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ABSTRAK 

Skripsi : Pengaruh Corporate Social Responsibility, Loyalitas Pelanggan, Keterlibatan 

Digital Terhadap Keberlanjutan Bisnis : Studi Kasus Produk Kosmetik 

Pinkflash Pasca Di Tarik BPOM Di Ponorogo 

 Penelitian ini bertujuan untuk menganalisis Pengaruh Corporate Social Responsibility, 

Loyalitas Pelanggan, dan Keterlibatan digital terhadap Keberlanjutan Bisnis di kalangan 

konsumen Pinkflash setelah produk ditarik oleh Badan Pengawas Obat dan Makanan (BPOM) 

di Kabupaten Ponorogo. Penelitian ini berfokus pada penarikan sejumlah produk Pinkflash 

oleh BPOM yang berisiko mengurangi kepercayaan konsumen dan mempengaruhi 

Keberlanjutan Bisnis perusahaan. Dalam kondisi ini, perusahaan harus mempertahankan 

Keberlanjutan Bisnis melalui penerapan Corporate Social Responsibility, memperkuat 

Loyalitas Pelanggan, dan meningkatkan penguatan Keterlibatan Digital. 

 Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei. Metode 

pengambilan sampel menggunakan purposive sampling dengan jumlah responden sebanyak 

144 konsumen Pinkflash di Kabupaten Ponorogo. Pengumpulan data dilakukan dengan 

membagikan kuesioner dan dilanjutkan dengan analisis menggunakan Structural Equation 

Modeling-Partial Least Squares (SEM-PLS) dengan bantuan SmartPLS 4. 

 Hasil penelitian menunjukkan bahwa Corporate Social Responsibility, Loyalitas 

Pelanggan, dan Keterlibatan Digital berpengaruh positif dan signifikan terhadap Keberlanjutan 

Bisnis. Corporate Social Responsibility memiliki pengaruh terbesar terhadap Keberlanjutan 

Bisnis dengan nilai koefisien jalur sebesar 0,384, diikuti Loyalitas Pelanggan sebesar 0,275, 

dan Keterlibatan Digital sebesar 0,190. Nilai R-Square sebesar 0,513 menunjukkan bahwa 

51.3% variasi Keberlanjutan Bisnis dapat dijelaskan oleh ketiga variabel tersebut, sedangkan 

48,7% sisanya dipengaruhi oleh faktor lain diluar model penelitian, seperti kualitas produk, 

kepuasan pelanggan, kepercayaan pelanggan, citra merek, kualitas pelayanan, inovasi produk, 
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strategi pemasaran, reputasi perusahaan, serta kondisi ekonomi dan persaingan pasar. Temuan 

ini menunjukkan bahwa penerapan Corporate Social Responsibility yang baik, Loyalitas 

Pelanggan yang kuat, dan Keterlibatan Digital yang aktif merupakan faktor penting dalam 

mendukung Keberlanjutan Bisnis Pinkflash pasca penarikan produk oleh BPOM. 

Kata Kunci : Corporate Social Responsibility, Loyalitas Pelanggan, Keterlibatan Digital, 

Keberlanjutan Bisnis, Pinkflash 

 

 

 

 

  



 

xiii 
 

DAFTAR ISI 

 

HALAMAN PENGESAHAN ................................................................................................. iii 

PERNYATAAN TIDAK MELANGGAR KODE ETIK PENELITIAN .................................. iv 

MOTO ........................................................................................................................................ v 

PERSEMBAHAN ..................................................................................................................... vi 

KATA PENGANTAR ............................................................................................................... ix 

ABSTRAK ................................................................................................................................ xi 

DAFTAR ISI .......................................................................................................................... xiii 

DAFTAR TABEL ................................................................................................................... xvi 

DAFTAR GAMBAR ............................................................................................................. xvii 

DAFTAR LAMPIRAN ........................................................................................................ xviii 

BAB I PENDAHULUAN .......................................................................................................... 1 

1.1 Latar Belakang Masalah ............................................................................................... 1 

1.2 Perumusan Masalah .................................................................................................... 12 

1.3 Tujuan dan Manfaat Penelitian ................................................................................... 12 

BAB II TINJAUAN PUSTAKA .............................................................................................. 16 

2.1 Landasan Teori ............................................................................................................ 16 

