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ABSTRAK

STRATEGI PUBLIC RELATIONS PONDOK PESANTREN
MUHAMMADIYAH BOARDING SCHOOL JETIS PONOROGO DALAM
MEMBANGUN CITRA MODERN
Nabila Fadqul Zannah
22240982

Penelitian ini dilatarbelakangi oleh tantangan pesantren modern dalam
menghadapi persepsi masyarakat yang masih memandang pesantren sebagai
lembaga yang bersifat konvensional dan tradisional, khususnya dalam hal pola
hubungan, sistem komunikasi, dan struktur otoritas di dalamnya. Persepsi
tersebut seringkali mengarah pada anggapan bahwa pesantren cenderung kaku,
kurang terbuka, dan belum sepenuhnya adaptif terhadap perkembangan zaman.
Penelitian ini memiliki tujuan menganalisis strategi public relations Pondok
Pesantren Muhammadiyah Boarding School Jetis Ponorogo dalam membangun
citra modern. Metode yang digunakan adalah deskriptif kualitatif dengan teknik
pengumpulan data melalui wawancara mendalam, observasi partisipatif, dan
dokumentasi. Penelitian ini menggunakan teori strategi public relations
menurut konsep citra organisasi Frank Jefkins. Hasil penlitian menunjukkan
bahwa strategi public relations dilaksanakan melalui publikasi program
unggulan, pemanfaatan media digital seperti website mbs-jetis.sch.id,
Instagram (@mbs.jetisponorogo, TikTok, YouTube, dan community relations
melalui Ahad Pagi terbuka serta kegiatan safari masjid. Faktor pendukung
dalam pelaksanaan strategi ini meliputi dukungan pimpinan, identitas
Muhammadiyah, dan fasilitas modern. Sedangkan penghambat adalah
keterbatsan SDM humas. Strategi ini terbukti membentuk citra modern dan
meningkatan kepercayaan masyarakat, yang ditunjukkan melalui peningkatan
jumlah pendaftar santri dan prestasi dalam kegiatan Hizbul Wathan. Meskipun
demikian, diperlukan pembentukan tim humas yang lebih profesional serta
perencanaan komunikasi jangka panjang guna mengoptimalkan strategi public
relations agar citra modern dapat dipertahankan secara berkelanjuta.

Kata kunci: public relations, citra modern, pesantren modern, komunikasi
digital
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ABSTRACT

PUBLIC RELATIONS STRATEGY OF MUHAMMADIYAH BOARDING
SCHOOL JETIS PONOROGO ISLAMIC BOARDING SCHOOL IN
BUILDING A MODERN IMAGE
Nabila Fadqul Zannah
22240982

This research is motivated by the challenges of modern Islamic
boarding schools in dealing with public perceptions that still view Islamic
boarding schools as conventional and traditional institutions, especially in
terms of relationship patterns, communication systems, and authority
structures in it. This perception often leads to the assumption that pesantren
tend to be rigid, less open, and not fully adaptive to the times. The purpose of
this study is to analyze the public relations strategy of the Muhammadiyah
Boarding School Jetis Ponorogo Islamic Boarding School in building a modern
image. The method used is qualitative descriptive with data collection
techniques through in-depth interviews, participatory observation, and
documentation. This research uses the theory of public relations strategy
according to Frank Jefkins' concept of organizational image. The results of the
study show that the public relations strategy is implemented through the
publication of superior programs, the use of digital media such as the mbs-
jetis.sch.id website, Instagram (@mbs.jetisponorogo, TikTok, YouTube, and
community relations through open Sunday Morning and mosque safari
activities. Supporting factors in the implementation of this strategy include
leadership  support, Muhammadiyah identity, and modern facilities.
Meanwhile, the obstacle is the limitation of public relations human resources.
This strategy has been proven to form a modern image and increase public
trust, which is shown through the increase in the number of student registrants
and achievements in Hizbul Wathan activities. However, it is necessary to form
a more professional public relations team and long-term communication
planning to optimize public relations strategies so that a modern image can be
maintained in a sustainable manner.

Keywords: public relations, modern image, modern pesantren, feudalism,
digital communication
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