
 

85 

 

DAFTAR PUSTAKA 

Agustina, D. A., & Arifah, I. D. C. (2025). Unveiling the Impact of AI-Driven 

Marketing on Customer Experience and Purchase Intention: A Systematic 

Literature Review Using Python-Based Bibliometric Analysis. Journal of 

Digital Business and Innovation Management, 4(2), 268–283. 

https://doi.org/10.26740/jdbim.v4i2.70819 

APJII. (2024). APJII Jumlah Pengguna Internet Indonesia Tembus 221 Juta Orang. 

Asosiasi Penyelenggara Jasa Internet Indonesia (APJII). 

https://apjii.or.id/berita/d/apjii-jumlah-pengguna-internet-indonesia-tembus-

221-juta-orang 

Babatunde, S. O. … Ogundipe, D. O. (2024). The Role Of Ai In Marketing 

Personalization : A Theoretical Exploration Of Consumer. International 

Journal of Management & Enterpreneurship, 6(3), 936–949. 

https://doi.org/10.51594/ijmer.v6i3.964 

Beyari, H. (2025). The Role of Artificial Intelligence in Personalizing Social Media 

Marketing Strategies for Enhanced Customer Experience. Behavioral Science, 

15(5), 1–21. 

Brodie, R. J. … Ilic, A. (2011). Customer Engagement: Conceptual Domain, 

Fundamental Propositions & Implications for Research. Journal of Serfive 

Research, 14(3), 252–271. 

https://doi.org/https://doi.org/10.1177/1094670511411703 

Chandrakumar, H. (2024). The Use of AI-Driven Personalization for Enhancing the 

Customer Experience for Gen-Z. Open Journal and Management, 12, 4472–

4481. https://doi.org/10.4236/ojbm.2024.126225 

Dari, U. … Dava, M. (2025). Pengaruh Personalisasi Konten Berbasis Kecerdasan 

Buatan ( AI ) Terhadap Tingkat Keterlibatan dan Niat Pembelian Konsumen 

di Media Sosial. Journal of Management, 8(2), 1297–1305. 

DataReportal. (2025). TikTok Users, Stats, Data & Trends for 2025. 

DataReportal.Com. https://datareportal.com/essential-tiktok-stats 

Deng, M. … Sun, B. (2024). behavioral sciences Research on the Purchase 

Intention of Social Commerce Consumers in Video Streams : Dual Pathways 

of Affection and Rationality. Behavioral Sciences, 14(738), 1–19. 

Ding, J., & Lee, E. S. (2024). behavioral sciences Promoting Consumers ’ 

Sustainable Consumption of Online Retail Cold Chain Logistics Services : 

Extended Applications of. Behavioral Sciences, 14(771), 1–15. 

Ghozali, I. (2021). Aplikasi Analisis Multivariate dengan Program IBM SPSS 26 

(Edisi 10). Badan Penerbit Universitas Diponegoro. 

Gungunawat, A. … Gupta, N. (2024). AI-Powered Personalization in Digital 

Marketing : Transforming Consumer Engagement and Strategy. Research 

Review International Journal, 9(11), 183–191. 



 

86 

 

https://doi.org/10.31305/rrijm.2024.v09.n11.026 

Guo, J. … Zeng, K. (2021). How Live Streaming Features Impact Consumers ’ 

Purchase Intention in the Context of Cross-Border E-Commerce ? A Research 

Based on SOR Theory. Frontiers in Psychology, 12, 1–10. 

https://doi.org/10.3389/fpsyg.2021.767876 

Hassan, N. … Shihy, D. El. (2025). The moderating role of personalized 

recommendations in the trust – satisfaction – loyalty relationship : an empirical 

study of AI ‑ driven e ‑ commerce. Future Business Journal, 11(66), 1–15. 

https://doi.org/10.1186/s43093-025-00476-z 

Hollebeek, L. D. (2014). Consumer Brand Engagement in Social Media. Journal of 

Interactive Marketing. Journal of Interactive Marketing, 28(2), 149–165. 

Ingriana, A., & Rolando, B. (2025). Revolutioning E-Commerce : Investigating The 

Effectiveness Of AI-Driven Personalization In Influencing Consumer 

Purchasing Behavior. Jurnal Ilmiah Manajemen Dan Kewirausahaan, 4(1), 

549–565. 