2.1.1 Pengertian Manajemen ........................................................................................ 16 

2.1.2 Fungsi Manajemen .............................................................................................. 18 

2.1.3 Definisi Kewirausahaan ...................................................................................... 20 

2.1.4. Grand Theory Legitimasi ................................................................................... 22 

2.1.5 Corporate Social Responsibility .......................................................................... 24 

2.1.5.1 Pengertian ......................................................................................................... 24 

2.1.6 Loyalitas Pelanggan ............................................................................................ 34 

2.1.7. Keterlibatan Digital ............................................................................................ 39 

2.1.8 Keberlanjutan Bisnis ........................................................................................... 43 

2.2 Penelitian Terdahulu ................................................................................................... 50 

2.3 Kerangka Konseptual Penelitian ................................................................................. 53 

2.4 Hipotesis Penelitian .................................................................................................... 54 

BAB III METODE PENELITIAN .......................................................................................... 62 

3.1 Ruang Lingkup Penelitian .......................................................................................... 62 

3.2 Populasi dan Sampel Penelitan ................................................................................... 63 



 

xiv 
 

3.2.1 Populasi Penelitian .............................................................................................. 63 

3.2.2 Sampel Penelitian ................................................................................................ 64 

3.3 Metode Pengambilan Data .......................................................................................... 65 

3.3.1 Data Primer ......................................................................................................... 65 

3.3.2 Data Sekunder ..................................................................................................... 66 

3.4 Definisi Operasional Variabel ..................................................................................... 67 

3.5 Metode Analisis Data .................................................................................................. 68 

3.5.1 Statistik Deskriptif .............................................................................................. 68 

3.5.2 Evaluasi Model Pengukuran (Outer model) ........................................................ 69 

3.5.3 Evaluasi Model Struktural (inner Model) ........................................................... 72 

3.5.4 Uji Hipotesis ....................................................................................................... 74 

BAB IV HASIL DAN PEMBAHASAN ................................................................................. 76 

4.1 Gambaran Umum Obyek Penelitian ........................................................................... 76 

4.1.1 Sejarah dan Profil Pinkflash ................................................................................ 76 

4.1.2 Visi dan Misi Perusahaan .................................................................................... 78 

4.2 Hasil Penelitian ........................................................................................................... 78 

4.2.1 Karakteristik Responden berdasarkan Usia ........................................................ 78 

4.2.2 Karakteristik Responden Berdasarkan Jenis Kelamin ........................................ 79 

4.2.3. Karakteristik Responden Berdasarkan Domisili ................................................ 80 

4.2.4 Karakteristik Responden Berdasarkan Pengalaman Menggunakan Produk 

Pinkflash ....................................................................................................................... 81 

4.2.5 Karakteristik Responden Berdasarkan Produk yang Pernah Digunakan ............ 82 

4.2.6 Karakteristik Responden Berdasarkan Waktu Terakhir Menggunakan Produk 

Pinkflash ....................................................................................................................... 84 

4.2.7 Deskripsi Variabel Penelitian ................................................................................... 85 

4.2.7.1 Deskripsi Variabel Keberlanjutan Bisnis (Y) ................................................... 85 

4.2.7.3 Deskripsi Variabel Loyalitas Pelanggan (X2) .................................................. 89 

4.2.7.4 Deskripsi Variabel Corporate Social Responsibility (X1) ............................... 90 

4.2.8 Analisis Model Menggunakan PLS-SEM ........................................................... 92 

4.2.9 Evaluasi Model Pengukuran Reflektif ................................................................ 93 

4.2.10 Discriminant Validity ........................................................................................ 97 

4.2.11 Evaluasi Model Struktural (Inner Model) ....................................................... 103 

4.2.12 Uji Hipotesis ................................................................................................... 106 

4.3 Pembahasan .............................................................................................................. 109 



 

xv 
 

4.3.1 Pengaruh Corporate Social Responsibility terhadap Keberlanjutan Bisnis ...... 109 

4.3.2 Pengaruh Loyalitas Pelanggan terhadap Keberlanjutan Bisnis ......................... 111 

4.3.3 Pengaruh Keterlibatan Digital terhadap Keberlanjutan Bisnis ......................... 112 

BAB V KESIMPULAN DAN SARAN ............................................................................... 115 

5.1 Kesimpulan ............................................................................................................... 115 

5.2 Saran ......................................................................................................................... 116 

DAFTAR PUSTAKA ........................................................................................................... 118 

LAMPIRAN.......................................................................................................................... 126 

 

 

 

 

 

 

 

 

  



