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ABSTRAK

“ANALISIS BRANDING BATIK PKK MOTIF LELE SEBAGAI
REPRESENTASI MATA PENCAHARIAN DI DESA TAPEN KECAMATAN
LEMBEYAN KABUPATEN MAGETAN.”

Dwi Yulia Ambarwati

22241046

Penelitian ini berjudul “Analisis Branding Batik PKK Motif Lele sebagai
Representasi Mata Pencaharian di Desa Tapen Kecamatan Lembeyan Kabupaten
Magetan”. Latar belakang penelitian ini berfokus pada upaya PKK Desa Tapen
dalam mengembangkan batik sebagai produk ekonomi kreatif yang berbasis pada
identitas budaya lokal, yaitu mata pencaharian masyarakat sebagai pembudidaya
ikan lele. Meskipun memiliki potensi yang kuat secara simbolik dan budaya, proses
branding Batik PKK Motif Lele masih berjalan secara sederhana dan belum
menggunakan strategi komunikasi yang terstruktur. Kondisi ini menyebabkan
identitas merek belum dikenal secara luas. Tujuan penelitian ini adalah
menganalisis strategi branding Batik PKK Motif Lele melalui pendekatan model
Customer-Based Brand Equity (CBBE) yang merupakan model branding produk
yang dikembangkan Kotler & Keller. Model ini digunakan untuk melihat
bagaimana suatu merek dibangun melalui enam dimensi: brand salience, brand
performance, brand imagery, consumer judgments, consumer feelings, dan brand
resonance. Penelitian ini menggunakan pendekatan Kualitatif deskriptif dengan
teknik pengumpulan data berupa wawancara mendalam, observasi, dan
dokumentasi. Informan ditentukan menggunakan teknik purposive sampling yang
melibatkan anggota PKK, pengrajin batik, perangkat desa, dan masyarakat sebagai
pengguna produk. Validitas data diperkuat melalui triangulasi sumber dan member
check. Hasil penelitian menunjukkan bahwa brand salience Batik PKK Motif Lele
masih terbatas pada lingkup internal Desa Tapen. Brand performance dinilai cukup
baik dari segi kualitas produk dan proses produksi manual, serta kemampuannya
menjalankan fungsi ganda sebagai produk fesyen dan media komunikasi budaya.
Brand imagery terbentuk kuat melalui simbol motif lele yang merepresentasikan
kerja keras, ketekunan, dan identitas masyarakat desa. Consumer judgments dan
consumer feelings menunjukkan respons positif berupa penilaian keaslian,
kebanggaan, dan keterikatan emosional terhadap produk. Sementara itu, brand
resonance tercermin dalam loyalitas sosial dan penggunaan kolektif batik pada
kegiatan resmi desa. Kesimpulan penelitian ini menunjukkan bahwa branding Batik
PKK Motif Lele memiliki potensi besar sebagai produk budaya lokal, namun masih
memerlukan penguatan strategi branding dan komunikasi agar dapat dikenal dan
berdaya saing secara lebih luas.

Kata Kunci: Branding Produk, CBBE, Kotler & Keller, Batik PKK Motif Lele,
Budaya Lokal.



ABSTRACT

"BRANDING ANALYSIS OF PKK BATIK WITH CATFISH MOTIF AS A
REPRESENTATION OF LIVELIHOODS IN TAPEN VILLAGE."

Dwi Yulia Ambarwati
22241046

This research, entitled "Branding Analysis of PKK Batik with Catfish Motif as a
Representation of Livelihoods in Tapen Village," focuses on the efforts of the Tapen
Village PKK (Family Welfare Movement) to develop batik as a creative economic
product based on local cultural identity, specifically the community's livelihood as
catfish farmers. Despite its strong symbolic and cultural potential, the branding
process for PKK Batik with Catfish Motif remains rudimentary and lacks a
structured communication strategy. This situation has resulted in the brand identity
remaining largely unknown. The purpose of this research is to analyze the branding
strategy of PKK Batik with Catfish Motif using the Customer-Based Brand Equity
(CBBE) model, a product branding model developed by Kotler & Keller. This model
is used to examine how a brand is built across six dimensions. brand salience,
brand performance, brand imagery, consumer judgments, consumer feelings, and
brand resonance. This research uses a descriptive qualitative approach, with data
collection  techniques including in-depth interviews, observation, and
documentation. Informants were selected using a purposive sampling technique
involving Family Welfare Movement (PKK) members, batik artisans, village
officials, and community members as product users. Data validity was strengthened
through source triangulation and member checking. The results of the study
indicate that the brand salience of Batik PKK Motif Lele is still limited to the
internal scope of Tapen Village. Brand performance is considered quite good in
terms of product quality and manual production process, as well as its ability to
carry out dual functions as a fashion product and a cultural communication
medium. Brand imagery is strongly formed through the symbol of the lele motif
which represents hard work, perseverance, and the identity of the village
community. Consumer judgments and consumer feelings show a positive response
in the form of assessments of authenticity, pride, and emotional attachment to the
product. Meanwhile, brand resonance is reflected in social loyalty and the
collective use of batik in official village activities. The conclusion of this study
shows that the branding of Batik PKK Motif Lele has great potential as a local
cultural product, but still requires strengthening branding and communication
strategies to be recognized and competitive more widely.

Keywords: Product Branding, CBBE, Kotler & Keller, PKK Batik with the Catfish
Motif, Local Culture.
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