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ABSTRAK

ANALISIS STRATEGI BRANDING WARUNG KOPI GRIYA REYOG
TUA DALAM PELESTARIAN BUDAYA REYOG PONOROGO

A.S. Ayyub Al-Madani
22241050

Perkembangan industri kuliner yang semakin pesat medorong munculnya
berbagai konsep kafe atau warung kopi yang cenderung mengadopsi gaya modern
dan minim mengangkat budaya lokal. Kondisi ini membuka peluang bagi pelaku
usaha untuk menghadirkan diferensiasi melalui strategi branding berbasis budaya.
Griya Reyog Tua hadir sebagai warung kopi tematik yang mengangkat budaya
Reyog Ponorogo sebagai identitas utama. Penelitian ini bertujuan untuk
menganalisis strategi branding Griya Reyog Tua dalam pelestarian budaya Reyog
Ponorogo. Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan
teknik pengumpulan data melalui wawancara, observasi, dan dokumentasi.
Analisis dilakukan menggunakan teori Brand Expression Sicco van Gelder (2003)
yang meliputi brand positioning, brand identity, dan brand personality. hasil
penelitian menunjukkan bahwa Griya Reyog Tua berhasil membangun brand
positioning sebagai warung kopi berbasis budaya yang menekankan pada
pengalaman, edukasi, dan pelestarian budaya Reyog, bukan hanya produk yang
ditawarkan. Brand identity dibentuk secara kuat melalui elemen visual seperti
artefak Reyog, penamaan ruang, konsep tradisional, barang-barang antik, serta
elemen non-visual berupa penggunaan musik gamelan Reyog yang memperkuat
pengalaman budaya. Sementara itu, brand personality yang . terbentuk
menunjukkan karakter tempat yang tenang, klasik, tradisional dan memiliki
nuansa kultural yang kuat, sehingga mampu menciptakan pengalaman emosional
bagi pengunjung. Secara keseluruhan, strategi branding yang diterapkan
menunjukkan keterkaitan yang kuat antara brand positioning, brand identity, dan
brand personality sebagai kesatuan ekspresi merek. Branding berbasis budaya
yang dilakukan tidak hanya berfungsi sebagai strategi diferensiasi usaha, tetapi
juga menjadi media pelestarian budaya Reyog Ponorogo.

Kata Kunci: strategi branding, griya reyog tua, pelestarian budaya, reyog
ponorogo
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ABSTRACT

ANALISIS STRATEGI BRANDING WARUNG KOPI GRIYA REYOG
TUA DALAM PELESTARIAN BUDAYA REYOG PONOROGO

A.S. Ayyub Al-Madani
22241050

The rapid development of the culinary industry has encouraged the emergence of
various cafe or coffee shop concepts that tend to adopt a modern style and
minimally promote local culture. This condition opens opportunities for business
actors to present differentiation through culture-based branding strategies. Griya
Reyog Tua exists as a thematic coffee shop that promotes the culture of Reyog
Ponorogo as its main identity. This study aims to analyze Griya Reyog Tua's
branding strategy in preserving the culture of Reyog Ponorogo. This study uses a
descriptive qualitative approach with data collection techniques through
interviews, observation, and documentation. The analysis was conducted using
Sicco van Gelder Brand Expression theory (2003) which includes brand
positioning, brand identity, and brand personality. The results show that Griya
Reyog Tua has succeeded in building a brand positioning as a culture-based
coffee shop that emphasizes the experience, education, and preservation of Reyog
culture, not just the products offered. Brand identity is formed strongly through
visual elements such as Reyog artifacts, room naming, traditional concepts,
antiques, as well as non-visual elements such as the use of Reyog gamelan music
that strengthens the cultural experience. Meanwhile, the resulting brand
personality reflects the calm, classic, and traditional character of the place, with
a strong cultural feel, creating an emotional experience for visitors. Overall, the
implemented branding strategy demonstrates a strong connection between brand
positioning, brand identity, and brand personality as a unified brand expression.
The culture-based branding implemented not only serves as a business
differentiation strategy but also serves as a medium for preserving the culture of
Reyog Ponorogo.

Keywords: branding strategy, old reyog house, cultural preservation, reyog
ponorogo
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