Khuong, G., & Thuy, T. (2025). AI-powered personalized advertising and purchase 

intention in Vietnam ’ s digital landscape : The role of trust , relevance , and 

usefulness. Journal of Open Innovation: Technology, Market, and Complexity, 

11(3), 100580. https://doi.org/10.1016/j.joitmc.2025.100580 

Kishen, R. … Kozlova, N. (2021). Prospects For Artificial Intelligence 

Implementation To Design Personalized Customer Engagement Strategies. 

Journal of Legal Ethical and Regulatory Issues, 24(6). 

Kolter, P. … I, S. (2021). Marketing 5.0: Technology for Humanity. John Wiley & 

Sons. 

Kompas.com. (2025). Survei APJII: 5 Medsos Terpopuler di Indonesia 2025, 

TikTok Juara. Kompas.Com. 

https://tekno.kompas.com/read/2025/08/14/08270037/survei-apjii--5-

medsos-terpopuler-di-indonesia-2025-tiktok-juara?page=all 

Lemon, K. N., & Verhoef, P. C. (2016). Understanding Customer Experience 

Throughout the Customer Journey. Journal of Marketing, 80(6), 69–96. 

https://doi.org/10.1509/jm.15.0420 

Li, X. … Wang, S. (2023). behavioral sciences Impact of Social Interaction on 

Customer Engagement in China ’ s Social Commerce — A Moderated Chain 

Mediation Model. Behavioral Sciences, 13(541). 

Madanchian, M. (2024). The Impact of Artificial Intelligence Marketing on E-

Commerce Sales. Systems, 12(3), 492. 

Maulida, N., & Jaya, U. A. (2024). Pengaruh Personalisasi dan Kecerdasan Buatan 

(AI) Terhadap Loyalitas Pelanggan dalam Industri 6.0 pada Platfrom E-

Commerce Di Sukabumi. Jurnal Ekonomi, Manajemen Dan Akuntansi, 2(6), 

132–141. 



 

87 

 

Moqaddem, O. (2025). Investigating The Impact Of AI On Personalization And 

Customer Engagement In Intelligent Marketing Strategies. European Journal 

Og Management and Marketing Studies, 10(1), 33–46. 

https://doi.org/10.46827/ejmms.v10i1.1922 

Mubarak, A. M. Al. (2025). Analisis Implementasi Teknologi Artificial Intelligence 

pada Sistem Rekomendasi Konten Tiktok : Studi Kasus Personalisasi For You 

Page. Jurnal Sains & Teknologi, 01(01), 18–27. 

Nouvan. (2025). Indonesia Jadi Negara Pengguna TikTok Terbanyak di Dunia 

2025. DataLoka. https://dataloka.id/humaniora/4424/indonesia-jadi-negara-

pengguna-tiktok-terbanyak-di-dunia-2025/ 

Okeke, N. I. … Ofodile, O. C. (2024). AI-driven personalization framework for 

SMES : Revolutionizing customer engagement and retention. World Journal 

of Advanced Research and Riviews, 24(1), 2019–2035. 

https://doi.org/10.30574/wjarr.2024.24.1.3208 

Pardede, M. R., & Lubis, A. (2025). The Influence of Customer Engagement and 

Content Marketing on Tiktok Shop Purchase Decisions at Smks Harapan 

Babalan Langkat. Jurnal Ilmiah Manajemen Dan Bisnis ( JIMBI ), 6(1), 1–9. 

https://doi.org/10.31289/jimbi.v5i2.5262 

Perumallapalli, R. K. (2020). AI-Enhanced Personalization In E-Commerce : 

Redefining Customer Interaction. International Journal of Current Science 

(IJCPUB), 2(1), 114–122. 

Potla, R. T., & Pottla, V. K. (2025). AI-Powered Personalization in Salesforce : 

Enhancing Customer Engagement through Machine Learning Models. 

International Journal of Scientific Research and Management, 12(8), 1388–

1420. https://doi.org/10.18535/ijsrm/v12i08.ec06 

Pramita Dewi, N. P. A. M. (2024). Pengaruh Strategi Pemasaran Tiktok Shop 

terhadap Peningkatan Penjualan Produk di Kalangan Gen Z. 

Rahmawati, R., & Adriyanto, A. T. (2025). Peran Customer Engagement dalam 

Meningkatkan Minat Beli pada Social Commerce. Jurnal Manajemen Dan 

Inovasi Kewirausahaan, 1(1), 12–28. 

