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Abstrak 

Fia Sofiatin, 2026, Implementasi School Branding Dalam Meningkatkan Daya 

Saing Sekolah di SMP IT Nurul Hikmah Tanjung Jabung Timur Jambi, 

Tesis. Program Pascasarjana Universitas Muhammadiyah Ponorogo, 

Pembimbing (1) Dr. Nuraini, M.Pd.I., Pembimbing (2) Dr. Muh. Tajab, 

M.A. 

Penelitian ini dilatarbelakangi oleh semakin ketatnya persaingan antar 

lembaga pendidikan di era globalisasi yang menuntut sekolah untuk memiliki 

keunggulan kompetitif agar tetap diminati masyarakat. SMP Islam Terpadu Nurul 

Hikmah di Kabupaten Tanjung Jabung Timur berupaya menghadapi tantangan ini 

melalui strategi school branding guna membangun citra positif dan identitas unik 

yang membedakannya dari sekolah lain. Fokus utama penelitian ini adalah 

menganalisis bagaimana implementasi school branding dilakukan melalui model 

strategi terpadu berbasis empat pilar, yaitu internalisasi karakter Islami sebagai 

budaya mutu, diferensiasi kurikulum dan program unggulan, modernisasi tata 

kelola dan layanan berbasis digital, serta kemitraan strategis dan dampak sosial 

komunitas, beserta faktor-faktor yang mendukung dan menghambat proses 

tersebut dalam meningkatkan daya saing sekolah. 

Metode penelitian yang digunakan adalah kualitatif deskriptif dengan 

teknik pengumpulan data melalui observasi, wawancara mendalam, dan 

dokumentasi. Penelitian ini berfokus pada peran manajemen sekolah dan sinergi 

kebijakan yayasan, termasuk kepala sekolah dan guru, dalam memanfaatkan latar 

belakang reputasi yayasan serta merancang program unggulan seperti pembiasaan 

ibadah harian, penguatan literasi, serta prestasi akademik dan non-akademik 

sebagai identitas visual dan verbal sekolah. Analisis difokuskan pada keempat 

pilar utama, yakni internalisasi karakter Islami, diferensiasi kurikulum dan 

program unggulan, modernisasi tata kelola dan media digital, serta kemitraan 

strategis dan dampak sosial komunitas. Strategi komunikasi melalui media digital 

juga menjadi bagian penting dalam meningkatkan brand awareness di mata 

masyarakat luas. 

Hasil penelitian menunjukkan bahwa implementasi school branding yang 

konsisten melalui keempat pilar tersebut memberikan implikasi nyata terhadap 

peningkatan daya saing dan kepercayaan publik, mulai dari peningkatan 

kepercayaan masyarakat, penguatan rekam jejak prestasi, terbentuknya asosiasi 

merek, hingga tumbuhnya loyalitas masyarakat. Keunggulan kurikulum Islam 

terpadu dan kualitas layanan pendidikan menjadi faktor kunci dalam membangun 

loyalitas pemangku kepentingan. Tesis ini diharapkan dapat menjadi rujukan bagi 

pengelola lembaga pendidikan Islam dalam merumuskan strategi pemasaran 

pendidikan yang efektif dan berkelanjutan. 

Kata kunci: school branding, empat pilar school branding, keunggulan 

kompetitif, manajemen Pendidikan islam  
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Abstrak 

Fia Sofiatin, 2026, The Implementation of School Branding in Enhancing School 

Competitiveness at SMP IT Nurul Hikmah Tanjung Jabung Timur Jambi. 

Thesis. Postgraduate Program, University of Ponorogo. Advisor (1) Dr. 

Nuraini, M.Pd.I., Advisor (2) Dr. Muh. Tajab, M.A 

This research is driven by the increasingly intense competition among 

educational institutions in the era of globalization, which demands schools to 

possess a competitive advantage to remain attractive to the public. SMP Islam 

Terpadu Nurul Hikmah in Tanjung Jabung Timur Regency strives to address these 

challenges through a school branding strategy to build a positive image and a 

unique identity that distinguishes it from other schools. The implementation is 

examined through an integrated four-pillar strategy model, namely the 

internalization of Islamic character as a culture of quality, curriculum 

differentiation and flagship programs, the modernization of digital-based 

governance and services, and strategic partnerships with social impact. The 

primary focus of this study is to analyze how the implementation of school 

branding is carried out, as well as the supporting and inhibiting factors involved in 

enhancing the school's competitiveness. 

The research method employed is qualitative descriptive, with data 

collection techniques including observation, in-depth interviews, and 

documentation. This study focuses on the role of school management, including 

the principal and teachers, in designing flagship programs such as daily worship 

habits, literacy strengthening, and academic and non-academic achievements as 

the school's visual and verbal identity. The analysis centers on the four main 

pillars, namely the internalization of Islamic character, curriculum differentiation 

and flagship programs, the modernization of governance and digital media, and 

strategic partnerships and community social impact. Communication strategies 

through digital media also play a vital role in increasing brand awareness among 

the broader community. 

The results of the study are expected to show that the consistent 

implementation of school branding through these four pillars has significant 

implications for increasing competitiveness and public trust, ranging from greater 

market trust, a stronger track record of achievement, and the formation of brand 

association, to growing community loyalty. The advantages of the integrated 

Islamic curriculum and the quality of educational services are key factors in 

building stakeholder loyalty. This thesis is expected to serve as a reference for 

managers of Islamic educational institutions in formulating effective and 

sustainable educational marketing strategies. 

Keywords: Four Pillars of School Branding, Competitive Advantage, 

Islamic Education Management. 
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penulis khususnya sehingga dapat menyelesaikan tesis ini dengan baik dan tepat 

waktu. Shalawat serta salam semoga selalu tercurahkan kepada Nabi Muhammad 
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