
 

80 

 

DAFTAR PUSTAKA 

Allan, Martin, dan Jan Grudziecki. 2006. “DigEuLit: Concepts and Tools for Digital 

Literacy Development.” Italics 5.doi:10.11120/ital.2006.05040249. 

Anshori, Sidik. 2024. “Analisis Kendala dalam Implementasi Strategi Marketing 4P 

Philip Kotler Terhadap UMKM di Surakarta.” 3(4): 1754–63. 

Antaranews. 2023. “Kontribusi UMKM terhadap kinerja ekonomi Jatim mencapai 

58,36 persen.” https://www.antaranews.com/berita/3602217/kontribusi-

umkm-terhadap-kinerja-ekonomi-jatim-mencapai-5836-persen. 

Anwari, Faisal. 2023. “Pemberdayaan Umkm Desa Jambon Kabupaten.” 07(02): 

159–66. 

Aqillah, Mudrika, Sifwah Zidna, Zaena Nikhal, Anggi Puspita, dan Dewi Neuneu. 

2024. “Penerapan Digital Marketing Sebagai Strategi Pemasaran Untuk 

Meningkatkan Daya Saing UMKM.” 2(1): 109–18. 

Bankumkm. 2025. “UMKM Jatim Sulit Level Up? Ini Solusinya!” 

https://bankumkm.id/index.php/2025/03/21/umkm-jatim-sulit-level-up-ini-

solusinya/. 

Bennett, Roger, dan Rohini Vijaygopal. 2024. “Exploring mobility and transportation 

technology futures for people with ambulatory disabilities: A science fiction 

prototype.” Technovation 133(November 2022): 103001. 

doi:10.1016/j.technovation.2024.103001. 

Cueto, Lavinia Javier, April Faith, Deleon Frisnedi, Reynaldo Baculio Collera, 

Kenneth Ian, Talosig Batac, dan Casper Boongaling Agaton. 2022. 

“administrative sciences Digital Innovations in MSMEs during Economic 

Disruptions : Experiences and Challenges of Young Entrepreneurs.” 

Davenport, Thomas, Abhijit Guha, Dhruv Grewal, dan Timna Bressgott. 2020. “How 

artificial intelligence will change the future of marketing.” Journal of the 

Academy of Marketing Science 48(1): 24–42. doi:10.1007/s11747-019-00696-

0. 

Davis, Fred D., Fred Davis. 1989. “Kegunaan yang Dirasakan, Kemudahan 

Penggunaan yang Dirasakan, dan Penerimaan Pengguna terhadap Teknologi 

Informasi.” 

Deravi, Choshaly. 2023. “BioGecko BioGecko.” Biogecko 12(01): 316–24. 

Goel, Ashok K., dan Jim Davies. 2019. “Kecerdasan Buatan.” 



 

81 

 

Graeme, Rodney, Rodica Milena, Suggested Citation Duffett, Rodney Graeme, dan 

Rodica Milena. 2024. “Exploring the antecedents of artificial intelligence 

products ’ usage : The case of business students.” 

Grewal, Dhruv, John Hulland, Praveen K Kopalle, dan Elena Karahanna. 2019. “The 

future of technology and marketing : a multidisciplinary perspective.” 

Hakimah, Ema Nurzainul. 2023. “Pengaruh Motivasi Kerja Terhadap Kinerja 

Karyawan Dengan Kepuasan.” 2(1): 49–53. 

Huang, Ming Hui, dan Roland T. Rust. 2021. “A strategic framework for artificial 

intelligence in marketing.” Journal of the Academy of Marketing Science 

49(1): 30–50. doi:10.1007/s11747-020-00749-9. 

Indonesia, Kino. 2024. “Inovasi Bisnis: Strategi Cerdas untuk Bertahan di Era 

Digital.” 

Inovasi, Pengaruh, Terhadap Kinerja, Pemasaran Umkm, dan Di Kota. 2022. “El 

Mudhorib.” 3. 

Jelena, MIKIĆ. 2025. “The role of artificial intelligence in the digital transformation 

of government: opportunities and ethical challenges.” Frontiers in Public 

Health 13: 7–20. doi:10.3389/fpubh.2025.1694996. 

