.3 Kerangka Konseptual Penelitian ........................................................... 38 

2.4 Hipotesis ................................................................................................ 39 

BAB III ................................................................................................................. 45 

METODE PENELITIAN ...................................................................................... 45 

3.1 Ruang Lingkup Penelitian ..................................................................... 45 

3.2 Populasi dan Sampel ............................................................................. 46 



 

xi 

 

1. Populasi ................................................................................................. 46 

2. Sampel ................................................................................................... 46 

3.3 Metode Pengambilan Data .................................................................... 48 

1. Data Primer ........................................................................................... 48 

2. Data Sekunder ....................................................................................... 48 

3. Teknik Pengambilan Data ..................................................................... 48 

4. Skala Pengukuran .................................................................................. 49 

3.4 Definisi Operasional Variabel ............................................................... 50 

3.5 Metode Analisis Data ............................................................................ 51 

1. Uji Instrumen ........................................................................................ 51 

2. Alat Analisis .......................................................................................... 52 

3. Uji Hipotesis ......................................................................................... 54 

BAB IV ................................................................................................................. 57 

HASIL PENELITIAN DAN PEMBAHASAN .................................................... 57 

4.1 Hasil Penelitian ................................................................................. 57 

1. Gambaran Umum Perusahaan ............................................................... 57 

2. Deskripsi Identitas Responden .............................................................. 64 

3. Deskripsi Variabel Penelitian ................................................................ 69 

4. Uji Instrumen ........................................................................................ 83 

5. Analisis Data ......................................................................................... 85 

6. Uji Hipotesis ......................................................................................... 89 

4.2 Pembahasan ....................................................................................... 92 

BAB V ................................................................................................................. 101 

KESIMPULAN DAN SARAN ........................................................................... 101 

5.1 Kesimpulan ......................................................................................... 101 

5.2 Saran .................................................................................................... 102 

Daftar Pustaka ..................................................................................................... 104 

Lampiran 1 Kuesioner Penelitian ........................................................................ 109 

Lampiran 2 Output Frekuensi Karakteristik Responden ..................................... 113 

Lampiran 3 Tabulasi Data Jawaban Responden ................................................. 115 

Lampiran 4 Output Tanggapan Responden Terhadap Variabel .......................... 120 

Lampiran 5 Hasil Output Uji Validitas ............................................................... 122 

Lampiran 6 Output Hasil Uji Reliabilitas ........................................................... 126 



 

xii 

 

Lampiran 7 Hasil Analisis Regresi Linier Berganda, Koefisien Determinasi (R2), 

Uji T dan Uji F .................................................................................................... 127 

Lampiran 8 Nilai R Tabel ................................................................................... 129 

Lampiran  9: Nilai T tabel ................................................................................... 130 

Lampiran 10 Nilai F Tabel .................................................................................. 131 

Lampiran 11 Berita Acara Skripsi....................................................................... 132 

Lampiran 12 Surat Bebas Plagiasi ...................................................................... 135 

Lampiran 13 Submit Jurnal ................................................................................. 136 

Lampiran 14 Dokumentasi .................................................................................. 137 

 

  



 

xiii 

 

Daftar Tabel 

 

Tabel 2. 1 Penelitian Terdahulu ............................................................................ 36 

Tabel 3. 1 Skala Likert .......................................................................................... 49 

Tabel 3. 2 Definisi Operasional Variabel .............................................................. 50 

Tabel 4. 1 Identitas Responden Berdasarkan Jenis Kelamin ................................ 64 

Tabel 4. 2 Identitas Responden Berdasarkan Usia ................................................ 65 

Tabel 4. 3 Identitas Responden Berdasarkan Pekerjaan ....................................... 67 

Tabel 4. 4 Identitas Responden Berdasarkan Intensitas Pembelian ...................... 68 

Tabel 4. 5 Tanggapan Responden Terhadap Variabel Brand Experience (X1) .... 71 

Tabel 4. 6 Hasil Pengujian validitas ...................................................................... 83 

Tabel 4. 7 Hasil Uji Reliabilitas ............................................................................ 85 

Tabel 4. 8 Hasil Pengujian Analisis Regresi Linier Berganda .............................. 87 

Tabel 4. 9 Hasil Uji Determinasi........................................................................... 89 

Tabel 4. 10 Hasil Uji t (Parsial) ............................................................................ 90 

Tabel 4. 11 Hasil Uji F (Simultan) ........................................................................ 92 

  



 

xiv 

 

Daftar Gambar 

 

Gambar 2. 1 Kerangka Penelitian ......................................................................... 39 

Gambar 4. 1 Ud Jago Tani .................................................................................... 57 

Gambar 4. 2 Ulasan UD Jago Tani ....................................................................... 58 

Gambar 4. 3 Pupuk Urea Nitrea ............................................................................ 59 

Gambar 4. 4 Ulasan Pupuk Urea Nitrea ................................................................ 60 


