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MOTTO 

”Hujan bisa turun seolah akan menyapu segalanya. Tapi begitu matahari 

bersinar kembali, hidup akan bangkit lagi apapun yang terjadi.” 

(Yang Gwan Sik – When Life Give’s You Tangerines) 

 

“Semua orang menghadapi momen tersulit setidaknya sekali dalam hidupnya. 

Momen saat seluruh dunia berpaling.” 

(Im Sol – Lovely Runner)
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ABSTRAK  

PERAN INFLUENCER DALAM MEMPROMOSIKAN DESTINATION 

MOJOSEMI FOREST PARK PADA AKUN INSTAGRAM 

@mojosemiforestparkmagetan. 

Febryanti Rahma Ningrum 
 22241034  

 
Perkembangan teknologi digital telah mengubah strategi promosi dalam sektor 
pariwisata, terutama melalui pemanfaatan media sosial dan influencer sebagai 
sarana komunikasi pemasaran. Penelitian ini didasarkan pada pentingnya strategi 
promosi digital di era modern, khususnya melalui pemanfaatan media sosial dan 
kolaborasi dengan influencer dalam meningkatkan daya tarik destinasi wisata. 
Fenomena ini terjadi di Mojosemi Forest Park yang menggunakan instagram dan 
kolaborasi dengan influencer dalam mempromosikan destinasi wisata. Penelitian 
bertujuan untuk menganalisis peran influencer dalam mempromosikan 
destination Mojosemi Forest Park melalui Instagram. Teori yang digunakan teori 
destination branding Pike yang meliputi elemen differentiation, consistency, 
emotional connection, dan brand loyalty. Metode penelitian kualitatif dengan 
teknik pengumpulan data melalui wawancara, observasi, dan dokumentasi. 
Informan dalam penelitian terdiri dari pengelola, admin media sosial, influencer, 
pengikut dan audiens, serta pengunjung Mojosemi Forest Park. Hasil penelitian 
menunjukkan bahwa influencer berperan penting dalam mempromosikan 
Mojosemi Forest Park melalui keunikan konsep wisata alam bertema Dinosaurus 
Park, promosi yang dilakukan secara konsisten melalui Instagram dan kolaborasi 
influencer meskipun masih terdapat kendala pada pelaksanaan Dino Show, serta 
kemampuan membangun keterikatan emosional audiens yang pada akhirnya 
mendorong loyalitas pengunjung berupa keinginan untuk berkunjung kembali 
dan merekomendasikan kepada orang lain. 
 
 
Kata Kunci : Influencer, Promosi, Media Sosial, Instagram, Pariwisata, 
Mojosemi Forest Park.  
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ABSTRACT 

THE ROLE OF INFLUENCER IN PROMOTING DESTINATION MOJOSEMI 

FOREST PARK ON THE INSTAGRAM ACCOUNT  

@mojosemiforestparkmagetan. 
 

Febryanti Rahma Ningrum 
22241034 

 
The development of digital technology has changed promotional strategies in the 
tourism sector, particularly through the use of social media and influencers as a 
means of marketing communication. This study is based on the importance of 
digital promotional strategies in the modern era, particularly through the use of 
social media and collaboration with influencers in increasing the attractiveness 
of tourist destinations. This phenomenon occurs in Mojosemi Forest Park which 
uses Instagram and collaboration with influencers in promoting tourist 
destinations. The study aims to analyze the role of influencers in building the 
promotion of Mojosemi Forest Park through Instagram. The theory used is Pike's 
destination branding theory which includes elements of differentiation, 
consistency, emotional connection, and brand loyalty. The qualitative research 
method with data collection techniques through interviews, observation, and 
documentation. Informants in the study consisted of managers, social media 
admins, influencers, followers and audiences, and visitors of Mojosemi Forest 
Park. The results of the study indicate that influencers play an important role in 
promoting the destination of Mojosemi Forest Park through the unique concept 
of a natural tourism theme Dinosaur Park, consistent promotions through 
Instagram and influencer collaboration despite obstacles in the implementation 
of the Dino Show, and the ability to build emotional attachment to the audience 
that ultimately encourages visitor loyalty in the form of a desire to revisit and 
recommend to others. 

 

Keywords: Influencer, Promotion, Social Media, Instagram, Tourism, Mojosemi 
Forest Park. 

 

 

 


