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RINGKASAN 

 

Skripsi : “Pengaruh Seller Reputation, Relationship Quality dan Mobile 

Marketing Terhadap Purchase Intention pada Toko Oleh-oleh Gadung Melati 

Ponorogo” ; Renaldi Anugerah Wicaksono, NIM 21415431, Program Studi 

Manajemen, Fakultas Ekonomi Universitas Muhammadyah Ponorogo. 

Penelitian ini bertujuan untuk mengetahui da menganalisis pengaruh Seller 

Reputation, Relationship Quality dan Mobile Marketing terhadap Purchase 

Intention Toko Oleh-oleh Gadung Melati Ponorogo. Penelitian ini menggunakan 

pendekatan kuantitatif dengan populasi pelanggan Toko Oleh-oleh Gadung Melati 

Ponorogo yang bersedia mengisi kuisioner. Teknik Pengambilan sampel dalam 

penelitian ini dilakukan melalui Purposive sampling dimana sampel dari 

penelitian ini adalah pelanggan Toko Oleh-oleh Gadung Melati Ponorogo yang 

telah melakukan kunjungan >1 kali dengan jumlah sampel sebanyak 100 

responden. Metode analisis yang digunakan dalam penelitian ini adalah analisis 

regresi linier berganda dengan bantuan software SPSS 25. 

Hasil temuan ini menunjukkan bahwa 1) Seller Reputation secara parsial 

berpengaruh positif dan signifikan terhadap Purchase Intention, 2) Relationship 

Quality secara parsial berpengaruh positif dan signifikan terhadap Purchase 

Intentio, 3) Mobile Marketing secara parsial berpengaruh positif dan signifikan 

terhadap Purchase Intention, 4) Kualitas Pelayanan, Kualitas Produk dan Price 

secara simultan berpengaruh positif dan signifikan terhadap Purchase Intention. 

Kata Kunci : Seller Reputation, Relationship Quality dan Mobile Marketing, 

Purchase Intention 
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MOTTO 

Ungkapan diri 

Skripsi ini saya persembahkan sebagai wujud syukur dan cinta kedua 

orang tua terutama untuk Bapak dan Ibu tercinta, yang selalu menjadi tameng dan 

cahaya dalam hidup saya. 

Motto 

“Maka sesungguhnya bersama kesulitan itu ada kemudahan” 

(Q.S Al – insyirah : 5-6) 



viii 

 

 

DAFTAR ISI 

HALAMAN PENGESAHAN ............................................................................... i 

RINGKASAN ....................................................................................................... ii 

KATA PENGANTAR ........................................................................................... iii 

PERNYATAAN TIDAK MELANGGAR KODE ETIK PENELITIAN ............. vi 

MOTTO ................................................................................................................. vii 

DAFTAR ISI ...................................................................................................... viii 

DAFTAR TABEL .............................................................................................. xiii 

DAFTAR GAMBAR ......................................................................................... xiv 

BAB I .................................................................................................................... 1 

PENDAHULUAN ................................................................................................. 1 

1.1 Latar Belakang Masalah ............................................................................... 1 

1.2 Rumusan Masalah ........................................................................................ 9 

1.3 Tujuan Dan Manfaat Penelitian .................................................................. 10 

1. Tujuan Penelitian ................................................................................ 10 

2. Manfaat Penelitian .............................................................................. 11 

BAB II 14 

TINJAUAN PUSTAKA 14 

2.1 Landasan Teori ........................................................................................... 14 

1. Manajemen ................................................................................................. 14 

2. Manajemen Pemasaran ............................................................................... 16 

3. Marketing Mix ............................................................................................ 17 

4. Perilaku Konsumen .................................................................................... 20 



ix 

 

 

5. Proses Pengambilan Keputusan ................................................................... 22 

6. Purchase Intenton ........................................................................................ 24 

a. Definisi Purchase Intention ................................................................. 24 

b. Faktor-faktor Purchase Intention ......................................................... 25 

c. Indikator Purchase Intention................................................................ 26 

7. Seller Reputation ......................................................................................... 27 

a. Definisi Seller Reputation .................................................................... 27 

b. Indikator Seller Reputation .................................................................. 29 

8. Relationship Quality .................................................................................... 30 

a. Definisi Relationship Quality ............................................................... 30 

b. Indikator Relationship Quality ............................................................. 31 

9. Mobile Marketing ........................................................................................ 32 

a. Definisi Mobile Marketing ................................................................... 32 

b. Indikator Mobile Marketing ................................................................. 33 

2.2 Penelitian Terdahulu .................................................................................... 34 

1) Kerangka Konseptual Penelitian ................................................................. 37 

Error! Bookmark not defined. 