 

xvi 
 

DAFTAR TABEL 

Tabel 2. 1 Indikator Corporate Social Responsibility .............................................................. 33 
Tabel 2. 2 Indikator Loyalitas Pelanggan ................................................................................ 39 
Tabel 2. 3 Indikator Keterlibatan Digital ................................................................................. 43 
Tabel 2. 4 Indikator Keberlanjutan Bisnis ............................................................................... 50 
Tabel 2. 5 Penelitian Terdahulu ................................................................................................ 50 
Tabel 2. 6 Ikhtisar Corporate Social Responsibility ................................................................ 56 
Tabel 2. 7 Ikhtisar Loyalitas Pelanggan dan Keberlanjutan Bisnis.......................................... 58 
Tabel 2. 8 Ikhtisar Keterlibatan Digital dan Keberlanjutan Bisnis .......................................... 60 

Tabel 3. 1 Skala Likert ............................................................................................................. 67 
Tabel 3. 2 Definisi Operasional Variabel ................................................................................. 67 

Tabel 4. 1 Karakteristik Responden Berdasarkan Usia ............................................................ 78 
Tabel 4. 2 Karakteristik Responden Berdaskankan Jenis Kelamin .......................................... 79 
Tabel 4. 3 Karakteristik Responden Berdasarkan Domisili ..................................................... 80 
Tabel 4. 4 Karakteristik Responden Berdasarkan Pengalaman Menggunakan Produk 

Pinkflash .................................................................................................................................. 81 
Tabel 4. 5 Karakteristik Responden Berdasarkan Produk yang Pernah Digunakan ................ 82 
Tabel 4. 6 Karakteristik Responden Berdasarkan Waktu Terakhir Menggunakan Produk 

Pinkflash .................................................................................................................................. 84 
Tabel 4. 7 . Frekuensi Hasil Jawaban Mengengenai Keberlanjutan Bisnis ............................. 86 
Tabel 4. 8 Frekuensi Hasil Jawaban Mengengenai Keterlibatan Digital ................................. 87 
Tabel 4. 9 Frekuensi Hasil Jawaban Mengenai Loyalitas Pelanggan ...................................... 89 
Tabel 4. 10 Frekuensi Hasil Jawaban Mengenai Corporate Social Responsibility .................. 90 
Tabel 4. 11 Nilai Outer Loading .............................................................................................. 96 
Tabel 4. 12 Nilai Average Variance Extract (AVE) .................................................................. 97 
Tabel 4. 13 Nilai Fornell-Larcker Criterion ............................................................................. 98 
Tabel 4. 14 Cross Loading ....................................................................................................... 99 
Tabel 4. 15 Composite Reliability ......................................................................................... 101 
Tabel 4. 16 Cronbach's Alpha ................................................................................................ 102 
Tabel 4. 17 Tabel Kategori R-Square ..................................................................................... 104 
Tabel 4. 18 Tabel Hasil Nilai R-Square ................................................................................. 104 
Tabel 4. 19 Q-Square (Predictive Relevance) ........................................................................ 105 
Tabel 4. 20 Hasil Estimasi Path Coefficien ............................................................................ 107 
 

 

 

 

 

 

 



 

xvii 
 

DAFTAR GAMBAR 

Gambar 1. Permintaan Maaf dan Kompensasi Produk Pinkflash .............................................. 7 

Gambar 2. Logo dan Produk Pinkflash .................................................................................... 77 

Gambar 3. Output diagram jalur (Inner Model)....................................................................... 94 

 

  



 

xviii 
 

DAFTAR LAMPIRAN 

Lampiran 1. Surat Keterangan Hasil Uji Cek Plagiasi .......................................................... 127 

Lampiran 2. Artikel dari Skripsi ............................................................................................ 128 

Lampiran 3. Kuesioner Penelitian .......................................................................................... 129 

Lampiran 4. Rekapitulasi Jawaban Responden ..................................................................... 139 

Lampiran 5. Hasil Olah Data ................................................................................................. 153 

Lampiran 6. Outpur SmartPLS Uji Validitas (SmartPLS 4) .................................................. 155 

Lampiran 7. Uji Hipotesis ...................................................................................................... 159 

Lampiran 8. Dokumentasi Penelitian ..................................................................................... 160 

Lampiran 9. Berita Acara Bimbingan .................................................................................... 162 

Lampiran 10. Bukti Upload Artikel ....................................................................................... 163 

  