Kalil, Kalil, dan Evant Andi Aenurohman. 2020. “Dampak Kreativitas Dan Inovasi 

Produk Terhadap Kinerja Ukm Di Kota Semarang.” Jurnal Penelitian 

Humaniora 21(1): 69–77. doi:10.23917/humaniora.v21i1.8581. 

Kotler, Philip, Keller, Manceau, dan Aurélie Hemonnet-Goujot. 2015. 83 Décisions 

Marketing Marketing Management 15th. 

Kppn, indnesia treasury. “Peran UMKM dalam Perekonomian Indonesia.” 24 

SEP,2025. 

Kusnendi. 2003. “Structural Equation Modeling (SEM) Analsis Pemodelan 

Persamaan Struktural (APPS) dalam Manajemen.” Manajerial (3): 68–82. 

Kusnendi, Kusnendi. 2019. “Structural Equation Modeling (SEM) Analisis 

Permodelan Persamaan Structural (APPS) dalam Penelitian Manajemen.” 

Jurnal MANAJERIAL 2. doi:10.17509/manajerial.v2i2.16471. 

Lydia Rosintan S, Soeharjoto, R. Rosiyana Dewi. 2023. “Literasi Digital Bagi 

Umkm.” 1(2): 67–72. 

Mikalef, Patrick, dan Manjul Gupta. 2021. “Artificial intelligence capability: 



 

82 

 

Conceptualization, measurement calibration, and empirical study on its impact 

on organizational creativity and firm performance.” Information and 

Management 58(3): 103434. doi:10.1016/j.im.2021.103434. 

Morgan, Neil A. 2012. “Marketing and business performance.” Journal of the 

Academy of Marketing Science 40(1): 102–19. doi:10.1007/s11747-011-0279-

9. 

Nofirda, Fitri Ayu, dan Dwi Hastuti. 2025. “Jurnal Akuntansi dan Ekonomika.” 

15(1). doi:10.37859/jae.v15i1.8856. 

Nurhidayah, Tiara Nada Advisha. Mengapa Pentingnya Literasi Digital dalam Era 

Digital? 

OECD/Eurostat, Oslo Manual. 2019. 5 Moscow University Chemistry Bulletin Oslo 

Manual 2018 ：. https://www.oecd-ilibrary.org/science-and-technology/oslo-

manual-2018_9789264304604-en. 

Osterwalder, Alexander, dan Yves Pigneur. 2010. Business Model Generation: A 

Handbook for Visionaries, Game Changers, and Challengers. 

Pelletier, Claudia, dan L Martin Cloutier. 2019. “Conceptualising digital 

transformation in SMEs : an ecosystemic perspective.” 26(6): 855–76. 

doi:10.1108/JSBED-05-2019-0144. 

Permana, Angga Aditya, Risanto Darmawan, Fahmy Rinanda Saputri, Herwinsyah, 

Budi Harto, Abdurrasyid, Rosyid Ridlo Al-Hakim, et al. 2022. Artificial 

Intelligence Marketing. 

Philip Kotler, Marian Burk Wood. 2007. Principles of Marketing. Fourth European 

Edition. 

Purnomo Sidi, Agus, Dian Citaningtyas Ari Kadi, dan Risa Santoso. 2024. “Pelaku 

UMKM Industri Kreatif di Jawa Timur Sadar Pentingnya Inovasi Dalam 

Menghadapi Disrupsi Teknologi.” Relasi : Jurnal Ekonomi 20(1): 128–40. 

doi:10.31967/relasi.v20i1.985. 

Rahmawati, Anita, Sri Untari, dan Kristin Lukitaningrum. 2025. “Peran Kecerdasan 

Buatan (AI) dalam Optimasi Strategi Pemasaran.” Jurnal Ilmu Multidisiplin 4: 

3018–24. doi:10.38035/jim.v4i5.1481. 

Singh, Sunaina. 2023. “Kerangka Konseptual dan Bagaimana Cara Membuatnya 

(dengan Contoh).” https://researcher.life/blog/article/what-is-a-conceptual-

framework-and-how-to-make-it-with-examples/. 



 

83 

 

Sitohang, Sonang. 2009. “Pengaruh Kualitas Sumber Daya Manusia Terhadap.” 

(110). 

Srikarsa, Nyoman, A A N Eddy Supriyadinatha Gorda, dan Gede Widiadnyana 

Pasek. 2024. “The Influence of Open Innovation and Digital Literacy on 

Business Sustainability with New Product Development as an Intervening 

Variable in Leading UMKM in Buleleng District.” 8(2): 283–89. 

