
PENGARUH PENGGUNAAN E-COMMERCE, KUALITAS LAYANAN, 

DAN LITERASI KEUANGAN TERHADAP PENINGKATAN OMZET 

ONLINE SHOP DI KABUPATEN PONOROGO 

 

 

 

 

SKRIPSI 

 

Nama : Eka Tikasari 

NIM : 24442079 

Program Studi : S1 Akuntansi 

 

 

 

 

 

FAKULTAS EKONOMI 

UNIVERSITAS MUHAMMADIYAH PONOROGO 

2026



ii 

 

PENGARUH PENGGUNAAN E-COMMERCE, KUALITAS LAYANAN, 

DAN LITERASI KEUANGAN TERHADAP PENINGKATAN OMZET 

ONLINE SHOP DI KABUPATEN PONOROGO 

 

 

 

 

SKRIPSI 

 

Diajukan untuk memenuhi tugas dan melengkapi sebagian syarat-syarat  

guna memperoleh Gelar Sarjana Program Strata Satu (S-1) 

Pada Program Studi S1 Akuntansi Fakultas Ekonomi 

Universitas Muhammadiyah Ponorogo 

 

Nama : Eka Tikasari 

NIM : 24442079 

Program Studi : S1 Akuntansi 

 

 

FAKULTAS EKONOMI 

UNIVERSITAS MUHAMMADIYAH PONOROGO 

2026





 

iv 

 

RINGKASAN 

 

This study aims to analyze the effect of e-commerce usage, service quality, and 

financial literacy on increasing the turnover of online shops in Ponorogo Regency. 

This research is motivated by the gap between theoretical expectations, which 

suggest that these variables significantly improve business performance, and 

empirical conditions showing that online business actors have not optimally utilized 

these factors. This study employs a quantitative approach using primary data 

collected through questionnaires distributed to online shop owners in Ponorogo. 

The variables were measured using a Likert scale, and the data were analyzed using 

data quality tests, classical assumption tests, multiple linear regression analysis, 

and hypothesis testing both partially and simultaneously. The results indicate that 

e-commerce usage and financial literacy have a positive and significant effect on 

turnover increase, while service quality has a negative and significant effect. 

Simultaneously, all variables significantly influence turnover, contributing 63.6% 

to its variation. These findings suggest that digital technology utilization and 

financial management capability are key determinants in improving business 

performance, whereas service quality does not always play a dominant role in the 

online business context. 

 

Keywords: E-Commerce Usage, Service Quality, Financial Literacy, Online Shop 

Revenue Growth. 
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MOTTO HIDUP 

 

 

“ Allah tidak membebani seseorang melainkan sesuai dengan kesanggupannya 

Dia mendapat (pahala) dari (Kebajikan) yang dikerjakannya dan mendapat (siksa) 

dari (kejahatan) yang diperbuatnya”  

( Q.S Al – Baqarah :286) 

 

“Perang telah usai, aku bisa pulang 

Kubaringkan panah dan berteriak MENANG!!” 

(Nadin Amizah) 

 

“ orang tua di rumah menantikan kepulanganmu dengan hasil yang 

membanggakan. Jangan kecewakan mereka. Simpan lelahmu, sebab letihmu tak 

sebanding dengan perjuangan mereka menghidupimu.” 

 (Eka Tikasari) 
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