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ABSTRAK

ANALISIS KONSEP MEDIA RELATIONS DALAM AKTIVITAS
PROMOSI WISATA ALAM NGAMBANG TIRTO KENCONO
PONOROGO

Umniyatuzzahro’
NIM 22240989

Wisata Alam Ngambang Tirto Kencono merupakan destinasi wisata berbasis desa
di Kabupaten Ponorogo yang memiliki potensi alam dan panorama yang kuat,
namun belum didukung oleh strategi promosi yang optimal. Permasalahan utama
terletak pada belum terstrukturnya penerapan media relations serta rendahnya
intensitas publikasi melalui media massa dan media digital, sehingga eksposur dan
citra destinasi di ruang publik masih terbatas. Kondisi ini menunjukkan adanya
kesenjangan antara potensi wisata yang dimiliki dan strategi komunikasi promosi
yang dijalankan. Penelitian ini bertujuan untuk menganalisis penerapan media
relations berdasarkan enam prinsip Frank Jefkins serta mengkaji integrasinya
dengan taktik promosi Model PESO (Paid, Earned, Shared, Owned) dalam
mendukung promosi destinasi wisata desa. Metode penelitian yang digunakan
adalah kualitatif deskriptif dengan teknik pengumpulan data berupa wawancara,
observasi, dan dokumentasi. Validitas data diuji melalui triangulasi teknik, waktu,
dan sumber, serta dianalisis menggunakan model interaktif Miles dan Huberman.
Hasil penelitian menunjukkan bahwa penerapan media relations telah dilakukan
sebagian, khususnya pada aspek pelayanan media dan penyediaan akses informasi,
namun belum terstruktur dan masih sangat bergantung pada peran Kepala Desa.
Selain itu, penerapan Model PESO belum berjalan optimal, terutama pada
pengelolaan owned dan shared media, serta pemanfaatan earned dan paid media
yang masih minim. Penelitian ini menyimpulkan bahwa diperlukan penguatan
kelembagaan, pembagian peran yang jelas, serta pengelolaan media yang
berkelanjutan guna meningkatkan efektivitas promosi dan daya saing wisata desa.

Kata kunci: media relations; promosi wisata; model PESO; wisata desa;
komunikasi pariwisata



ABSTRACT

ANALISIS KONSEP MEDIA RELATIONS DALAM AKTIVITAS
PROMOSI WISATA ALAM NGAMBANG TIRTO KENCONO

Umniyatuzzahro’
NIM 22240989

Ngambang Tirto Kencono Nature Tourism is a village-based tourist destination in
Ponorogo Regency that has strong natural and panoramic potential, but has not been
supported by an optimal promotional strategy. The main problem lies in the implementation
of unstructured media relations and low publication intensity through mass and digital
media, resulting in limited exposure and image of the destination in the public space. This
condition indicates a gap between the existing tourism potential and the implemented
promotional communication strategy. This study aims to analyze the implementation of
media relations based on Frank Jefkins' six principles and test its integration with the
PESO Model promotional tactics (Paid, Earned, Shared, Owned) in supporting the
promotion of village tourism destinations. The research method used is descriptive
qualitative with data collection techniques in the form of interviews, observation, and
documentation. Data validity was tested through triangulation of techniques, time, and
sources, and analyzed using the Miles and Huberman interactive model. The results of the
study indicate that the implementation of media relations has been partially implemented,
especially in the aspects of media services and the provision of information access, but is
not yet structured and still heavily dependent on the role of the Village Head. Furthermore,
the implementation of the PESO Model has not been optimal, particularly in the
management of owned and shared media, and the utilization of earned and paid media
remains minimal. This study concludes that institutional strengthening, clear role
allocation, and sustainable media management are necessary to improve the effectiveness
of village tourism promotion and its competitiveness.

Keywords: media relations; tourism promotion, PESO model; village tourism; tourism
communication
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