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ABSTRAK

ANALISIS BRAND AWARNESS MELALUI PEMANFAATAN MEDIA
SOSIAL INSTAGRAM SARAHITA WEDDING ORGANIZER

Gusti Kayla Daffa
22241009

Sarahita Wedding Organizer menjadikan Instagram sebagai media promosi.
Permasalahan yang dikaji terletak bagaimana [Instagram dimanfaatkan dalam
membangun brand awareness sertaa sejauh amana tingkaat kesaadaran merek yang
berhasil dicapai. Penelitian ini bertujuan untuk mengidentifikasi posisi brand
awareness sekaligus menganalisis strategi komunikasi yang ditserapkan. Secara
implementatif, hasil penelitian diharapkan dapat menjadi referensi bagi Sarahita
Wedding Organizer pelaku usaha jdasa serta memperkaya kajidans dalam bidang
komunikasi pemasaran. Penelitian ifni berlandaskan pada teori brand awareness
dari Aaker dengan indikator recognitions, recall, top of mind, dan brand
dominance. Pendekatan yang digunakan adalah kualitatif deskriptif dengan teknik
pengumpulan data melaluias wawancara, observasi, dan dokumentasi. Temuan
penelitian menunjukkan bahwa Sarahita Wedding Organizer telah berada pada
tahap brand recognition dan brand recall melalui konsistensi konten visual serta
intedweraksi digital. Namun, posisi fop of mind dan brand dominance masih dalam
tahap perkembangan. Analisis mengungkap bdeahwa strategi kontden yang
dijalankqasan sudah cukup optimal, meskipun masih memerlukan penajaman
keuasnikan dan konsistensi pesan. Saran untuk penelitian selanjutnya adalah
memperlweuas cakupan objek penelitiaaaden serta mengombinasikan pendekatan
kuantitatif guna memperoleh pengukuran brand awareness yang ladebih
menyeluruh.

Kata kunci: brand awareniess, wedding organiizer, Insttagram, kkoomunikasi
pemasaran.
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ABSTRACT

BRAND AWARENESS ANALYSIS THROUGH THE USE OF INSTAGRAM
SOCIAL MEDIA BY SARAHITA WEDDING ORGANIZER

Gusti Kayla Daffa
22241009

Sarahita Wedding Organizer utilizes Instagram as a promotional medium. The
problem studied lies in how Instagram is utilized to build brand awareness and the
extent to which brand awareness has been achieved. This study aims to identify the
brand awaireness popsition eand analyze the implemented commmunication
strategies. Implementatioaanally, the eresearch results are expectied to serve as a
reference for Sarahita Wedding Organizer, a service businiess, and enrich studies
in the field of marketing communications. This research is based on Aaker's brand
awareness theory with iindicators of recognition, recall, top of mind, and bryand
domiinance. The approach used is descriptive qualitative with data collection
techniques through intervieiws, observation, and ddocumentation. The research
findings indicate that Sarahita Wedding Organizer hasy reachied the brand
reccognition and brand reicall stage through consistent visual contient and digital
interactions. However, the top of minid position and brand dominance are still in
the developmient stage. The anailysis reveials that the implemented contenit
stryategy is quite optimal, although it still requires sharpening the uniqueness and
consistency of the messawge. Suggestions for further research are to expand the
scope of the research object and ciuombine quanyhtitative apprioaches to obitain
a more comprehensive measurement of brand awareness.

Keywords: brand awareniess, wedding organizeer, Instagrram, marketing
communications.
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