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ABSTRAK 

ANALISIS IMPLEMENTASI KONSEP PROMOSI BATIK 

CIPRAT KELOMPOK DISABILITAS KARANGPATIHAN DI 

PONOROGO 

FARADILLA AYU SEPTYANTI 

22240988 

 

Skripsi ini bertujuan untuk menganalisis konsep promosi yang 

diterapkan oleh Batik Ciprat Kelompok Disabilitas Karangpatihan di 

Ponorogo dalam upaya meningkatkan daya tarik dan jangkauan pasar. 

Batik Ciprat Karangpatihan merupakan salah satu usaha UMKM yang 

memproduksi batik dengan teknik ciprat, di mana proses produksinya 

melibatkan penyandang disabilitas sebagai bentuk pemberdayaan sosial. 

Keunikan utama Batik Ciprat Karangpatihan terletak pada motif abstrak 

yang tidak pernah sama serta nilai sosial yang melekat pada setiap proses 

produksinya. Metode yang digunakan adalah kualitatif deskriptif dengan 

teknik pengumpulan data melalui observasi, wawancara mendalam, dan 

dokumentasi. Teori yang digunakan dalam penelitian ini adalah 

marketing mix 11P menurut Kotler (2000). Hasil penelitian 

menunjukkan bahwa Batik Ciprat Karangpatihan telah menerapkan 

seluruh elemen dalam marketing mix 11P. Keunggulan utama terletak 

pada diferensiasi produk batik ciprat yang unik serta keterlibatan aktif 

penyandang disabilitas dalam proses produksi, yang menjadi nilai 

tambah dalam strategi promosi. Selain itu, dukungan pemerintah desa 

serta keikutsertaan dalam pameran dan kegiatan promosi langsung turut 

berkontribusi terhadap citra positif usaha ini. Namun, kelemahan terletak 

pada aspek promosi digital, di mana pemanfaatan media sosial masih 

terbatas dan belum dikelola secara optimal dan berkelanjutan.  Penelitian 

ini merekomendasikan penguatan strategi promosi digital dan 

pengembangan perencanaan promosi yang lebih terstruktur sebagai 

langkah strategis untuk meningkatkan daya saing Batik Ciprat 

Karangpatihan di era industri kreatif modern. 

 

Kata kunci: Konsep Promosi, Marketing Mix 11P, Batik Ciprat, 

UMKM, Pemberdayaan Disabilitas 
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ABSTRACT 

ANALYSIS OF THE IMPLEMENTATION OF THE 

PROMOTIONAL CONCEPT OF CIPRAT BATIK BY THE 

KARANGPATIHAN DISABILITY GROUP IN PONOROGO 

FARADILLA AYU SEPTYANTI 

22240988 

 

This thesis aims to analyze the promotional concept implemented by 

Batik Ciprat, a Karangpatihan Disability Group in Ponorogo, to increase 

its appeal and market reach. Batik Ciprat Karangpatihan is a MSME that 

produces batik using the ciprat technique, where the production process 

involves people with disabilities as a form of social empowerment. The 

main uniqueness of Batik Ciprat Karangpatihan lies in its unique abstract 

motifs and the social values inherent in each production process. The 

method used is descriptive qualitative, with data collection through 

observation, in-depth interviews, and documentation. The theory used in 

this study is Kotler's (2000). The results show that Batik Ciprat 

Karangpatihan has implemented all elements of the 11P marketing mix. 

The main advantage lies in the unique differentiation of the splash-

shaped batik products and the active involvement of people with 

disabilities in the production process, which adds value to the 

promotional strategy. Furthermore, support from the village government 

and participation in exhibitions and direct promotional activities 

contribute to the positive image of this business. However, a weakness 

lies in its digital promotion aspect, where the use of social media is still 

limited and has not been managed optimally and sustainably. This study 

recommends strengthening its digital promotion strategy and developing 

a more structured promotional plan as strategic steps to increase Batik 

Ciprat Karangpatihan's competitiveness in the modern creative industry 

era. 

