
 

64 
 

DAFTAR PUSTAKA 

Abidin, C. (2016). Visibility labour: Engaging with influencers. Media International 

Australia, 161(1), 86–100. https://doi.org/10.1177/1329878X16651088 

Adhimurti Citra Amalia. (2019). Influencer : Definisi, Peran & Dampak Positif dan 

Negatifnya. https://binus.ac.id/malang/2019/01/influencer-definisi-peran-

dampak-positif-dan-negatifnya/ 

Ananda, Mutya, Ahmad Suriansyah, and Wardah Refia Rafianti. (2024). “Pengaruh 

Media Sosial Terhadap Pembentukan Identitas Diri Pada Generasi Z,” 

2279–89. 

Anjani Nurdin, Aulia, Axara Alejendra Anjani, Radiyya Alvaro Achmad Rabbani, 

Agus Mahardika, Handoyo Prasetyo Fakultas Hukum, Universitas 

Pembangunan Nasional, Jakarta RS Jl Fatmawati, Pondok Labu, and Jakarta 

Selatan. (2024). “Pengaruh Negatif Standar Kecantikan Dalam Media 

Sosial Terhadap Citra Diri Remaja Perempuan.” Jurnal Ilmu Sosial Dan 

Humaniora Kultu Ra 2985 5624, no. 7, 366–72. 

Aprilianto, M. B. (2025). Biodata dan Profil Tasya Farasya, Beauty Influencer 

Jutaan Pengikut. https://www.idntimes.com/hype/entertainment/biodata-

dan-profil-tasya-farasya-00-sd4vv-l8801x 

Bartky, Sandra Lee. 1990. Femininity and Domination: Studies in the 

Phenomenology of Oppression. New York: Routledge. 

Berger, P. L., & Luckmann, T. (1966). The social construction of reality: A treatise 

in the sociology of knowledge. Anchor Books. 

Bordo, Susan. 1993. Unbearable Weight: Feminism, Western Culture, and the Body. 

Berkeley: University of California Press. 

https://doi.org/10.1177/1329878X16651088
https://binus.ac.id/malang/2019/01/influencer-definisi-peran-dampak-positif-dan-negatifnya/
https://binus.ac.id/malang/2019/01/influencer-definisi-peran-dampak-positif-dan-negatifnya/
https://www.idntimes.com/hype/entertainment/biodata-dan-profil-tasya-farasya-00-sd4vv-l8801x
https://www.idntimes.com/hype/entertainment/biodata-dan-profil-tasya-farasya-00-sd4vv-l8801x


 

65 
 

Budi, B. B., Arif, E., & Roem, E. R. (2019). Pema                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                         

nfaatan Media Sosial. Jurnal Ranah Komunikasi (JRK), 3(1), 34. 

Column, S. (n.d.). Standar Kecantikan di Media dan Pengaruhnya di Masyarakat. 

https://communication.binus.ac.id/2023/02/08/standar-kecantikan-di-

media-dan-pengaruhnya-di-masyarakat/ 

Erwin Jusuf Thaib. (2021). Problematika Dakwah Di Media Sosial. Sumatra Barat: 

Insan Cendekia Mandiri. 

Fernandes, D., & Azhar, A. (2025). Peran Influencer Dalam Strategi Promosi Era 

Digital Disruption Terhadap Perilaku Konsumen : Studi Kasus Followers 

Instagram Fadil Jaidi. Jurnal Inovasi Bisnis Manajemen Dan Akuntansi, 

3(1), 58–68. www.journal.inovatif.co.id 

Hariyanti, & Wirapraja. (2018). Influenser di media sosial. 

https://repository.uksw.edu/bitstream/123456789/29058/24/T1_212016211

_Bab II.pdf 

Hearn, A. (2008). Meat, mask, burden: Probing the contours of the branded self. 

Journal of Consumer Culture, 8(2), 197–217. 

https://doi.org/10.1177/1469540508090086 

Hoffner, C., & Buchanan, M. (2005). Young adults’ wishful identification with 

television characters: The role of perceived similarity and character 

attributes. Media Psychology, 7(4), 325–351. 

https://doi.org/10.1207/S1532785XMEP0704_2 

Khamis, S., Ang, L., & Welling, R. (2017). Self-branding, ‘micro-celebrity’ and the 

rise of social media influencers. Celebrity Studies, 8(2), 191–208. 

https://doi.org/10.1080/19392397.2016.1218292 

Media, P., Terhadap, S., Sosial, P., Di, M., & Nitami, L. I. (2023). KALA MANCA : 

JURNAL PENDIDIKAN, 69–74. 

https://communication.binus.ac.id/2023/02/08/standar-kecantikan-di-media-dan-pengaruhnya-di-masyarakat/
https://communication.binus.ac.id/2023/02/08/standar-kecantikan-di-media-dan-pengaruhnya-di-masyarakat/
http://www.journal.inovatif.co.id/
https://repository.uksw.edu/bitstream/123456789/29058/24/T1_212016211_Bab
https://repository.uksw.edu/bitstream/123456789/29058/24/T1_212016211_Bab
https://doi.org/10.1177/1469540508090086
https://doi.org/10.1207/S1532785XMEP0704_2
https://doi.org/10.1080/19392397.2016.1218292


 

66 
 

Philip Kottler dan Kevin Lane Keller. (2016). Handbook Of Research Of Effective 

Advertising Strategies In The Social Media Age. Cambridge: IGI Global. 

Pratiwi, Galuh Yudha and Siti Zurinani, S.Ant., M.A. (2022). Peran Media Sosial 

Dalam Pendobrakan Standar Kecantikan Indonesia : Studi Kasus Brand 

Kecantikan Lokal Dan Influencer. Sarjana thesis, Universitas Brawijaya. 

Samsiah Nurhasanah1, D. (2025). Makna Beauty Influencer Tasya Farasya di Akun 

Media Sosial Tiktok @tasyafarasya (Analisis Semiotika Roland Barthes). 

Jurnal Ilmiah PGSD FKIP Universitas Mandiri, 11(1), 1–14. 

Scolari, C. A. (2009). The grammar of hypertelevision: An essay on the academic 

reception of digital television in the framework of media ecology. 

International Journal of Communication, 3, 1–12. 

Setyawan, A. (2021). Konstruksi Sosial Atas Pemaknaan Dan Simbol Kecantikkan 

Pada Trending Hastag Tik Tok. Risenologi, 6(1), 86–95. 

https://doi.org/10.47028/j.risenologi.2021.61.155 

Varinder Taprial dan Priya Kanwar. (2012). Understanding Social Media. London: 

Ventus Publishing ApS. 

Wiana, A. R., Puspita, S. D., & Syahril, A. (2025). TikTok dan Konstruksi Sosial 

Standar Kecantikan Perspektif Gen Z di Era Digital. Al-Qolamuna, 2(1), 

75–86. 

Wolf, Naomi. 1991. The Beauty Myth: How Images of Beauty Are Used Against 

Women. New York: HarperCollins. 

https://doi.org/10.47028/j.risenologi.2021.61.155

	020b2b9c3e4d2fc395cc2f7e9312f4adafa59f6528976d494452a07488490c0a.pdf
	DAFTAR PUSTAKA