Ramadhan, F. V. (2025). Digital Marketing: Teori, Konsep, dan Strategi. 

Deepublish Digital. 

Ratnawati, & Saragih, A. E. (2025). AI-Driven Personalization in E-Commerce : 

Impact on Customer Engagement and the Role of Privacy Concerns. Jurnal 

Pendidikan Ekonomi Dan Kewirausahaan, 9(2), 564–574. 

https://doi.org/10.29408/jpek.v9i2.30466 

Sartika, M. F. A. (2022). Analisis Framework SOR mengenai Online Shopping 

Value dan Web Satisaction pada E - Commerce Analysis of SOR Framework 

Concerning Online Shopping Value and Web Satisfaction on E - Commerce. 

SISTEMASI: Jurnal Sistem Informasi, 11(3), 588–600. 



 

88 

 

Setiawan, F. … Dian, A. (2024). Pioneer Orientation and Management Control 

System towards Dynamic Capability Strategy in the Innovation Ability of 

Muhammadiyah Educational Institutions in Ponorogo. Proceedings of the 

International Joint Conference on Arts and Humanities, 962–979. 

https://doi.org/10.2991/978-2-38476-317-7 

Shaik, S. (2025). The Future of Shopping: AI-Driven Personalization in TikTok 

Commerce. The Short Media. https://theshortmedia.com/the-future-of-

shopping-ai-driven-personalization-in-tiktok-commerce/ 

Sharma, A. … Gupta, R. (2021). Enhancing Consumer Engagement through AI-

powered Marketing Personalization : Leveraging Collaborative Filtering and 

Neural Networks. Europan Advanced AI Journal (EAAIJ), 10(2), 1–26. 

Simanjuntak, D. Y. V., & Chaniago, H. (2025). Artificial Intelligence (AI) dan 

Personalisasi Iklan: Memahami Pola Belanja Generasi Z. Jurnal Sains 

Pemasaran Indonesia, 24(1), 10–29. 

Sivagnanam, V. (2025). Up Close And Personal: AI-Driven Personalization In E-

Commerce. Forbes Technology Council. https://www.forbes.com/ 

Song, Z. … Shi, R. (2022). How Do Fresh Live Broadcast Impact Consumers ’ 

Purchase Intention ? Based on the SOR Theory. Sustainbility, 14(1438), 1–16. 

Statista. (2025). Number of internet and social media users worldwide as of 

October 2025. Statista.Com. 

https://www.statista.com/statistics/617136/digital-population-worldwide/ 

Sugianto, L. O. … Wardhani, D. P. (2022). The Effect Of Brand Image And Product 

Quality On Consumer Purchase Decision (Case Study on the ADIDAS Brand 

in Siman Ponorogo Sub-district). International Journal of Economics, 

Business and Accounting Research (IJEBAR), 2022(1), 56–64. 

https://doi.org/10.29040/ijebar.v6i2.4327 

Sugiyono. (2023). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta 

Bandung. 

Tulasi, S. T., & Ahamed, I. (2025). AI-Powered E-Commerce Personalization and 

Recommendation Systems. Journal of Informatics Education and Research, 

5(1), 2092–2099. 

Ugbaja, S. … Abieba, O. A. (2024). Data-Driven Marketing Strategies : How AI 

and Visualization Improve Consumer Insights. International Journal of 

Advaned Multidisciplinary Research and Studies, 4(6), 1788–1804. 

Usman, O. … Sastrodiningrat, R. R. (2024). The Influence of Artificial Intelligence 

in Chatbots and Website Personalization on Customer Engagement with User 

Experience as an Intervening Variable. International Student Conference on 

Business, Education, Economic, Accounting, and Management (ISC-BEAM), 

3(1), 2635–2653. 

Vinerean, S., & Opreana, A. (2025). Artificial Intelligence and its Role in 



 

89 

 

Personalized Marketing for Effective Customer Engagement. Expert Journal 

of Marketing, 12(2), 70–79. 

Yulianto, M. A. … Rahardjo, S. B. (2024). Studi Efektifitas Personalisasi 

Pengalaman Pelanggan Melalui Algoritma Artificial Intelligence Di Platform 

E-Commerce. Seminar Nasional AMIKOM Surakarta (SEMNASA), 1456–

1466. 

 

  