Sugiyono. 2020. Metodologi Penelitian Kuantitatif, Kualitatif dan R & D. 

Sugiyono, Prof. Dr. 2013. Metode Penelitian Kuantitatif, Kualitatif Dan R &. D. 

Sukarno, Gendut. 2018. “Meningkatkan Kinerja Pemasaran Umkm Melalui Peran 

Lingkungan, Inovasi Produk Dan Kreatifitas Strategi Pemasaran.” EKUITAS 

(Jurnal Ekonomi dan Keuangan) 15(3): 332–51. 

doi:10.24034/j25485024.y2011.v15.i3.372. 

Sulbha wagh. 2025. “Definisi Data Primer & Sekunder.” 

https://researchguides.ben.edu/c.php?g=282050&p=4036581. 

Supit, A D, H N Tawas, dan W Djemly. 2022. “Pengaruh Kreativitas Dan Inovasi 

Terhadap Kinerja UMKM Dengan Kinerja Pemasaran Sebagai Variabel 

Intervening Di Kabupaten Minahasa.” Jurnal EMBA 10(4): 2096–2108. 

Talegeta, Sileshi. 2014. “Innovation and Barriers to Innovation : Small and Medium 

Enterprises in Addis Ababa.” 2(1): 83–106. 

Teece, David J. 2007. “Explicating dynamic capabilities: the nature and 

microfoundations of (sustainable) enterprise performance.” 

Teece, David J. 2018. “Model bisnis dan kemampuan dinamis *.” 51: 40–49. 

Topol, Myron Gable and Martin T. 1987. “Planning Practices of Small-Scale 

Retailers.”https://journals.sagepub.com/doi/10.1177/104225878701200202 

UNESCO. 2018. A Global Framework of Reference on Digital Literacy. 

Utami, Komang, dan Kadek Suwena. 2025. “Pengaruh Literasi Digital Terhadap 

Kinerja UMKM Melalui Keunggulan Kompetitif.” Jurnal Manajemen 

Pendidikan Dan Ilmu Sosial 6: 4760–73. doi:10.38035/jmpis.v6i6.6064. 

Venkatesh, Viswanath, James Y. L. Tho, dan XinXu. 2012. “Management 

Information Systems Research Center, University of Minnesota.” MIS 

Quarter 34(3): 567–94. 

Vorhies, Douglas W, dan Neil A Morgan. 2005. “Capabilities for Sustainable 



 

84 

 

Competitive Advantage.” Journal of Marketing 69(January): 80–94. 

Vuorikari, Riina, Stefano Kluzer, dan Yves Punie. 2022. Publications Office of the 

European Union DigComp 2.2. The Digital Competence Framework for 

Citizens. With new examples of knowledge, skills and attitudes. 

doi:10.2760/115376. 

Wang, Xiaoli, Ying Gu, Mahmood Ahmad, dan Caokai Xue. 2022. “The Impact of 

Digital Capability on Manufacturing Company Performance.” Sustainability 

(Switzerland) 14(10): 1–24. doi:10.3390/su14106214. 

Wardhana, Aditya. 2023. Penerapan Artificial Intelligence Marketing Pada Model 

Bisnis E-Commerce. 

Wibowo, Yohanes Gunawan. 2021. “Analisa Literasi Digital Usaha Mikro , Kecil , 

Menengah ( UMKM ) Makanan Islami Dalam Kemasan.” 7(1): 127–34. 

Wikipedia. 2026. “Hipotesis.” https://id.wikipedia.org/wiki/Hipotesis. 

Yuliani, Pande Nyoman, Ni Wayan Sri Suprapti, I GN Jaya Agung Widagda K., dan 

Putu Saroyini Piartrini. 2024. “The Literature Review on UTAUT 2: 

Understanding Behavioral Intention and Use Behavior of Technology in the 

Digital Era.” International Journal of Social Science and Business 8(2): 208–

22. doi:10.23887/ijssb.v8i2.77311. 

Zawada, Marcin. 2024. “The Impact Of Artificial Intelligence On Human Resource 

Management : Challenges , Opportunities , And Future Directions.” 6(1): 

239–50. doi:10.2478/czoto-2024-0026. 

 