3.1 Hipotesis ...................................................................................................... 38 

BAB III 43 

METODE PENELITIAN 43 

3.1 Ruang Lingkup Penelitian ........................................................................... 43 



x 

 

 

3.2 Populasi dan Sampel ................................................................................... 43 

a. Populasi ................................................................................................ 43 

b. Sampel .................................................................................................. 44 

a. Data Primer .......................................................................................... 45 

b. Data Sekunder ...................................................................................... 45 

c. Skala Pengukuran ................................................................................. 45 

2) Definisi Operasional Variabel ..................................................................... 46 

3.3 Metode Analisis Data .................................................................................. 52 

a. Uji Instrumen ....................................................................................... 52 

b. Analisis Data ........................................................................................ 53 

c. Uji Hipotesis ........................................................................................ 54 

BAB IV 56 

4.1. Hasil Penelitian ............................................................................................ 57 

1. Gambaran Umum Objek Penelitian............................................................. 57 

a. Sejarah Toko Oleh-oleh Gadung Melati Ponorogo .............................. 57 

4.2. Hasil Penelitian Pembahasan ....................................................................... 61 

1. Gambaran Umum Responden...................................................................... 61 

a. Karakteristik Responden Berdasarkan Usia ......................................... 61 

b. Karakteristik Responden Berdasarkan Jenis Kelamin ......................... 63 

c. Karakteristik Responden Berdasarkan Pekerjaan ................................ 63 

d. Karakteristik Responden Berdasarkan Frekuensi Pembelian .............. 65 



xi 

 

 

2. Deskripsi Variable Penelitian ..................................................................... 65 

3) PENGUJIAN .............................................................................................. 72 

1. Uji Instrumen. ............................................................................................. 72 

a. Uji Validitas ........................................................................................ 72 

b. Uji Reliabilitas .................................................................................... 74 

2. Analisis Data .............................................................................................. 75 

a. Analisis Regresi Linier Berganda ....................................................... 75 

3. Uji Hipotesis ............................................................................................... 79 

a. UJI T (Parsial) ..................................................................................... 79 

4. 5 PEMBAHASAN ........................................................................................ 84 

a. Pengaruh Seller Reputation (X1) Terhadap Purchase Intention (Y) .. 84 

b. Pengaruh Relationship Quality (X2) terhadap Purchase Intention (Y) ..... 85 

c. Pengaruh Mobile Marketing (X3) terhadap Purchase Intention (Y) .......... 86 

d. Pengaruh Seller Reputation (X1), Relationship Quality (X2), dan Mobile 

Marketing (X3) terhadap Purchase Intention (Y) secara simultan ................... 87 

BAB V 89 

KESIMPULAN DAN SARAN 89 

5.1. KESIMPULAN .......................................................................................... 89 

5.2 SARAN ....................................................................................................... 89 

DAFTAR PUSTAKA 92 

LAMPIRAN 98 



xii 

 

 

DAFTAR TABEL 

 

Tabel 2 1 Penelitian Terdahulu .............................................................................. 34 

Tabel 3 1 Skala Likert ........................................................................................... 46 

Tabel 4 1 Karakterisstik Responden Berdasarkan Usia......................................... 62 

Tabel 4 2 Karakteristik Jenis Kelamin .................................................................. 63 

Tabel 4 3 Karakteristik Berdasarkan Pekerjaan .................................................... 64 

Tabel 4 4 Karakteristik Responden Berdasarkan Frekuensi Pembelian ................ 65 

Tabel 4 5 Skala Interval ......................................................................................... 66 

Tabel 4 6 Tanggapan Responden Terhadap Seller Repuation (X1) ...................... 67 

Tabel 4 7 Tanggapan Responden Terhadap Relationship Quality (X2) ................ 68 

Tabel 4 8 Tanggapan Responden Terhadap Mobile Marketing (X3) .................... 70 

Tabel 4 9 Tanggapan Responden Terhadap Purchase Intention (Y) ..................... 71 

Tabel 4 10 Uji Validitas ........................................................................................ 73 

Tabel 4 11 Uji Realibilitas ..................................................................................... 75 

Tabel 4 12 Analisis Regresi Linier Berganda ........................................................ 76 

Tabel 4 13 Hasil Uji Koefisien Determinasi (R2) ................................................. 78 

Tabel 4 14 Hasil Uji T (Parsial) ........................................................................... 80 

Tabel 4 15 Hasil Uji F (Simultan) ......................................................................... 83 



xiii 

 

 

DAFTAR GAMBAR 

Gambar 2. 1 Proses Pengambilan Keputusan Menurut Kotler ............................... 22 

Gambar 2. 2 Kerangka Penelitian ........................................................................... 37 

Gambar 4 1 Gadung Melati .................................................................................... 58 

Gambar 4 2 Gadung Melati .................................................................................... 58 

Gambar 4 3 Gmaps Gadung Melati ....................................................................... 60 

Gambar 4 4 Daerah Penerimaan dan Penolakan H01 ............................................ 81 

Gambar 4 5 Daerah Penerimaan dan Penolakan H2 .............................................. 82 

Gambar 4 6 Daerah Penerimaan dan Penolakan H3 .............................................. 82 

file:///C:/Users/User/Documents/Downloads/SKRIPSI%20REE%20FIX%20(1)%20(3)%20(1).docx%23_Toc222480628
file:///C:/Users/User/Documents/Downloads/SKRIPSI%20REE%20FIX%20(1)%20(3)%20(1).docx%23_Toc222480629