 

Keywords: Promotion Concept, Marketing Mix 11P, Batik Ciprat, 

MSMEs, Empowerment of the Disabled 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xii 
 

DAFTAR ISI 

HALAMAN JUDUL ....................................................................................... i 

HALAMAN PERSETUJUAN ....................................................................... ii 

HALAMAN PENGESAHAN ....................................................................... iii 

PERNYATAAN KEASLIAN KARYA ILMIAH ........................................ iv 

HALAMAN MOTTO .................................................................................... v 

KATA PENGANTAR .................................................................................. vi 

HALAMAN PERSEMBAHAN ................................................................. viii 

ABSTRAK ..................................................................................................... x 

ABSTRACT .................................................................................................. xi 

DAFTAR GAMBAR .................................................................................. xiv 

DAFTAR LAMPIRAN ................................................................................ xv 

BAB I PENDAHULUAN .............................................................................. 1 

A. Latar Belakang .................................................................................... 1 

B. Rumusan Masalah .................................................................................. 6 

C. Tujuan Penelitian ................................................................................... 6 

D. Manfaat Penelitian ................................................................................. 6 

BAB II TINJAUAN PUSTAKA .................................................................... 8 

A. Kajian Teori ........................................................................................ 8 

1. Promosi ........................................................................................... 8 

2. Marketing Mix .............................................................................. 10 

B. Penelitian Terdahulu ......................................................................... 17 

C. Kerangka Pikir .................................................................................. 21 

BAB III METODOLOGI PENELITIAN..................................................... 22 

A. Tempat dan Waktu .............................................................................. 22 

B. Jenis Penelitian .................................................................................... 22 

C. Subjek dan Objek Penelitian ................................................................ 22 

D. Metode Pengumpulan Data ............................................................... 23 

E. Teknik Analisis Data ......................................................................... 24 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ............................. 26 

A. Deskripsi Batik Ciprat Karangpatihan .............................................. 26 

B. Hasil Penelitian ................................................................................. 28 

BAB V  PENUTUP ...................................................................................... 67 

A. Kesimpulan ....................................................................................... 67 



 

xiii 
 

B. Saran .................................................................................................. 68 

DAFTAR PUSTAKA .................................................................................. 70 

LAMPIRAN ................................................................................................. 72 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xiv 
 

DAFTAR GAMBAR 

 

Gambar 4. 1 Rumah Harapan Mulya ........................................................... 28 

Gambar 4. 2 Produk Batik Ciprat ................................................................. 31 

Gambar 4. 3 Katalog Harga Produk ............................................................. 34 

Gambar 4. 4 Pameran di Maesa Hotel ......................................................... 36 

Gambar 4. 5 Fashion Show di PCC Mall ..................................................... 36 

Gambar 4. 6 Fashion Show di Jl. Hos Cokro ............................................... 37 

Gambar 4. 7 Pameran di Polres Ponorogo ................................................... 37 

Gambar 4. 8 Media Sosial Batik Ciprat ....................................................... 38 

Gambar 4. 9 Tempat Rumah Harapan Mulya .............................................. 41 

Gambar 4. 10 Proses Produksi Batik............................................................ 55 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 



 

xv 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Surat Ijin Penelitian .................................................................. 72 

Lampiran 2 Wawancara dengan Kepala Desa Karangpatihan ..................... 73 

Lampiran 3 Wawancara dengan Ketua Pengelola Rumah Harapan Mulya . 73 

Lampiran 4 Wawancara dengan Pengelola akun media sosial .................... 74 

Lampiran 5 Wawancara dengan Pendamping Disabilitas ............................ 74 

Lampiran 6 Wawancara dengan Anggota Disabilitas .................................. 75 

Lampiran 7 Surat Bebas Plagiasi ................................................................. 76 

Lampiran 8 Daftar Pertanyaan Wawancara ................................................. 77 


	e61632084743cece5f3eb282a782d8be5f426ed584be294d8116d0d2b2cc401e.pdf
	5e6596f563161da7fe5dbf12ee47568d828b3775518306616f05b076591d37d4.pdf
	HALAMAN PERSETUJUAN
	8f578225ec216dfd445da137d810302bff3024a168e4e5b4cea1a4576d6b3b04.pdf
	5e6596f563161da7fe5dbf12ee47568d828b3775518306616f05b076591d37d4.pdf

