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ABSTRAK

Penelitian ini bertujuan untuk menganalisis bagaimana kreativitas menu dan layanan Michello
Grill & Dimsum direpresentasikan melalui media poster promosi dalam perspektif komunikasi
pemasaran. Di tengah ketatnya persaingan industri kuliner, Michello Grill & Dimsum
menggunakan keunikan produk dan pengalaman layanan sebagai strategi diferensiasi. Namun,
efektivitas nilai-nilai tersebut sangat bergantung pada bagaimana pesan dikonstruksi secara
visual untuk menarik konsumen. Metode penelitian yang digunakan adalah kualitatif
deskriptif dengan pendekatan analisis isi visual. Data dikumpulkan melalui observasi terhadap
poster-poster promosi Michello Grill & Dimsum, dokumentasi, serta studi pustaka. Hasil
penelitian menunjukkan bahwa kreativitas menu dikomunikasikan secara dominan melalui
teknik fotografi produk yang menonjolkan appetite appeal (daya tarik selera), sedangkan
kreativitas layanan direpresentasikan melalui penggunaan elemen grafis dan teks persuasif
yang membangun ekspektasi pengalaman konsumen. Secara keseluruhan, poster promosi
Michello Grill & Dimsum telah menjalankan fungsi komunikasi pemasaran dalam
membangun citra merek, meskipun masih terdapat ruang untuk penguatan integrasi pesan

antara aspek layanan fisik dengan janji visual di media promosi.

Kata Kunci: Kreativitas Menu, Layanan, Komunikasi Pemasaran, Poster Promosi, Michello
Grill & Dimsum.
ABSTRACT

This research aims to analyze how the creativity of Michello Grill & Dimsum menu and services
is represented through promotional posters from a marketing communication perspective.
Amidst intense competition in the culinary industry, Michello Grill & Dimsum utilizes product
uniqueness and service experience as a differentiation strategy. However, the effectiveness of
these values highly depends on how messages are visually constructed to attract consumers.
The research method used is descriptive qualitative with a visual content analysis approach.
Data were collected through observation of Michello Grill & Dimsum promotional posters,
documentation, and literature review. The results indicate that menu creativity is dominantly
communicated through product photography techniques that emphasize appetite appeal, while
service creativity is represented through graphic elements and persuasive text that build
consumer experience expectations. Overall, Michello Grill & Dimsum promotional posters

have fulfilled the marketing communication function in building brand image, although there
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is still room for strengthening the message integration between physical service aspects and

visual promises in the promotional media.

Keywords: Menu Creativity, Service, Marketing Communication, Promotional Poster, Michello

Grill & Dimsum.
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