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ABSTRAK 

 

ANALISIS STRATEGI PERSONAL BRANDING KREATOR LOKAL 

PONOROGO (STUDI KASUS KANAL YOUTUBE JEJAK RICHARD) 

 

WICAHYO ROMDONI SAPUTRO 

 

21240934 

 

Perkembangan media digital telah mengubah cara individu membangun citra diri di 

ruang publik, termasuk melalui platform YouTube yang memungkinkan seseorang 

mengekspresikan nilai dan kepribadian secara luas. Penelitian ini dilatarbelakangi 

oleh fenomena kreator lokal yang kurang mampu membentuk identitas personal 

melalui konten budaya dan sosial. Tujuan penelitian ini adalah untuk menganalisis 

strategi personal branding yang diterapkan oleh kreator dalam membangun citra 

autentik dan kredibel di ruang digital. Penelitian menggunakan metode kualitatif 

deskriptif dengan teori Personal branding Montoya dan Vandehey yang mencakup 

delapan elemen utama: Specialization, leadership, personality, differentiation, 

visibility, unity, persistence, dan goodwill. Data diperoleh melalui observasi konten 

video, wawancara dengan kreator serta audiens aktif, dan dokumentasi aktivitas 

kanal. Hasil penelitian menunjukkan bahwa Jejak Richard berhasil membangun 

personal branding yang kuat melalui konsistensi nilai kemanusiaan, empati sosial, 

dan narasi reflektif yang menggambarkan keaslian karakter kreator. Pengelolaan 

visual yang sinematik dan gaya komunikasi yang sederhana memperkuat 

kredibilitas serta keterikatan emosional dengan audiens. Penelitian ini 

menyimpulkan bahwa keberhasilan personal branding di YouTube ditentukan oleh 

keseimbangan antara keaslian nilai, konsistensi pesan, dan kemampuan 

membangun hubungan emosional dengan publik. 

Kata Kunci: YouTube, Strategi, Komunikasi, Identitas, Digital.  
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ABSTRACT 

 

ANALYSIS OF PERSONAL BRANDING STRATEGIS OF A LOCAL 

CREATOR IN PONOROGO (A CASE STUDY OF THE YOUTUBE 

CHANNEL JEJAK RICHARD) 

 

WICAHYO ROMDONI SAPUTRO 

 

21240934 

 

The development of digital media has transformed the way individuals build their 

public self-image, including through the YouTube platform, which allows people to 

express values and personality on a broad scale. This study is motivated by the 

phenomenon of local content creators who are less capable of forming personal 

identity through cultural and social content in digital media. The purpose of this 

study is to analyze the personal branding strategies applied by creators in building 

an authentic and credible image in the digital space. This research employs a 

descriptive qualitative method based on Montoya and Vandehey’s Personal 

branding theory, which includes eight main elements: Specialization, leadership, 

personality, differentiation, visibility, unity, persistence, and goodwill. Data were 

obtained through video content observation, interviews with the creator and active 

audiences, and documentation of channel activities. The results show that Jejak 

Richard has successfully built strong personal branding through consistent 

humanitarian values, social empathy, and reflective narratives that represent the 

authenticity of the creator’s character. Cinematic visual management and a simple 

communication style strengthen credibility and emotional engagement with the 

audience. This study concludes that the success of personal branding on YouTube 

is determined by a balance between value authenticity, message consistency, and 

the ability to build emotional relationships with the public. 

Keywords: YouTube, Strategy, Communication, Identity, Digital. 
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